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Ibuleve,  your  customers'  No  1  choice 
for  topical  pain  relief,  is  on  TV  now 
and  throughout  the  Winter. 
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Prepare  for  your  best  ever  sales. 

STOCK  UP  NOW! 


For  further  information  contact. 
Dendron  Ltd.  94  Rickmansworth  Road,  Watford.  Herts.  WD1  8QZ. 
Telephone  (01923)  229251 
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HELPING  YOU  BUILD  YOUR  BUSINESS  THROUGHOUT  THE  YEAR. 


We've  always  believed  our  unparalleled 
wholesale  and  marketing  support  is  invaluable  to 


our  customers'  businesses.  And  now  market 


wholesaler  -  rated  UniChem  better  than  other 


wholesalers,  not  only  for  innovative  consumer 
promotions  and  marketing  ideas,  but  also  for 


researchers  Taylor  Nelson  have 


confirmed  that  belief. 


More  UniChem 


customers  agreed 


with  their 


question  "Does 
independent 
pharmacy  have  a 


the  range,  quality  and  price  competitive- 


ness of  our  own  brand 


"Custonters  of 
UrtiChem  are  more 

positive  about  the  future 
than  other  independent 
pharmacists,  And  t 
we  found  out  why/* 


medicines  and 


OTC  products. 


Whilst  no 


less  than  80% 


of  their  own 


customers  polled 


bright  future?"  than  those 


of  other  wholesalers. 


Taylor  Nelson  Surveys 


knew  about  UniChem. 


That  positive  attitude  is  largely  due  to  our 
ongoing  policy  of  highly  visible  advertising  and 
promotional  support  and  our  sound,  professional 
advice  on  shop  layout.  In  fact,  most  of  our 
customers  stated  these  factors  had  brought  really 
tangible  benefits  to  their  businesses. 

Just  as  positively,  the  762  independent 
pharmacists  polled  -  regardless  of  their 


In  short,  the  general  feeling  was  that  we  at 
UniChem  give  our  customers  the  marketing 
edge  -  especially  UniChem  Gold  Partners,  who 
pull  in  16%  more  business  on  healthcare 
products  and  20%  more  on  toiletries  than  the 
average  pharmacist. 

It  just  goes  to  prove  that,  even  in  these 
difficult  times,  business  can  be  good.  You  just 
have  to  have  the  right  wholesaler  behind  you. 


UniChem 


UniChem  PLC,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Telephone:  081-391  2323. 
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This  week  Chemist  &  Druggist  presents  the  winners  and 
their  winning  entries  in  the  From  Practice  to  People 
awards  for  community  pharmacy,  jointly  sponsored  with 
Glaxo  Pharmaceuticals  (UK)  Ltd  (p870).  The  winners  are 
exceptional,  but  then  so  is  much  UK  community 
pharmacy  practice.  As  the  judges  said:  "It  is  reassuring 
and  refreshing  to  know  that  pharmacists  are  out  there 
practising  what  is  preached  about  the  profession." 

Tern-  Maguire,  Barry  Shooter.  John  I  kill  and  Elizabeth 
Roddick  were  described  at  the  Award  presentations  by 
C&D  editor  John  Skelton  and  publisher  Ron  Salmon  as 
the  "tip  of  the  iceberg  of  High  Street  health  hot  spots", 
and  as  "the  unsung  heroes,  whose  service  to  the 
community  is  never  recognised  until  it  is  too  late  and  the 
greedy  High  Street,  or  the  out-of-town  centre,  puts  them 
out  of  business.". 

The  independent  community  pharmacist  has  much  to 
offer  that  is  different  from  the  'packaged  company  service' 
on  offer  through  the  multiple  pharmacies:  a  service  that  is 
both  personal,  personalised  and  tailored  to  meet  the  need 
of  the  community  surrounding  that  neighbourhood.  But 
the  independents  are  a  steadily  dwindling  bunch.  Back  in 
1985  there  were  11,436  pharmacies  of  whom  2,539  (22 
per  cent)  were  in  chains  of  five  or  more.  By  1989  such 
groupings  represented  3.152  pharmacies  out  of  a  stock  of 
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11,697  (27  per  cent),  while  this  year  the  figures  are  3,662 
and  12,123  (30  per  cent)  respectively.  In  that  time,  Boots 
the  Chemists,  the  National  Co-op  and  Lloyds  Chemists 
have  moved  from  1,156,  136  and  48  respectively  to  1,127, 
220  and  885,  with  Moss  and  AAH  weighing  in  at  300  and 
226  [figures  from  'C&D  Directory'  and  RPSGB  Register]. 

Pharmacists  wishing  to  stem  the  inexorable  tide  have  a 
choice.  They  can  continue  as  independents,  blandishing 
sound  pharmacy  practice  and  service  through  example, 
practice  leaflets  and  linkage  with  fellow  professionals  to 
provide  seamless  primary  healthcare.  Or  they  can  do  that, 
and  take  advantage  of  the  NPA  scheme  for  local  service 
provision  when  it  is  introduced  (see  Comment  last  week), 
or  of  the  voluntary  trading  association  services,  the  latest 
of  which  to  come  on  stream  is  the  Numark,  retail-led 
version  (see  Letters.  Terry  Norris.  p860).  The  retail 
services  offered  by  pharmacists  are  convenient  for  the 
public  and  add  value,  if  properly  presented  and  marketed, 
to  their  overall  package.  But  the  retail  side  does  not 
subsidise  the  script  side;  nor  should  Government 
presume  that  it  does  (see  Letters,  Hemant  Patel.  p862). 

Community  and  hospital  pharmacists  are  the  engine 
that  drives  pharmacy  public  relations.  This  Award  scheme 
is  further  evidence  for  Government  of  the  cost-effective, 
readily  available  services  that  pharmacist  provide. 

847 


SPGC  vows  to  seek  more 
money  for  methadone 


The  Scottish  Pharmaceutical 
General  Council  has  vowed  to 
seek  an  additional  fee  for 
supervised  methadone  dispensing. 

SPGC  chairman  Andrew  Taylor 
says  the  issue  of  an  additional  fee 
is  "something  that  the  Council 
would  want  to  discuss  in  the 
current  negotiating  round"  if  no 
mention  of  funding  is  raised  by 
the  Scottish  Health  Department. 

The   Government,    says  Mr 


Plenty  to  do 
on  drugs  bill, 
says  NHS 
Executive 

There  is  plenty  of  scope  to  achieve 
drugs  bill  savings  while  im- 
proving patient  care,  the  NHS 
Executive  concludes  in  its  annual 
report  for  1993-94. 

Despite  GPs  being  "vigorously 
pursued"  to  prescribe  cost- 
effectively  to  achieve  better 
quality  care  and  savings  on  the 
drugs  bill,  prescribing  costs 
continue  to  be  one  of  the 
fastest  growing  areas  of  health 
expenditure. 

However,  English  GPs  do  have 
a  good  prescribing  record  by 
international  standards  and  the 
increase  in  drugs  spending  in  real 
terms  was  significantly  lower  in 
1993-94  —  8  per  cent  —  against 
the  10  per  cent  rise  seen  in 
1992-93. 

Prescription  Pricing  Authority 
data  reveal  that  the  percentage  of 
items  prescribed  generically  has 
risen  from  44  per  cent  in  1992-93 
to  48  per  cent  in  1993-94,  which 
reflects  "continuing  efforts  to 
ensure  all  GPs  prescribe  ration- 
ally and  cost-effectively  while 
meeting  the  needs  of  their 
patients",  the  report  says. 

Citing  other  areas  of  achieve- 
ment, the  report  notes  local 
target  setting,  which  allows  "all 
parts  of  the  NHS  to  work  together 
for  better  health". 

Local  pay  devolvement  con- 
tinues the  move  towards  greater 
recognition  of  pharmacists' 
professional  services  other  than 
dispensing,  it  says,  noting  that 
the  NHS  spend  on  family  health 
service  authorities  increased  2.1 
per  cent  in  real  terms  to  £6.9 
million  in  1993-94. 

Primary  care  in  the  capital  saw 
a  £40m  improvement  grant, 
targeting,  among  others,  services 
through  pharmacists. 

There  have  also  been  "sig- 
nificant improvements"  in  all  key 
Patient's  Charter  standards, 
although  there  was  a  national 
rise  in  the  12-month  plus 
waiting  list. 


Taylor,  has  highlighted  drugs 
abuse  as  a  "key  priority".  There 
have  been  two  recent  official 
reports  into  drug  abuse  in 
Scotland,  one  of  which  —  that 
published  by  the  Scottish  Drugs 
Task  Force  -  -  highlights  the 
considerable  potential  for  phar- 
macists to  play  an  even  greater 
role  in  'frontline'  services  to  drug 
misusers. 

The  report  notes  that  88 
pharmacies  in  Scotland  have  well 
established  syringe  and  needle 
exchange  schemes.  Health  boards 
are  urged  to  consider  how 
pharmacists'  contribution  can 
best  be  developed. 

The  Government  crackdown, 
says  Mr  Taylor,  will  result  in 
increased  methadone  prescribing 
which,  "since  the  drug  advisory 
services  are  recommending 
supervised  dispensing,  will  result 
in  an  increase  in  supervision". 
However,  there  has  been  no 
mention  of  additional  funding, 
leading  the  SPGC  to  fear  that  the 


global  sum  has  been  earmarked 
as  a  source. 

"Because  of  the  additional 
paperwork  and  security  risk 
involved  in  supervised  metha- 
done dispensing,  the  SPGC 
regards  this  as  being  different 
from  the  normal  dispensing 
function,"  says  Mr  Taylor. 

The  second  of  the  two  drug 
abuse  reports,  'Drug  Abuse  in 
Scotland',  conducted  by  the 
Scottish  Affairs  Committee, 
states  that,  as  pharmacists 
receive  £3.25  for  each  daily 
prescription  of  methadone,  it 
does  not  seem  unreasonable  to 
request  that  they  should  be 
encouraged  to  supervise  the 
drinking  of  the  daily  dose  on  the 
premises. 

The  Scottish  Department  of 
the  Royal  Pharmaceutical  Society 
says  that  supervised  admin- 
istration of  methadone  should 
command  an  additional  fee 
reflecting  difficulties  and  res- 
ponsibilities involved. 


Some  way  to  go  to 
seamless  healthcare 


The  pharmacist's  role  in  a 
seamless  healthcare  system  is  not 
being  used  to  its  full  potential. 

This  was  the  message  from  the 
medical  director  of  the  NHS 
Executive,  Dr  Graham  Winyard, 
to  the  National  Association  of 
Senior  Pharmacy  Managers  & 
Advisors  conference  last  week. 

Dr  Winyard  said  that  although 
pharmacists  had  no  tradition  of 
communication  between  prac- 
tioners  in  primary  and  secondary 
care,  the  need  had  been 
recognised  and  the  process  was 
being  refined.  The  provision  of 
information  between  the  hospital 
pharmaceutical    service  and 


doctors,  GPs  and  community 
pharmacists  was  essential,  he 
said. 

The  NHS  services  some  7.5 
million  admissions  and  day  cases 
each  year,  and  to  provide  effective 
seamless  care  it  is  vital  to  look  at 
the  way  this  service  is  provided 
from  the  patient's  point  of  view. 
Dr  Winyard  described  a  number 
of  centres  where  new  and  better 
methods  of  seamless  care  are 
being  developed. 

One  area  where  Dr  Winyard 
believed  pharmacists  need  to  be 
seen  as  full  members  of  the 
multi-disciplinary  team  was  in 
the  introduction  of  new  drugs. 


Rich  pickings  from  the  NPA 


About  £18,000  of  equipment  has 
been  stolen  from  the  National 
Pharmaceutical  Association. 

Thieves  broke  into  Mallison 
House  between  10.30  and 
11.30pm  on  November  16, 
making  off  with  several  pieces  of 
computer  equipment,  including 
the  NPA's  new  Voice  Connect 
telephone  system. 

Valda  Elson,  NPA  staff  and 
administration    officer,  notes: 


"The  thieves  were  very  selective 
and  had  a  shopping  list  of  what 
they  were  after,  including  large 
PCs,  laser  and  bubble  jet  printers. 
We  were  very  relieved  because  a 
lot  of  stuff,  including  our 
information  computer  was  found 
dumped  downstairs." 

Because  of  the  break-in,  the 
Voice  Connect  system  and  the 
information  computer  were  off- 
line for  24  hours. 


PSNC  objects  to  Dr  Roberts 


The  PSNC  has  written  to  the 
GMSC  chairman,  Dr  Bogle,  and 
BMA  secretary,  Dr  Armstrong, 
objecting  to  the  appointment  of 
Dr  David  Roberts  to  the  GMSC's 


Rural  Practices  Subcommittee.  It 
says:  "On  the  best  interpretation 
this  decision  is  insensitive"  and 
"will  be  taken  to  imply  some 
degree  of  support  for  his  views". 


Second 
attack  for 
Exeter  Boots 

A  Boots'  store  in  Exeter  has  fallen 
victim  to  a  suspected  animal 
rights  activists'  attack. 

Nine  windows  in  the  city 
centre  High  Street  branch  were 
damaged  in  the  attack  on 
November  9. 

According  to  a  local  police 
media  liaison  officer,  the  Animal 
Liberation  Front  is  the  prime 
suspect  due  to  a  message,  'Who 
cares?  —  ALF',  daubed  on  the 
pavement.  No  arrests  have  yet 
been  made. 

This  is  the  second  time  in  12 
months  that  the  same  branch  has 
been  vandalised.  Nobody  has  yet 
claimed  responsibility  for  the 
previous  offence,  which  involved 
door  locks  being  glued. 

Boots  does  not  feel  this 
particular  store  is  being  singled 
out,  says  a  spokesman. 

Women  and 
heart  disease 

Coronary  heart  disease  is 
commonly  perceived  as  a  male 
problem,  but  it  is  the  single 
biggest  cause  of  death  in  women 
in  the  UK.  A  new  report  from  the 
National  Forum  for  Coronary 
Heart  Disease  found  that  women 
are  less  likely  to  be  referred  for 
diagnostic  tests  and  to  receive 
medical  treatment  or  surgery. 
Increased  levels  of  smoking  in 
young  women  and  an  ageing 
population  means  that  over  the 
next  few  decades  levels  of  heart 
disease  in  women  are  likely  to 
increase. 

•  'Coronary  Heart  Disease:  Are 
Women  Special?'  is  available, 
price  £11.50  (including  p&p), 
from  Women  and  Heart  Disease, 
PO  Box  7,  London  W3  6XJ. 


SCRIPTS 
spreads  its 
wings 

Scotland's  Pharmacy  Practice 
Division  is  investigating  the 
possibility  of  providing  additional 
services  through  the  SCRIPTS 
computerised  pricing  service. 

The  system,  scheduled  to  come 
on  line  in  April,  1995,  offers 
pharmacists  and  the  PPD  a 
two-way  communication  link 
which  "at  the  very  minimum  will 
be  able  to  confirm  a  successful 
transmission",  notes  PPD  general 
manager  Lynda  Braddick. 

However,  it  is  also  hoped  that 
information,  such  as  drug  recall 
data,  can  also  be  provided. 


•  Comment  last  week:  The  pay 
year  is  1995-96  and  not  as  stated. 
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YPG  fails  to  organise  in 
Northern  Ireland 


What  was  to  he  an  inaugural 
meeting  of  the  Northern  Ireland 
regional  committee  of  the  Young 
Pharmacists'  Group  last  weekend 
failed  to  attract  support. 

The  meeting  featured  a 
number  of  local  speakers,  but  due 
to  the  poor  attendance  Terry 
Hannawin,  Terry  Maguire  and 
James  McElnay  agreed  to  join  in  a 
round  table  discussion  rather 
than  present  their  talks. 

The  discussion  was  chaired  by 
Fiona    Daly,    the    local  YPG 


Assurances  given  by  the  Gov- 
ernment have  failed  to  allay  fears 
that  the  £300  million  herbal 
remedies  market  is  under  threat 
from  regulations  introduced  by 
the  European  Union. 

Anne  Winterton  (Con)  has 
tabled  a  parliamentary  motion 
criticising  Tom  Sackville,  the 
junior  Health  Minister,  who  has 
handled  the  issue.  He  is  accused, 
along  with  the  Medicines  Control 
Agency,  of  having  been  "in- 
efficient and  insensitive"  in 
dealing  with  the  herbalists  and 


co-ordinator,  who  was  keen  to  see 
the  YPG  organise  in  N  Ireland. 
There  was  a  need,  at  this  time  oi 
great  change  in  pharmacy,  to 
provide  a  forum  for  young 
pharmacists  and  employee  phar- 
macists of  all  ages  to  come 
together  to  discuss  issues  ol 
common  concern,  she  said. 

The  president  of  the  Phar- 
maceutical Society  of  Northern 
Ireland,  Terry  Hannawin,  agreed 
on  the  need  for  such  a  forum  —  it 
only  to  dispel  current  apathy  in 


their  legitimate  concerns. 

Mrs  Winterton  complains  that 
Mr  Sackville  has  given  no  basis 
for  his  assertion  that,  since  they 
are  not  "industrially  produced", 
herbal  remedies  fall  outside  the 
scope  of  the  European  Directive. 

She  also  stresses  that  he  has 
been  unahle  to  provide  any 
guarantee  "that  a  future 
domestic  or  European  Court 
decision,  or  a  future  European 
directive,  would  not  establish  a 
definition  of  the  term  'in- 
dustrially produced'  which  covers 


pharmacy  politics  —  hut  felt  it 
would  be  best  developed  within 
existing  structures. 

A  young  pharmacists'  group 
associated  with  the  Society  or  the 
Ulster  Chemists'  Association 
would  he  more  likely  to  last  since 
those  groups  could  offer  assis- 
tance. Mr  Hannawin  was  hopeful 
that  the  UCA  might  reform  its 
Associate  section.  This  provided  a 
social  forum  in  the  1960s,  hut  had 
disappeared  by  the  early  years  of 
the  1970s. 


the  procedures  used  in  the 
production  of  herbal  remedies". 

Mr  Sackville  told  Mrs  Win- 
terton: "We  are  confident  that  we 
have  safeguarded  the  position  of 
herbal  remedies  in  the  UK  under 
EC  law." 

Herbal  medicines  currently 
exempt  from  product  licensing 
requirements  under  section  12  of 
the  Medicnes  Act  will  continue  to 
enjoy  that  exemption.  The 
exemptions  and  public  health 
safeguards  under  section  56  of 
the  Act  also  remain. 


A  legal  challenge  to  the  Royal 
Pharmaceutical  Society's  verdict 
that  the  faxing  of  prescriptions  is 
ethically  acceptable  has  been 
mooted  by  London  pharmacist 
Ashwin  Tanna. 

He  says  that,  while  the 
Department  of  Health's  position 
cannot  be  challenged  legally,  the 
Society's  decision  could  be 
subject  to  judicial  review. 

"The  Society  is  a  body  which  is 
carrying  out  public  duties,  and  it 
it  did  not  exist  the  Government 
would  have  to  set  up  a  body  to 
carry  out  those  functions. 

"It  may  be  that  a  decision  taken 
by  the  Society  is  subject  to 
challenge  in  the  sense  that  it  may 
have  observed  proper  procedures, 
or  its  approach  may  he  irrational 
or  founded  on  the  wrong 
reasons,"  says  Mr  Tanna. 

Due  to  the  costs  involved,  he 
says,  "It  is  up  to  the  membership 
to  consider  whether  there  is  any 
merit  in  challenging  the  Council." 


Cot  death 
scare  report 
'flawed' 

The  Department  of  Health  has 
said  the  new  findings  on  cot  death 
revealed  by  I  TV's  The  Cook 
Report'  last  week  are  "limited, 
inadequate  and  flawed".  It  is 
calling  for  more  research  into  the 
effects  that  the  chemical  anti- 
mony, used  for  fireproofing  in  cot 
mattresses,  may  have  on  babies 
before  changing  the  advice  it 
gives  to  parents. 

"Television  programmes  deal- 
ing with  matters  of  deep  public- 
interest  have  a  responsibility  to 
deal  seriously  and  responsibly 
with  their  material,"  says  Dr 
Kenneth  Caiman,  the  Govern- 
ment's chief  medical  officer. 
'"The  Cook  Report'  was  an 
inappropriate  way  of  presenting 
new  scientific  data.  It  has  not 
provided  any  answers  and  has  left 
large  numbers  of  people  confused 
and  worried." 

The  Foundation  for  the  Study 
of  Infant  Death  (FS1D)  had  a 
similar  reponse  to  the  pro- 
gramme's findings.  "We  feel  the 
link  is  unproven  and  'The  Cook 
Report'  was  premature  in 
releasing  these  findings.  What  it 
has  done  is  to  cause  mass  hysteria 
among  the  public."  says  a 
spokesperson. 

The  programme  recommend- 
ed that  parents  cover  potentially 
harmful  mattresses  with  a  sheet. 
The  FSID  says  parents  should 
make  sure  the  sheet  does  not 
contain  toxic  chemicals  and  that 
it  is  firmly  secured  so  there  is  no 
risk  of  covering  the  baby's  head. 
Since  the  broadcast,  Boots  has 
suspended  sales  of  cot  mattresses 
from  Children's  World  stores. 


National  implications  for  Derbyshire  trial 


Derbyshire  community  services 
pharmacist  Wendy  Harris  has 
completed  a  research  project  on 
the  pharmacist's  role  in  com- 
munity care  which  could  have 
implications  for  FHSAs  in  other 
counties. 

Winner  of  the  RPSGB's  Sir 
Hugh  Linstead  award  last  vear, 
Ms  Harris  has  used  the  £9,960 
grant  to  evaluate  how  the 
community  pharmacist  could  be 
better  integrated  within  the 
health  and  social  services  team. 

Her  study  was  confined  to 
Derbvshire  and  she  used  18  local 


pharmacists  for  the  trial.  In  a 
report  due  to  be  published 
shortly,  she  outlines  recom- 
mendations which  she  believes 
could  be  used  by  pharmacists  up 
and  down  the  country.  These 
include: 

•  Implementing  community  care 
training  for  pharmacy  and  social 
services  professionals 

•  Supplying  area  social  services 
with  information  which  will 
initiate  referrals  to  pharmacists 

•  Regular  meetings  between 
healthcare  officials  and  phar- 
macists  to   improve  relations 


between  the  two  groups 
•  Further  research  to  look  into 
the  extended  role  of  the 
community  pharmacist  to  find 
out  whether  it  is  benefiting 
patients  and  cost-effective  to  the 
health  service. 

Ms  Harris  is  now  extending  her 
research  to  cover  the  whole  of  the 
Derbyshire  county,  for  which  she 
has  been  granted  funding  to  work 
part-time.  She  has  applied  for  two 
further  research  grants  to 
continue  her  work  and  been 
asked  to  speak  to  other  FHSAs 
about  her  findings  so  far. 


Herbal  medicines  need  further  tonic 
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Controversy  over  national  prescribing  list 


A  national  prescribing  list  would 
produce  more  meaningful  drug 
research  and  help  pharma- 
ceutical companies  compete  in 
world  markets,  claimed  medi- 
cines expert  Dr  Andrew  Herx- 
heimer  last  week. 

But  other  speakers  at  a 
seminar,  held  in  London  by  the 
Drug  and  Therapeutics  Bulletin, 
said  such  a  list  would  be 
unworkable,  a  waste  of  money 
and  disastrous  for  the  industry. 

The  concept  of  a  list  of  NHS 
prescribable  medicines  was 
proposed  earlier  this  year  by  the 
Commons  Select  Committee  on 
Health.  All  new  drugs  would  be 
included  automatically;  after  five 
years  each  would  be  reviewed  and 
those  found  to  be  less  effective 
than  their  competitors,  or  more 
expensive  with  no  therapeutic 
benefit,  would  be  removed  from 
the  list.  Existing  products  would 
similarly  be  reviewed,  with 
manufacturers  given  five  years' 
notice.  In  this  way  a  national 
formulary  would  be  built  up. 

Dr  Herxheimer,  who  acts  as  a 
consultant  for  the  Oxford-based 
Cochrane  Centre  which  evaluates 


clinical  trials,  told  the  seminar 
that  a  national  prescribing  list 
would  give  companies  stronger 
motives  for  doing  clinical  trials 
"that  actually  mean  something  to 
doctors,  patients  and  the  NHS". 

Peter  Lumley,  speaking  on 
behalf  of  the  Association  of  the 
British  Pharmaceutical  Industry, 
from  which  he  retired  recently  as 
director  of  public  affairs, 
reminded  his  audience  that  it 
took  10-12  years  to  prove  the 
safety,  efficacy  and  quality  of  a 
new  drug. 

"Is  a  company  going  to  spend 
£150-200  million  on  licensing  a 
new  medicine  only  to  find  that 
within  five  years  it  can't  be  sold  to 
the  NHS?"  he  asked. 

Melvyn  Jeremiah,  Under  Sec- 
retary at  the  Department  of 
Health,  said  there  was  some 
uncertainty  about  whether  a 
national  prescribing  list  would 
replace  the  Pharmaceutical  Price 
Regulation  Scheme.  The  Gov- 
ernment intended  that  the  PPRS 
should  stay  in  force  until  1998.  If, 
by  then,  there  was  real  price 
competition  in  the  industry, 
there  would  be  no  need  for  a 


Blackpool  man  warned  over 
sloppy  CD  storage 


A  pharmacist  who  hid  drugs  in 
carrier  bags  at  his  premises 
following  a  spate  of  break-ins  has 
been  reprimanded  by  the  Stat- 
utory Committee  of  the  Royal 
Pharmaceutical  Society. 

John  Cocker,  of  Hardhorn, 
Poulton-le-Fylde,  was  convicted 
at  Blackpool  magistrates  court  on 
March  16, 1992,  of  failing  to  keep 
the  drugs  secure  and  was  fined 
£500  with  £35  costs. 

Mr  Josselyn  Hill,  for  the 
Society,  said  that  two  police 
officers  visited  Pollocks  Phar- 
macy at  lb  Whitegate  Drive,  on 
December  10,  1991,  two  weeks 
after  a  burglary.  They  asked  to  see 
the  Controlled  Drugs  register, 
but  he  did  not  have  one.  They  saw 
a  plastic  jug  on  a  work  surface 
near  the  sink  which  Mr  Cocker 
confirmed  contained  methadone. 

Mr  Cocker  told  the  policemen 
he  kept  methadone  underneath 
the  fridge.  When  he  was  asked 
why  it  was  not  in  the  Controlled 
Drug  cabinet,  he  replied:  "I 
haven't  got  one,  I  haven't  had  one 
for  months." 

When  he  was  asked  where  he 
kept  other  Controlled  Drugs,  he 
said  they  were  in  the  cellar.  The 
officers  went  down  to  the  cellar 
which  was  in  complete  disarray 
and  two  plastic  bags  were 
produced  by  Mr  Cocker,  which 
contained  an  assortment  of 
Controlled  Drugs.  He  went 
upstairs  and  produced  another 
plastic  bag  in  which  there  were 
further  Controlled  Drugs. 

Detective  constable  Harry  Al- 
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bon  told  the  hearing  he  visited 
the  pharmacy  after  two  burg- 
laries the  previous  month.  Police 
were  concerned  about  security  at 
the  premises. 

He  saw  that  iron  bars  guarding 
the  rear  window  had  been  twisted 
back  allowing  entry.  There  was  no 
lock  on  the  cellar  door  which  was 
on  the  public  side  of  the  shop.  His 
concerns  about  security  were 
confirmed,  since  he  found  the 
alarm  would  not  always  be 
checked  because  it  was  going  off 
all  the  time. 

Mr  Cocker  told  the  Committee 
he  had  closed  down  the  shop 
because  of  the  break-ins  which, 
before  the  police  visited,  totalled 
five  in  the  previous  six  months. 
He  now  only  runs  his  second 
pharmacy  at  60  Whitegate  Drive. 

"I  felt  I  put  the  Controlled 
Drugs  in  a  far  more  secure  place 
than  the  law  required,"  he  said. 
He  told  the  hearing  his  previous 
drug  cabinets  were  like  a  magnet 
to  raiders  and  were  always  easily 
burst  open. 

"I  kept  the  Controlled  Drugs 
out  of  the  way,  in  water-tight 
containers  in  the  cellar  where  no 
burglar  could  find  them.  I  think 
the  police  were  being  heavy- 
handed." 

When  reprimanding  Mr  Cock- 
ker,  Committee  chairman  Gary 
Flather  QC  said:  "There  are 
members  of  the  Committee  who 
thought  it  was  one  of  the  worst 
cases  we've  heard  of  in  recent 
years  of  security  involving 
Controlled  Drugs." 


PPRS.  A  national  prescribing  list 
was  one  of  the  options  the 
Government  would  consider  in 
the  run  up  to  1998.  The  Selected 
List  had  gone  as  far  as  it  was  likely 
to  go,  Mr  Jeremiah  said,  as  no 
further  therapeutic  groups  sat- 
isfied its  criteria. 


A  national  prescribing  list  was 
not  the  same  as  a  national 
formulary.  "We  have  fought  very 
shy  of  that,"  he  said.  The 
Government  would  prefer  local 
formularies  to  a  national  one 
because  prescribers  would  be 
more  committed  to  them. 


Excuse  for  absence  'does 
not  stand  up' 


When  the  owner  of  a  Leighton 
Buzzard  pharmacy  discovered  an 
assistant  had  sold  medicine  in  his 
absence,  he  immediately  sacked 
her,  a  disciplinary  committee 
heard  last  week. 

Sanjay  Chopra  was  super- 
intendent pharmacist  and  dir- 
ector of  CDH  Ltd,  which  owned 
Jays  Pharmacy  at  11-13  New 
Road,  Linslade,  Leighton  Buzz- 
ard. He  was  charged  with 
permitting  the  sale  of  Solpadeine 
without  the  supervision  of  a 
pharmacist  at  his  premises  on 
May  29, 1993,  and  denied  this  was 
professional  misconduct. 

Inspector  Janet  Edgington  told 
the  Royal  Pharmaceutical  Soc- 
iety's Statutory  Committee  she 
was  sold  Solpadeine  tablets  over 
the  counter  by  an  assistant  at  the 
shop,  Caroline  Bolt.  She  heard 
other  customers,  who  came  in 
with  prescriptions,  being  told 
there  would  not  be  a  pharmacist 
present  until  the  next  day.  Lorna 
Monk,  an  employee  of  five  years, 
told  her  that  Mr  Chopra  had 
"taken  the  day  off. 

When  she  interviewed  Mr 
Chopra,  he  said  he  had  gone  to  a 
wedding  that  morning,  telling  his 
staff  he  would  be  back  at  2pm  and 
arranged  for  a  pharmacist  locum, 
Stanley  Morgan,  to  work  the 


morning  shift.  However,  he  was 
held  up  at  the  wedding  and  didn't 
get  back  to  the  shop  until  6pm. 

Mr  Chopra  said  that  when  he 
arrived  back  at  the  pharmacy  he 
was  "very  surprised"  to  find  out 
what  had  happened.  He  immed- 
iately fired  Ms  Bolt,  who  had  been 
working  for  him  for  the  previous 
three  years. 

Mr  Chopra  told  the  Committee- 
he  had  constantly  told  his  staff 
not  to  give  out  any  medicines 
without  his  knowledge.  Andrew 
Morton,  representing  Mr  Chopra, 
said  his  client  had  taken 
immediate  steps  to  ensure  that 
the  "lapse"  would  not  recur. 

Summing  up,  chairman  Gary 
Flather  QC  said:  "This  Com- 
mittee does  not  believe  for  one 
moment  the  account  given  to 
us."  In  response  to  Mr  Chopra's 
explanation  for  his  delay,  Mr 
Flather  said:  "We  regret  that  such 
an  explanation  was  offered  to  the 
Committee,  as  it  does  not  stand 
up." 

Mr  Chopra  had  already 
admitted  the  offence  at  Leighton 
Buzzard  magistrates  court  in 
November,  1993  when  he  was 
fined  £700,  added  Mr  Flather. 

Mr  Chopra  was  found  guilty  of 
misconduct  and  reprimanded  by 
the  Committee. 


Reprimand  for 
unsupervised  P  sales 


A  pharmacist  who  arrived  for 
work  late  the  day  an  inspector, 
posing  as  a  member  of  the  public, 
was  sold  medicines  by  his 
unqualified  stand-in,  was  re- 
primanded last  Tuesday. 

Tirfe  Beyene,  of  Wandsworth, 
London  was  the  superintendent 
pharmacist  at  Akarimsons  Ltd  of 
178  Northcote  Road,  London 
SW11.  The  Statutory  Committee 
of  the  Royal  Pharmaceutical 
Society  heard  how  on  October  25, 
1993,  at  South  Western  magis- 
trates court,  he  denied,  but  was 
convicted  of,  unlawfully  allowing 
the  sale  of  Solpadeine  capsules 
and  Night  Nurse  on  December 
18,  1992. 

He  was  fined  £400  with  £600 
costs  and  70-year-old  Nurvin 
Sadikot,  an  Akarimsons  director, 
who  actually  sold  the  drugs,  was 
fined  £300  and  ordered  to  pay 
£600  costs.  The  company  itself 


was  fined  £400  and  was  ordered  to 
pay  £1,138  costs. 

Josselyn  Hill,  representing  the 
Society,  said  inspectors  from  the 
Society  went  to  the  pharmacy  at 
8.50  in  the  morning  on  an 
unannounced  visit. 

The  inspector  who  bought  the 
drugs,  Mary  Brophy.  told  the 
Committee,  "When  I  asked  if  he 
was  the  pharmacist.  Mr  Sadikot 
said,  'Yes'.  When  pushed  further, 
he  admitted  lying  and  then  tried 
to  pretend  his  unqualified 
brother,  who  was  also  in  the  shop, 
was  the  pharmacist.  Mr  Beyene 
eventually  turned  up  at  9.40am. 
complaining  about  parking 
problems." 

Since  the  offence,  Mr  Beyene 
has  quit  as  superintendent 
pharmacist  and  is  now  simply  the 
manager.  The  Committee  also 
decided  to  reprimand  Akarim- 
sons Ltd. 
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Pharmacist 

gives 
evidence  in 
GP's  false 
claims  case 

A  Grimsby  pharmacist  recently 
gave  evidence  at  the  trial  of  a  local 
CP,  who  was  found  guilty  of  ten 
charges  of  false  accounting. 

Dr  Kaliash  Trivedi  had  pleaded 
not  guilty  at  Grimsby  Crown 
Court  to  12  charges  relating  to 
making  false  claims  from  Hum- 
berside  Family  Health  Services 
Authority  for  night  calls  to  an 
elderly  patient,  for  which  he 
could  claim  £45  a  visit.  He  was 
found  not  guilty  on  two  of  the 
charges.  The  case  has  been 
adjourned  for  a  pre-sentence 
repi  n't 

•  Pharmacist  Timothy  Cotting- 
ham  was  called  as  first  witness  for 
the  prosecution,  as  the  patient 
concerned  was  too  ill  to  attend 
the  hearing.  He  told  C&D  he  first 
became  suspicious  when  the 
patient  brought  to  his  pharmacy 
five  prescriptions,  each  tor  a 
separate  item.  The  prescriptions 
had  different  dates  over  a 
nine-day  period  and  some  were 
for  unusually  small  quantities. 

The  patient  told  him  that  all 
the  prescriptions  had  been  issued 
the  previous  night.  Two  weeks 
later,  the  patient  appeared  with 
six  prescriptions,  again  with 
different  dates.  Mr  Cottingham 
phoned  the  FHSA  on  both 
occasions  and  the  police  were 
called  in. 

He  told  C&D  that  he  was 
nervous  on  the  first  day  in  court, 
but  that  had  passed  by  the  time  he 
reached  the  witness  box  at  the 
end  of  the  second  day  and  he  felt 
satisfied  with  his  performance. 
He  had  "lost  a  lot  of  sleep"  over 
the  matter,  which  took  two  years 
to  come  to  court,  but  he  was 
pleased  he  took  action. 

"It  would  have  been  wrong  to 
ignore  it,"  he  said. 


Sheffield 
milk  upset 

The  welfare  food  scheme  run  by 
Sheffield  contractors  is  facing 
problems. 

Community  Health  Sheffield 
Trust  wants  contractors  to  apply 
a  10  per  cent  discount  to  the  C&D 
purchase  price  or  move  to  a 
scheme  where  the  trust  supplies 
the  tins.  The  trust  has  no  funding 
for  the  current  level  of  payments. 

"You  need  to  be  thinking  about 
whether  you  think  it  worth 
continuing  for  a  profit  of  40-50 
pence  per  tin,"  says  Sheffield  LPC 
secretary  Martin  Bennett. 

He  adds  that  the  new  national 
scheme  is  expected  in  April.  1995, 
but  this  is  likely  to  be  less 
attractive  than  the  present  one. 
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1994  and  all 
that  — 
nervous 
Xrayser  gets 
set  to  go! 

I  found  many  ot  the  ideas 
expressed  in  last  week's 
Chemist  &  Druggist  strangely 
disturbing  because,  despite  my 
enthusiasm  for  my  extended 
role.  I  find  that  the  pace  of 
change  is  becoming 
uncomfortably  fast.  I  may  not 
be  over  the  hill  yet,  but  I  do 
admit  to  being  fairly  set  in  my 
ways.  The  thought  of  a 
prescriptionless  pharmacy, 
where  the  whole  dispensing 
process  is  handled  by  either 
technicians  or  even  by 
machines  scares  me. 

Yet  I  am  excited  as  well, 
because  I  can  see  dramatic 
changes  occurring  in  the 
practice  of  pharmacy  within 
the  next  decade,  changes  that 
will  make  those  of  the  last  ten 
years  appear  very  mundane.  I 
yearn  to  be  part  of  that 
revolution,  but  yet  am  fearful, 
because  of  the  speed  at  which  I 
am  being  asked  to  discard  old 
practices  in  favour  of  the  new. 

One  of  the  principal  areas  of 
change  will  be  the  community 
pharmacists  increasing 
involvement  in  domiciliary 
services.  Presently,  the  only 
restraints  on  the  rapid 
expansion  of  this  service  are  a 


severe  lack  of  both  financial 
resources  and  time.  These  two 
are,  of  course,  inextricably 
linked,  but  the  Government 
obviously  hopes  that  we  will 
provide  them  out  of  the  global 
sum.  no  doubt  funded  from  the 
savings  achieved  by  the 
movement  to  mechanisation  of 
dispensing  or,  more  cynically, 
from  the  dog-eat-dog 
competition  for  script  numbers 
that  is  presently  gathering 
momentum. 

In  my  area,  one  pharmacist 
has  already  blanket  dropped 
leaflets  to  every  house  with  his 
offer  of  a  collection  and 
delivery  service.  Nothing  new 
in  that,  you  might  say,  but  this 
invitation  was  little  better  than 
a  newspaper  delivery  service, 
with  no  attempt  being  made  to 
idenl  itv  tin >se  pal  ients  win > 
really  needed  the  service. 
Equally,  there  was  no  mention 
of  the  necessary  advice, 
monitoring  and  compliance 
back-up  vitally  necessary  to 
properly  support 
pharmaceutical  care  for  the 
housebound.  No!  As  far  as  I  am 
concerned,  this  was  blatant 
touting  for  custom  and.  in  the 
inevitable  scramble  to 
compete,  the  eventual  result 
will  be  the  barest  of 
cost-effective  delivery  services 
to  the  least  needy. 

I  had  hoped  that  the  locally 
administered  part  of  the  global 
sum,  scheduled  for 
introduction  next  April,  would 
see  the  planning  and  payment 
for  domiciliary  services  as  a 
priority,  with  a  possible  pump 
priming  from  the  Department 
of  Health.  But  only  1.6  per  cent 
has  been  allocated,  and  then 
only  for  services  already 
funded.  I  can  understand  that 
local  administration  has  to 
prove  its  ability  before  large 
funds  can  be  transferred,  and 
can  but  hope  that  the  Essex 
trial  soon  proves  sufficiently 
successful  that  it  can  be 
included  in  next  year's  tranche. 

As  for  the  prescriptions 
dispensary,  though  I  admit  that 
the  required  technology 
already  exists,  its  introduction 
as  predicted  by  the 
spokesperson  in  Industry 
Overview  last  week  would 
stretch  my  re-training 
professional  abilities  beyond 
their  breaking  point. 


I  can  foresee  practice 
without  physical  prescriptions, 
but  if  this  is  extended  to 
mechanised  dispensing,  then 
the  loss  of  patient/pharmacist 
contact  will  result  in  the 
patientless  pharmacy,  a 
soulless  place  in  which  I  would 
be  totally  unable  to  practise  my 
profession.  If  that  is  the  real 
vision  for  the  future  of 
community  pharmacy,  then  I 
regret  that  it  might  have  to 
survive  without  me. 

It's  not  what 
you  say,  it's 
the  way  that 
you  say  it 

With  that  diatribe  out  of  the 
way,  a  more  down-to-earth 
example  of  the  problems  of  the 
over-zealous  pharmacist.  We 
all  want  to  provide  the  patient 
with  as  much  information  as 
possible,  but  we  must  also 
temper  that  information  with 
the  ability  of  the  patient  to 
come  to  terms  with  its 
importance. 

( )ne  of  our  principal  roles  is 
to  ensure  that  patients  are 
confident  about  taking  their 
medication,  in  the  manner 
prescribed,  and  in  order  to 
provide  them  the  maximum 
benefit.  The  provision  of 
information  can  advance  that 
intention  hut,  equally,  if 
provided  incorrectly,  can  have 
the  opposite  effect. 

A  patient  recently  asked  me 
about  a  prescription  dispensed 
at  another  pharmacy.  I 
fortunately  resisted  the 
temptation  to  give  a  sharp 
reply,  because  she  was 
obviously  agitated  by  the 
conscientous  manner  in  which 
it  had  been  explained  that 
Daonil,  taken  by  the  wrong 
patient  when  they  should  have 
been  taking  Danol.  could  result 
in  death.  A  statement  of  fact, 
maybe,  but  not  very  subtle. 
Obviously  it  had  not 
encouraged  the  lady  to  take  her 
medication  with  confidence! 

I  carefully  explained  our 
concern  on  her  behalf  and  I 
hope  she  left  a  little  more 
reassured  than  when  she 
arrived,  but  in  the  zeal  of  our 
new-found  extended  role,  we 
must  remember  that  it  is  not 
what  you  say  that  is  so 
important,  as  the  way  you  say 
it.  The  information  must  be 
factual  but  offered  with 
discretion! 


Topical 
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New  acute  treatment  for 
PCP  from  Wellcome 


Wellvone  (atovaquone  250mg) 
tablets  are  a  new  acute  treatment 
of  mild  to  moderate  Pneu- 
mocystis carinii  pneumonia 
(PCP)  in  patients  who  are 
intolerant  of  co-trimoxazole 
(189,  £377.14).  People  with 
Human  Immune  Deficiency 
Virus  (HIV)  or  Acquired  Immune 
Deficiency  Syndrome  (AIDS)  are 
vulnerable  to  opportunistic  in- 
fections or  neoplasms,  in 
particular  PCP. 

Atovaquone  is  a  selective  and 
potent  inhibitor  of  the  eukaryotic 
mithochondrial  electron  trans- 
port chain  in  a  number  of 
parasitic  protozoa,  including  P 
carinii.  The  ultimate  effect  of  this 
blockade  is  probably  inhibition  of 
nucleic  acid  and  ATP  synthesis. 

The  recommended  oral  dose  of 
Wellvone  is  three  tablets  (750mg) 
dailywithfoodfor21  days.  Taking 
the  tablets  with  food  is  important 
as   atovaquone   absorption  is 


limited,  but  the  presence  of  food, 
especially  high-fat  food,  increases 
bioavailability  by  two-  to  fourfold. 

Significant  differences  in 
bioavailability  have  also  been 
found  between  healthy  vol- 
unteers, HIV-infected  asymp- 
tomatic volunteers  and  people 
with  AIDS.  Plasma  levels  of 
atovaquone  in  people  with  AIDS 
were  one-third  to  half  those 
obtained  in  asymptomatic  HIV- 
infected  volunteers. 

Diarrhoea  at  the  start  of 
treatment  has  been  associated 
with  significantly  lower  plasma 
levels  of  the  drug,  which  can  lead 
to  therapy  failure  and  a  lower 
survival  rate. 

It  is  difficult  to  identify  adverse 
effects  associated  with  the  drug  as 
patients  taking  part  in  clinical 
trials  often  had  complications  of 
advanced  HIV  infection. 

Concomitant  treatment  with 
metoclopramide  and  rifampicin 


has  been  associated  with  sig- 
nificant decreases  of  plasma 
concentrations  of  atovaquone.  In 
clinical  trials,  small  decreases  in 
plasma  concentrations  of  the 
drug  were  observed  following 
concomitant  administration  of 
paracetamol,  benzodiazepines, 
aciclovir,  opiates,  laxatives, 
cephalosporins  and  anti-diarr- 
hoeals.  Atovaquone  is  highly 
bound  to  plasma  proteins  and 
concurrent  administration  of 
other  highly  plasma  protein 
bound  drugs  should  be  cautiously 
undertaken. 

The  pharmacokinetics  of  Well- 
vone do  not  appear  to  be  affected 
by  Zidovudine  (AZT),  although  it 
seems  to  decrease  the  rate  of 
metabolism  of  AZT.  However,  the 
company  says  a  three-week 
course  of  Wellvone  is  unlikely  to 
increase  the  incidence  of  adverse 
effects.  The  Wellcome  Found- 
ation. Tel:  0270  583151. 


Allen  &  Hanburys  has  introduced 
'patient-friendly'  modifications  to 
its  range  of  metered  dose  inhalers. 
'Touch  pads'  have  been  added  to 
the  inhalers  to  help  visually 
impaired  asthmatics  or  those  using 
inhalers  at  night  to  distinguish  one 
product  from  another.  Short-acting 
bronchodilators  have  a  ridged 
touch  pad;  long-acting 
bronchodilators  have  a  pattern  of 
raised  dots;  and  inhaled  steroids 
have  a  raised  smooth  area.  Ventolin 
inhalers  with  touch  pads  are 
available  from  mid-November.  The 
MDIs  also  have  new  mouthpiece 
covers  which  'snap  on'  and  remain 
firmly  in  place.  Patient  feedback 
revealed  that  the  old  inhaler 
mouthpiece  covers  could  become 
loose  and  fall  off,  allowing  dust 
into  the  inhaler.  The  new  covers 
are  easily  removed  by  squeezing  on 
the  sides  gently.  Allen  &  Hanburvs 
Ltd.  Tel:  081  990  9888 


Posiject  for  cardiac  failure 


Posiject  (dobutamine  hydrochlo- 
ride) stimulates  the  pj  receptors 
of  the  heart  to  increase  cardiac 
contractility.  It  is  used  in  the 
treatment  of  low-output  cardiac 
failure  associated  with  myo- 
cardial infarction,  open  heart 
surgery,  cardiomyopathies,  septic 
shock  and  cardiogenic  shock.  It 
can  also  be  used  for  cardiac  stress 
testing  in  patients  who  cannot 
perform  exercise  testing. 


Due  to  its  short  half-life, 
Posiject  must  be  administered  as 
a  continuous  intravenous  in- 
fusion. Each  5ml  ampoule  of 
Posiject  contains  50mg/ml 
dobutamine  (5,  £27.50)  and,  for 
intravenous  infusion,  it  must  be 
diluted  with  either  sodium 
chloride  or  5  per  cent  Dextrose 
intravenous  infusion.  Boehringer 
Ingelheim  Ltd.  Tel:  0344 
424600. 


'Dual  action'  controversy 


The  Consumers  Association  says 
it  can  find  no  clinical  evidence  for 
a  'dual  action'  claim  by  the 
manufacturer  of  Zydol  (tram- 
adol), which  is  a  centrally  acting 
opioid  analgesic.  The  manufac- 
turer, Searle,  claims  that  Zydol 
also  inhibits  neuronal  nor- 
adrenaline uptake  and  serotonin 
release,  which  is  the  basis  for  the 
'dual  action'  claim.  It  is  said  to 
have  a  lower  incidence  of  res- 
piratory depression  and  constip- 
ation than  traditional  opioids. 

The  claim  for  a  'dual  action'  is 
rejected  by  a  report  in  the  latest 
Drug  and  Therapeutics  Bulletin, 
which  says  the  clinical  relevance 
of  the  effects  on  noradrenaline 
and  serotonin  are  not  known. 
Searle  argues  that  available 
clinical  data  do  show  that  both 


mechanisms  of  action  contribute 
to  the  analgesic  effect. 

The  report  also  concludes  that 
"tramadol  probably  causes  less 
respiratory  depression  and  con- 
stipation that  other  opioid 
analgesics",  but  it  "still  has  to  be 
used  with  caution  in  susceptible 
patients".  Searle  says  respiratory 
depression  is  very  uncommon 
with  tramadol  and  this  is  one  of 
the  main  factors  which  differ- 
entiates it  from  other  opioids. 

In  its  conclusion,  the  report 
comments  that  "experience  [with 
the  drug]  is  limited". 

Searle's  response  is  that  Zydol 
has  been  on  the  market  in 
Germany  since  1977,  is  licensed 
in  45  countries  and  has  been 
prescribed  to  approximately  28 
million  patients. 


Zantac  for  H  pylori 

Zantac  (ranitidine),  in 
combination  with  amoxycillin  and 
metronidazole,  has  been  approved 
in  the  UK  as  an  eradication 
regimen  for  the  treatment  of 
duodenal  ulcers  associated  with 
Helicobacter  pylori.  The 
recommended  doses  are  Zantac 
300mg  at  bedtime  plus 
amoxycillin  750mg  three  times 
daily  and  metronidazole  500mg 
three  times  daily.  Glaxo  says  the 
regimen  had  an  eradication  rate 
of  89  per  cent  with  only  a  2  per 
cent  rate  of  re-infection  after  a  12 
months'  follow-up,  plus  few 
side-effects.  Glaxo  Laboratories 
Ltd.  Tel:  081  990  9444. 

Proctofoam  HC 

Stafford-Miller  has  introduced  an 
environmentally-friendly  CFC-free 
version  of  Proctofoam  HC.  The 
new  non-CFC  propellant  is  lighter 
which  means  a  reduction  in  pack 
weight  to  21. 2g,  but  with  no 
reduction  in  the  number  of  doses 
available.  Stafford-Miller  Ltd.  Tel: 
0707  331001. 

HRT  fears 

Unfounded  fears  that  hormone 
replacement  therapy  increases  the 
risk  of  breast  cancer  are  stopping 
women  taking  action  to  prevent 
osteoporosis,  according  to  a  new 
booklet  from  the  National 
Osteoporosis  Society.  It  claims 
that  only  10  per  cent  of  women 
take  HRT  after  the  menopause, 
despite  the  fact  that  without  it 
one  in  three  will  suffer  fractures. 
Research  now  shows  that  when 
taken  for  up  to  ten  years,  HRT 
does  not  increase  the  risk  of 
breast  cancer,  says  the  NOS.  The 
booklet  costs  £1.40  from  Dept  BC, 
NOS,  PO  Box  10,  Radstock,  Bath 
BA3  3YB. 

Semi-synthetic  Taxol 

The  European  Union's  Committee 
for  Proprietary  Medicinal 
Products  has  recommended  that 
EU  member  states  authorise 
marketing  approval  of  a 
semi-synthetically  produced  form 
of  Taxol.  This  is  manufactured 
from  the  needles  and  twigs  of 
Taxus  baccata  which  is  a 
renewable  resource,  unlike  the 
bark  of  the  Pacific  yew  which  was 
the  original  source.  Taxol  is 
currently  used  for  the  treatment 
of  ovarian  cancer,  but  in  clinical 
trials  has  shown  some  activity  in 
other  cancers,  including  those  of 
the  breast,  lungs,  bladder,  testes 
and  neck.  Bristol-Myers  Squibb 
Pharmaceuticals  Ltd.  Tel:  081 
572  7422. 

Nicabate  returns 

Stocks  of  Nicabate  patches  should 
be  returned  to  Marion  Merrell 
Dow  as  soon  as  possible.  Returns 
will  not  be  accepted  after 
December  30.  Marion  Merrell 
Dow  Ltd.  Tel:  081  848  5224. 
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A  MAJOR  ADVANCE  IN  COLD  RELIEF  IS  HERE 


For  the  first  time  ever,  ibuprofen  and 
pseudoephedrine  come  together  in  a  unique 
formulation  to  give  outstanding  efficacy. 

New  Nurofen  Cold  &  Flu  has  been  shown  to 
outperform  a  paracetamol-based  combination 
in  the  relief  of  major  cold  and  flu  symptoms : 

Blocked  nose  and  congestion. 

The  proven  decongestant,  pseudoephedrine, 
in  Nurofen  Cold  c\  Flu  makes  it  effective  m 
relieving  these  symptoms1. 


Sinusitis. 

Ibuprofen's  analgesic  and  anti-inflammatory 
action,  accompanied  by  pseudoephedrine's 
proven  decongestant  efficacy  makes 
Nurofen  Cold  c\  Flu  more  effective,  after 
3  hours,  than  a  paracetamol  /  phenyl- 
propanolamine combination  . 

Fever. 

Ibuprofen  provides  greater  and  longer-lasting 
relief  of  fever  than  paracetamol. 

Sore  throats. 

Since  these  are  often  associated  with  inflammation. 


ibuprofen's  superior  anti-inflammatory 
properties  make  it  more  effective  than 
paracetamol  in  the  relief  of  sore  throats.' 

Headaches  and  other  aches  and  fains. 

Ibuprofen  has  been  shown  to  be  more  effective 
than  paracetamol  in  the  relief  of  headaches' 
and  other  aches  and  pains. 

W  hen  your  customers  are  suffering  from 
colds  or  flu.  you  now  need  only  one 
recommendation:  Nurofen  Cold  ix  Flu. 


NUROFEN  COLD  &  FLU. .  .  .  LEADING  1HE  WAY  IN  COLD  RELIEF. 

i  free  copy  of  our  comprehensive  clinical  guide,  please  conr.ici:  (  moke.  Healthcare  Ltd.  P.O.  Bos.  5".  Nottingham  SG"  21 1.  PRODI  CT  INFORMATION:  Nurofen  Cold  Si  Flu:  each  table;  contains  200mg  ibuprofen  BP  and  JOmg  pseudocph 
drochlonde  BP.  Indications.  Symptomatic  relief  of  cold  and  flu.  Dosage  and  Administration.  Adults  and  children  mcr  1-  year*  Initial  dose  2  tablets,  then  if  ncccssar;  1  or  2  Table;'  even  4  hours.  Do  not  exceed  6  tablets  ,„  anv  24  hour  j 
cautions  and  Warnings.  Nurofen  (  old  Sc  Flu  should  no;  be  given  to  panents  with  peptic  ulceration  or  with  serious  cardiovascular  disease.  Patients  receiving  regular  medication,  asthmatics,  anyone  allergic  to  aspirin,  pregnar 
i  breast  feeding  women  should  be  advised  to  consult  their  '  ■  il  'efore  taking  Nurol  S         Not:        given  r  12    trointest 


i  rashes  Product  Licence  Number.  PL/032  /0060.  Licence  Holder,  v  rookes  Healthcare  Limited.  Nottingham.  XG2 
•FERENCES:  1.  Data  on  file.  Crookti  Healthcare.  1990.  2.  VX'alson  P.D.  et  ai.  Clin.  Pharmacol.  Then.  l*v>:4<, 


5AA.  Legal  Categon.  1'.  Price.  Nuroten  Cold  &  Fiu  TaWets  12's  £2.1*.  Nurofen  Cold  Si  Flu  Tablets 


how  big 
a 

headache 


is 


Tension 
Headache? 


The  biggest.  In  fact,  74%  of  all 
headaches  are  Tension  Headaches.  " 
Which,  when  you  think  about  the 
pressure  people  are  under  today, 
makes  sense. 

What  also  makes  sense,  is 
to  recommend  a  specific  Tension 
Headache  remedy  straight  away. 
And  the  one  to  recommend  is 
Syndol. 

There  is  no  more  effective 
OTC  treatment  for  your  patients. 
Uniquely  formulated  for  Tension 
Headache,  Syndol  contains  the 
powerful  analgesic  combination  of 
Paracetamol,  Codeine  and  Caffeine, 
plus  Doxylamine  Succinate  to  ease 
muscle  tension  and  bring  last  relief 
(a  clinical  study  showed  that  in  97% 
of  Tension  Headache  attacks,  Syndol 
started  to  work  within  30  minutes). 

It  is  a  Pharmacy  medicine,  is 
strongly  supported,  creates  extra- 
ordinary loyalty,  and  powerful  word 
of  mouth  recommendation. 

Get  the  benefit.  Display  well, 
recommend  at  once,  and  above  all 
don't  get  caught  out  of  stock.  That's 
a  headache  you  could  do  without. 


You  can't  recommend  more  powerful  relief. 


(1)  National  Headache  Survey,  Gallup  1993 


INFORMATION  FOR  PHARMACISTS:  Each  tablet  contains  Paracetamol  BP  450mg.  Codeine  Phosphate  BP  10mg,  Doxylamine  Succinate  USNF  5mg,  Caffeine  BP  30mg.  USES:  Treatment  of 
mild  to  moderate  pain  and  as  an  antipyretic.  Symptomatic  relief  of  headache,  including  muscle  contraction  or  tension  headache,  migraine,  neuralgia,  toothache,  sore  throat,  dysmenorrhoea, 
muscular  and  rheumatic  aches  and  pains  and  post-operative  analgesia  following  surgical  or  dental  procedures  DOSAGE  AND  ADMINISTRATION:  Adults  and  children  over  12  years:  1  or  2 
tablets  every  4-6  hours  as  needed  Maximum  8  tablets  in  24  hours.  Not  recommended  in  children  under  12  years  CONTRA-INDICATIONS,  WARNINGS  ETC.:  Contra-indications  Idiosyncrasy 
to  any  of  the  ingredients.  Precautions:  May  cause  drowsiness.  If  affected,  do  not  drive  or  operate  machinery.  No  data  available  in  pregnancy:  avoid  use.  Side-effects  Drowsiness  or 
dizziness,  mild  constipation,  agranulocytosis  rarely  Overdose:  Paracetamol  overdose  can  cause  liver  and  kidney  necrosis  Immediate  medical  referral  is  essential  LEGAL  CATEGORY:  P  CD 
(Section  5)  (not  prescribable  under  NHS)  PRODUCT  LICENCE  NUMBER:  PL4425/0018  PACKAGE  QUANTITIES,  PRICE:  Pack  of  10  tablets  £1.65.  20  tablets  £2.85.  50  tablets  £6  08  DATE  OF 
PREPARATION:  September  1994  Full  prescribing  information  is  available  from  licence  holder:  Marion  Merrell  Dow  Limited,  Lakeside  House,  Stockley  Park.  Uxbridge,  Middlesex  UB11  1BE. 


Counterpoints 


New  copper 
patch  for  old 
complaints 


Therapeutic  patches  hav 
principally  targeted 
smokers  with  nicotine 
addiction,  but  Robinson 
Healthcare  is  now 
adopting  the  idea  to  aid 
copper  absorption  for 
people  with  arthritis  or 
rheumatism. 

Robinson  quotes 
research  carried  out  in 
Australia  which  supports 
the  theory  that  the  placing 
of  copper  next  to  the  skin 
appears  to  have  a  value  for 
arthritis  and  rheumatism 
sufferers. 

Traditionally  copper 
bracelets  or  bands  have 
been  used  to  achieve  this 
effect. 

The  patches  can  he 
applied  directly  to  any  part 
of  the  body  and  should  be 
renewed  even'  seven  davs. 


Copperplast  is  available 
in  plastic  wallets 
containing  eight  patches 
and  will  cost 

approximately  XI  .99.  The 
product  is  being  sold-in 
this  week  and  point  oi  sale 
support  includes  counter 
displays.  Robinson 
Healthcare.  Tel:  0246 
220022. 


Colgate  y  Cymru 


Colgate-Palmolive's 
schools  education 
programme  has  extended 
to  Welsh  language  schools 
for  the  first  time  this 
month. 

The  programme  teaches 
children  how  to  brush  and 
look  after  their  teeth  and 
gums.  As  well  as  including 
information  booklets  and 
posters,  the  programme 
packs  contain  a  100ml 


tube  of  Colgate  toothpaste 
for  demonstration,  plus 
samples  for  children  to 
take  home. 

The  Colgate  Dental 
Health  Schools 
Programme  has  won  a 
British  Dental  Health 
Foundation  award  and  has 
the  endorsement  of  the 
General  Dental  Council. 
Colgate-Palmolive  Ltd. 
Tel:  0483  302222. 


The  TV  campaign  for  Philips'  Ladyshave  Aqua  features  a 
new  30-second  commercial  on  the  "natural  woman'  theme. 
It  will  be  on  screens  up  until  Christmas.  The  company  is 
also  promoting  its  Satinelle  epilator  with  a  £10  cashback 
on  all  purchases  made  bv  December  31.  1994.  Philips 
DAP.  Tel:  081  689  2166 


Spray  it 

with 

vitamins 

Vitall  International  is 
introducing  a  radical  new 
way  of  taking  vitamins  — 
by  dial  spray. 

The  company  says  I  hat 
the  micro-sized  droplets  ol 
spray  are  absorbed  quickly 
into  the  body  by  blood 
capillaries  close  to  the 
surface  of  the  mouth. 

The  spray  contains 
nutrients  in  an  aqueous 
solution  propelled  by  a 
natural  pump.  Each  spray 
has  120  applications, 
which  equates  with  a 
month's  supply.  <  Ine  spray, 
lour  times  a  day,  provides 
100  per  cent  of  the  RDA  of 
each  vitamin  in  the 
product,  the  company 
claims. 

There  are  three 
formulations  available: 
Vitall  Antioxidant  Spray, 
which  contains  vitamins  A, 
C,  E  and  beta-carotene: 
Vitall  Multivitamin  Spray, 
which  contains  vitamins  A, 
Bl,  B2,  B5.  B6,  B12,  C,  E, 
D  and  folic  acid:  and  Vitall 
Vitamin  C.  They  retail  at 
£7.99  (which  the  company 
says  allows  for  a  7(1  per 
cent  mark-up). 

Opening  orders  are  for  a 
multi-pack  of  30  with  a 
display  unit  (ten  of  each 
spray),  while  repeat  orders 
are  for  a  minimum  of  six 
sprays  in  any  combination. 
•  The  sprays  should  be 
kept  out  of  direct  sunlight 
and  should  not  be  exposed 
to  temperatures  over  25  C. 
Vitall  International  Ltd. 
Tel:  081  985  0844. 


Be  an 

Asilone 

winner 

Pharmacists  and  pharmacy 
staff  both  have  a  chance  to 
win  prizes  in  two  Asilone 
competitions  being  run  by 
Seton  Healthcare. 

For  pharmacists.  20 
Antler  leather  attache 
cases,  each  worth  £95,  are 
up  for  grabs;  while 
pharmacy  staff  can  win  50 
prizes  of  £50  Whitbread 
leisure  vouchers. 

Both  competitions  are 
based  on  product 
knowledge.  The  closing 
date  is  January  31.  1995. 
Seton  Healthcare  Group 
pic.  Tel:  061  652  2222. 


Ollie's  holiday 
hangover  helpline 


Merrymakers  in  search  ol  a 
hangover  cure  this 
Christmas  will  he  able  to 
ask  the  master  -  ( (liver 
Reed  —  for  advice. 

The  British  actor, 
known  for  his  indulgent 
life  style,  is  to  he  the  voice 
of  the  new  Alka-Seltzer 
telephone  I lotline  being 
run  during  December. 

The  0891  helpline, 
which  is  open  24  hours  a 
day,  will  feature 
pre-recorded  advice  on 
copmg  with  the  familiar 
problems  ol  festive 
over-indulgence.  Callers 


will  also  he  able  to  request 
a  free  sample  ol  Alka 
Seltzer,  if  they  are  over  18. 

PR  support  for  the 
hotline  includes  ,ui 
information  page  on 
Reuters  City  Screen  which 
reaches  32,000  computer 
users  in  London's  Square 
Mile. 

Warner  Wellcome  is  also 
re-running  the  'Living  Ice 
Bucket'  TV  commercial  for 
the  product,  starting  on 
I  lecember  I .  Warner 
Wellcome  Consumer 
Healthcare.  Tel:  0703 
641400. 


Diaper  revolution  to 
hit  UK  nappy  market 


A  new  player  is  soon  to 
appear  on  the  UK  nappy 
scene  in  the  form  of  Mikey 
Diaper,  a  re-usable, 
heralding  from  1  long 
Kong. 

Going  up  against  the  big 
boys  of  the  industry  like 
Procter  &  Gamble,  with  its 
Pampers,  Chanson 
Company  (the  UK 
distributor)  is  going  to 
have  its  work  cut  out. 
Chanson  will  be  launching 
the  line  at  the  Harrogate 
Trade  Fair  in  March  next 
year. 

The  company  lists  the 
product's  selling  points  as 
easy  to  use.  machine 
washable  and  dryable.  less 
expensive  than  disposables, 
free  from  toxic  chemicals, 
and  protects  babies  trom 
nappy  rash. 

This  iast  claim  is 
supported  by  the  nappy's 
design.  It  has  five  dual 
layers  of  cot-weave  cotton 
which  holds  in  the 
moisture.  The  two  top 
layers  help  isolate 


moisture  trom  the  baby's 
skin.  This  is  then  dispersed 
through  a  special  centre 
section  of  polyester  and 
transferred  to  three 
further  layers  of  the 
moisture-retentive 
cot-weave. 

The  nappy  also  has  an 
outer  shell  made  of  a 
material  called  Ny-cool 
which  the  company  says 
"breathes,  keeping  baby 
cool,  and  curtails  the 
build-up  of  harmful 
bacteria". 

Mikey  Diaper  is  available 
in  packs  of  six  and  12  in 
the  following  sizes:  small 
(6-121b),  medium 
(12-22lb)  and  large 
(22-351b).  The  rrp  for  a 
six-pack  starts  from  £28.50 
for  the  smallest  size. 

The  range  will  he  a 
pharmacy  and  baby  store 
brand  only,  says  the 
company.  Mikey  Diaper 
will  he  available  from 
February.  1995.  Chauson 
Companv.  Tel:  0737 
765723." 
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Classic  style  from 
Worth 


International  Classic 
Brands'  latest  advertising 
campaign  for  its  Je  Reviens 
and  Ma  Griffe  fragrances 
uses  a  photograph  taken 
back  in  1954. 

The  picture,  by 
celebrated  photographer 
Richard  Avedon,  shows  the 
model  Sunny  Harnet  at 
the  casino  in  Le  Touquet. 


It  was  originally  created 
for  a  fashion  spread  in 
Harper's  Bazaar. 

The  ad  will  run  until 
January  in  titles  such  as 
She,  Good  Housekeeping 
and  Hello  with  a  spend  in 
excess  of  £500,000. 
International  Classic 
Brands.  Tel:  081  579 
6060. 


Blackmores  consumer 
bonus 


Australian  beauty  company 
Blackmores  has  introduced 
special  consumer  bonus 
packs  offering  25  per  cent 
extra  free  on  the  following 
lines:  Garlix  (75  tablets  for 
the  price  of  60);  Bio  C  (80 
tablets  for  the  price  of  62); 
New  Bio  Ace  +  Selenium 
(100  tablets  for  the  price  of 
80);  Fish  Oil  1000  (65 


capsules  for  the  price  of 
50)  and  Naturetime  Multis 
(95  for  the  price  of  75). 

Consumers  can  also 
make  a  saving  of  £1.55 
when  they  purchase  a  30 
size  Echinacea  ACE  +  Zinc 
together  with  a  65  size 
500mg  Vitamin  C. 
Blackmores.  Tel:  0753 
863815. 


Own-label 
bath  bar 

Numark  is  launching  an 
own-brand  Moisturising 
Cream  Bath  Bar  in  the 
Numark  Skin  Care  System. 

The  bar  is  said  to  be  a 
"fully  verified  25  per  cent 
moisturising  cream", 
retailing  at  £0.65  for  lOOg. 
Numark  Management  Ltd. 
Tel:  0827  69269. 


Durex  big 
screen 
safe  sex 

Free  condoms  for  movie 
buffs  this  week  in 
Cambridge  is  part  of  a 
special  Durex  promotion 
which  coincides  with 
world  AIDS  week  (running 
from  November  27  to 
December  1). 

Durex  is  running  a 
promotion  in  conjunction 
with  the  Cambridge  Arts 
Cinema.  Adults  going  to 
late  night  screenings  of 
the  new  romantic  comedy 
'Sleep  with  Me'  will  receive 
safer  sex  information  and  a 
pack  of  three  Durex 
condoms.  The  film  stars 
Meg  Tilly  and  Eric  Stoltz. 
LRC  Products  Ltd. 
Tel:081  527  2377. 


Helene  Curtis  UK  has  announced  a  £50,000  sponsorship  of 
'Take  Our  Daughters  To  Work  1995',  a  campaign  aimed  at 
fuelling  the  career  ambitions  of  teenage  girls  in  Britain. 
Launching  the  deal  with  girls  from  Green's  School  in 
Isleworth  are  Judy  Hargadon,  chairman  of  the  Take  Our 
Daughters  Charitable  Trust,  and  Bob  Kelly,  managing 
director,  Helene  Curtis  UK 


THERE'S  MORE  TO  DRY  SKIN 


ash  E45;  an  all-over  emollient  cleanser,  and  Bath  E45,  the  long- 
ting  bath  emollient,  are  just  as  essential  for  people  with  dry  skin 
>blems  as  Cream  E45. 

Used  instead  of  soap,  bath  additives  and  other  foaming 
Sinse'r^  they  continue  the  good  work  begun  by  Cream  and 


Lotion  E45.  Dermatologically  tested,  free  from  detergents^ 
perfumes,  preservatives  and  other  known  sensitisers,  E45  product 
complement  one  another  and  add  up  to  a  complete  emollien 
programme  for  dry  skin. 

So  next  time  a  customer  asks  for  your  advice  on  a  dry  skii 


Xmas  qift 
set  offers 

Unichem  and  Starion 
International  have  joined 
forces  to  offer  a  range  of 
gift  sets  for  the  Christmas 
rush. 

The  promotion  runs 
until  December  31  and  can 
be  ordered  via  a  Unichem 
Prosper  terminal.  The 
products  on  offer  include: 
Paris  Memories  male  gift 
sets  comprising  250ml 
shower  and  150ml  body 
spray  reduced  from  £24.95 
to  £20.82  for  a  pack  of  12 
(rrp£4.25);  Top  Sports 
male  gift  sets  of  150ml 
body  spray  and  1 00ml 
fragrance  are  reduced  by 
£4.65  for  a  pack  of  12  (rrp 
£2.95);  Paris  Memories 
female  gift  sets  containing 
250ml  shower  gel  and 
75ml  body  spray  are 
reduced  from  £21.27  to 
£17.66  for  a  pack  of  12 
(rrp  £3.95). 
•  Wilkinson  Sword's 
Protector  razors,  featuring 
the  logos  of  the  top  ten 
leading  football  clubs  — 
including  Manchester 
United  and  Liverpool  — 
are  available  from 
Unichem  with  a  trade  price 
of  £25.80  for  a  pack  of  ten 
(rrp  £3.99).  Twenty-eight 
clubs  will  be  available  from 
Januarv  2.  Unichem  pic. 
Tel:  081  391  2323. 


Advertising  campaigns  in  Chemist  it  Druggist  to  the  tunc 
of  £10,000  have  been  won  by  Mediscan  following  the 
company's  successful  entry  into  C&D's  Chemex 
competition.  Ian  Gerard,  advertising  manager,  (centre) 
presents  Alan  Laight  (left)  and  David  tireen  of  Mediscan 
with  their  certificate 


Polishing  up  Pearl 
Drops 


Carter-Wallace  has 
repackaged  its  Pearl  Drops 
Toothpolish  in  an  effort  to 
update  its  image  and  to 
broaden  its  appeal. 

The  brand  has  a  new 
logo  —  a  crescent  symbol 
—  which  is  said  to 
emphasise  its  premium 
feel.  New  pack  copy 
highlights  the  product  as  a 
whitening  toothpolish.  hut 
also  states  that  it  removes 
stains  for  natural 
whiteness. 

The  new  look  is  being 
supported  by  a  £500,000 


On  TV  Next  Week 


advertising  campaign  m 
women's  magazines 
(including  Company, 
Cosmopolitan.  New 
Woman,  Marie  Claire  and 
Elle),  as  well  as  five 
million  money-off  coupons 
in  the  national  press. 
There  will  also  be 
advertising  in  the  dental 
press  to  encourage 
professional 
recommendation. 

Pearl  Drops  is  available 
in  Spearmint  and  Fresh- 
mint  (£1.55).  Carter- 
Wallace  0303  850661. 


GTV  Grampian 
B  Border 

BSkyB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 


C4  Channel  4 
U  Ulster 
c  Granada 
A  Anglia 
car  Carlton 
GMTV  Breakfast 


STY  Scotland  (centr; 

V  Yorkshire 

HTV  Wales  &  West 

M  Meridian 
TT  Tyne  Tees 
W  Westcountry 


LWT  London  Weekend  Television 


Anadin  All  Night: 

G,  Y,  TT 

Anadin  Extra: 

All  areas  except  G,  Y,  TT  &  C4 

Crest  Complete: 

All  areas 

Deci  Dela: 

STV.  Y,  C.  LWT,  CAR.  C4 

Dove: 

All  areas 

Gliss  Corimist: 

C4,  GMTV 

Duracell: 

All  areas  except  GMTV  &  U 

Hedex  Headcold: 

GMTV 

Johnsons  Baby  Skincare  Wipes:  All  areas  except  B,  G,  Y,  LWT 

Lockets: 

All  areas  except  LWT  &  C4 

Meltus: 

STV,  G.  Y,  TT 

Nurofen  Cold  &  Flu: 

All  areas 

Oil  ofUlay: 

All  areas  except  LWT  &  C4 

Philishave: 

J,  STV,  G.  Y,  C,  LWT,  TT,  C4,  BSkyB 

Pro-Air  Quattro: 

C4  national,  BSkyB 

Rennie: 

C4,  GMTV,  BSkyB 

Sanatogen  Cod  Liver  Oil  (&  Multivits):  G.  C,  W,  M,  C4,  GMTV 

Seven  Seas  Cod  Liver  Oil  (&  Oil  Plus):              C4.  GMTV 

Tunes: 

All  areas  except  LWT  &  GMTV 

Vicks  Ultrachloraseptic: 

CAR 

ARE  THAN  JUST  CREAM. 


ndition,  recommend  the  whole  range  to  look  after  the  whole  body. 

For  more  information  on  the  complete  skin  main- 
nance  programme  provided  by  the  E45  dermatological  skin 
xe  range,  please  contact:  Crookes  Healthcare  Limited, 
ottingham  NG7  2LJ. 


dermatological 
bath  oil 


dermatological 
wishing  cream 


de/maro/oPKraJ  cream 


E45  DERMATOLOGICAL  SKIN  CARE 


Archer  aims  for 
Imedeen 


Ferrosan  is  putting  a 
£600,000  advertising  spend 
behind  its  recently- 
acquired  Imedeen  brand 
next  year. 

The  press  advertisement 
features  Hollywood  actress 
Anne  Archer  and  will  run 
in  Vogue,  Tatler,  Woman's 
Journal  and  Good 
Housekeeping. 

The  advertising  breaks 
this  month  in  Woman's 
Journal,  as  part  of  an 


'international,  global' 
programme  that  has  all 
the  makings  of  a  major 
cosmetics  campaign,  the 
company  says. 

A  range  of  in-store 
promotional  material  has 
been  produced,  including 
display  material,  large 
dummy  boxes,  window 
displays  and  consumer 
leaflets.  Ferrosan 
Healthcare  Ltd.  Tel:  0932 
336366. 


Head& 
Shoulders 
Micro-D 

Procter  &  Gamble  is 
promoting  its  patented 
Micro-D  formula  in  Head 
&  Shoulders  with  a 
Freephone  customer 
helpline  and  an 
information  booklet. 

Micro-D,  which  will  be 
flagged  on-pack  from 
January,  is  said  to  promote 
the  action  of  zinc 
pyrithione  and  care  for  the 
hair  at  the  same  time. 

The  National  UK 
Dandruff  Hotline  (0800 
137292)  will  open  in 
January  to  deal  with 
customer  inquiries  and 
orders  for  the  free 
'Exploding  the  Myths' 
booklet. 

The  'split  man'  adverts 
will  return  in  December, 
highlighting  new  packag- 
ing. P&G  (Health  &  Beau- 
ty) Ltd.  0784  434422. 


Battery  stations   Paris  with  S&N 


Head& 
Shoulders 


The  big  squeeze 


Small  brands  are  being 
squeezed  off  the  shelf  by 
the  dynamic  growth  of  the 
own-label  sector,  says 
Datamonitor's  latest 
report. 

The  losers  in  the 
brand/own-label  battle  are 
more  likely  to  be  the 
smaller  manufacturers, 


because  they  do  not  have 
the  money  behind  them  to 
invest  in  promotions,  says 
the  report.  It  also  suggests 
that  multiple  retailers  are 
reducing  shelf  space  for 
products  other  than  own 
label  and  the  leading  two 
or  three  brands. 
In  each  of  the  four 


markets  studied  —  food, 
drink,  household,  and 
cosmetics  and  toiletries  — 
own-label  appears  to  be 
growing  at  a  faster  rate 
than  the  overall  market. 

The  reports  on  the  four 
markets  retail  at  £695 
each.  Datamonitor.  Tel: 
071  625  8548. 


Ever  Ready  is  promoting  its 
Energizer  Hi  Energy 
Lithium  battery  via  a  poster 
campaign  in  London 
Underground  stations.  The 
posters  are  at  a  total  of  77 
sites  until  the  end  of 
December.  Ever  Ready  Ltd. 
Tel:  0582  600171. 

Eco-label  loo 
roll 

Kitchen  rolls,  toilet  paper 
and  soil  improvers  are  the 
latest  products  to  enter  the 
EU's  labelling  scheme.  The 
criteria  should  encourage 
the  use  of  recycled  material 
and  environmentally 
appropriate  forest 
management. 

Family  albums 

A  new  range  of  photo 
albums,  manufactured  by 
Panodia.  has  been 
introduced  by  Tudor.  Apos 
and  Lasco  pocket  albums 
offer  two  different  designs 
for  6x4in  photos,  and  the 
Typos  and  Saxo  albums 
cater  for  print  sizes  up  to 
8x6in.  Tudor  Photographic 
Group  Ltd.  Tel:  081  202 
0811. 

Numark 
extends 

Numark  is  extending 
several  of  its  November 
promotions  into  December: 
Sure  anti-perspirant  150ml 
with  20ml  extra  will  be  on 
offer  to  consumers  at  £2.59 
for  a  twin  pack;  a  second 
twin  pack  offer  is  200ml  of 
Timotei  Shampoo  with  an 
extra  25ml  at  £1.98;  Lynx 
Body  Spray  (150ml)  will  be 
reduced  to  £2.19;  Kleenex 
for  Men  100s  will  be  on 
promotion  at  £1.15  and 
Numark  Single  Use 
Cameras  will  be  offering  £1 
off  normal  prices.  Numark 
Management  Ltd.  Tel: 
0827  69269. 

New  Nouvelle 

Nouvelle  recycled  toilet 
paper  and  kitchen  towels 
have  been  relaunched  with 
redesigned  packaging.  The 
new  look  will  be  backed  by 
a  £1.4  million  TV  ad 
campaign  which  will  break 
in  the  New  Year.  Fort 
Sterling.  Tel: 


Numark  pharmacists  can 
win  a  weekend  break  for 
two  in  Paris  in  a 
competition  run  by  Smith 
<£  Nephew.  It  runs  across 
selected  lines,  including 
Lil-Lets  applicator  tampons 
and  Atrixo  Intensive 
Protection  Cream.  All 
entries  must  be  received  at 
S&N  by  December  2. 
Numark  Management  Ltd. 
Tel:  0827  69269. 

Cabdriver  alert 

An  advertising  campaign 
for  Cabdriver's  traditional 
cough  linctus  has  recently 
broken  in  some  of  the 
national  newspapers, 
including  the  Daily 
Express.  Daily  Mirror  and 
Sunday  Post.  Seven  Seas 
Ltd.  Tel:  0482  75234. 

BDC  weekends 

Each  Saturday  throughout 
December.  BDC 
Independents  will  operate  a 
'Saturday  Sales  Desk'  with 
staff  available  to  take  orders 
from  retailers.  The  desk  is 
open  from  9am-4.30pm. 
The  number  to  call  is  081 
889  4444. 

Beauty  awards 

Results  continue  to  come 
in  from  the  New  Woman 
magazine  beauty  awards: 
Calvin  Klein's  Escape  won 
the  'Best  New  Men's 
Fragrance',  and  Eternity  for 
Men  and  Obsession  were 
joint  winners  of  the 
'All-time  Favourite  Men's 
Fragrance'  award;  Ralph 
Lauren's  Safai  was  voted 
'All-time  Favourite 
Women's  Fragrance': 
Paloma  Picasso's  Amphore 
de  Parfum  won  'Best  New 
Product  Design';  and 
Cacharel's  Eden  won  'Best 
New  Advertising 
Campaign'. 

AAH  deals 

Best  buys  in  December's 
monthly  offers  from  AAH 
Pharmaceuticals  include 
Kimberly  Clark's  Depend. 
Scholl's  NHS  hosiery, 
Kotex  sanitary  towels  and 
Johnson  &  Johnson's  Skin 
Care  range.  AAH 
Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


The  Numark  Ownership  Scheme. 

Register  for  your  local  Roadshow 
or  a  copy  of  the  proposal  document. 

GALL  01827  69269  NOW 

NUMARK 

The  power  behind  the  independent  pharmacist. 


858 
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RELIEF   THAT   b  r  b  A  K  b   r  UK   I  I  b  b  L  r 


An  ad  agency  didn't  write  these  words.  Mrs  Foster  did. 

When  Mrs  Foster  discovered  the  relief  Pepcid*  AC  offered,  she  was 
so  pleased  she  actually  wrote  to  tell  us.  Now,  with  Mrs  Foster's 
permission,  we're  telling  you. 

It's  not  just  pharmacy  customers  that  benefit.  As  a  pharmacist,  you 
share  the  advantage  that  one  small,  easy  to  swallow  tablet 
combines  effective  relief  from  heartburn,  dyspepsia  and  excess 
stomach  acid,  with  the  added  assurance  of  no  clinically  significant 
drug  interactions. 

In  fact.  Pepcid  AC  is  the  only  recommendation  you  can  offer 
your  customers  which  delivers  up  to  9  hours  acid  control  -  from 
one  small  tablet/  No  wonder  it's  already  a  sales  success. 

So  make  sure  your  pharmacy  maximises  its  share  of  this  sales 
success.  Next  time  you're  asked  to  recommend  an  excess  acid 
treatment  why  not  choose  Pepcid  AC. 

With  extensive  TV  advertising  support  and  your  recommendation, 
your  sales  -  just  like  our  unsurpassed  acid  control  -  will  continue 
to  go  a  long,  long  way. 

ID  AC  (Abridged  Product  Information)  Product  Information  ■  PEPCID  AC:  Film  coated  tablets  ci 

dine  10mg.  Pack  Size:  2.  6.  12  Dosage:  Adults  and  children  over  16  years:  1  tablet  for  symptomatic  relief 

blet  taken  one  hour  before  food  or  drink  known  to  provoke  symptoms.  Maximum  intake  2  tablets  in  24 

Maximum  period  of  use  2  weeks  Uses:  For  the  short  term  symptomatic  relief  of  heartburn,  dyspepsia 
yperacidity  Contraindications:  Hypersensitivity  to  any  component  Warnings  and  Precautions  for 
Should  not  be  taken  unless  advised  by  a  physician  by  the  following  patient  groups: 
ate  renal  failure  or  severe  hepatic  impairment:  under  medical  supervision  for  any  other 

or  need  for  any  other  medications:  middle  aged  or  over  with  new  or  recently  changed 
ptic  symptoms,  or  associated  unintended  weight  loss.  Patients  with  persistent  symptoms  H 
culty  swallowing  should  seek  medical  advice  Drug  Interactions:  No  drug  interactions  of 


EFFECTIVE  RELIEF  FROM  HEARTBURN. 

DYSPEPSIA  AND  EXCESS  ACID 

Pepcid 

acidMlcontrol 

m 

famotidine 

Easy  to  Swallow 
6  TABLETS 

One  small  tablet  controls 

excess  stomach  acid  for  up  to  9  hours 

CENTRA 


E  .\  L   T  H  C  A  R  C 

A  JOHNSON  S  JOHNSON  -  USD 
CONSUMER  PHARMACEUTICAL  COMPANY 


THE  LIBERATOR 

Pepcid  AC  -  your  only  recommendation  for  up  to 
9  hours  acid  control  from  one  small  tablet. 


clinical  significance  have  been  identified  Side  Effects:  Generally  well  tolerated.  Headache  and  dizziness  havi 
been  reported  at  a  frequency  >  1%.  Other  side  effects,  including  dry  mouth,  nausea,  constipation,  diarrhoea 
fatigue  and  allergic  reactions  occur  even  less  frequently  Pregnancy:  Not  recommended  for  use  in  pregnancy 
r  Overdosage:  No  experience  to  date  with  overdosage.  Doses  up  to  800mg,day  for  over  1  year  were  we 
tolerated  in  patients  with  severe  hypersecretory  conditions  Product  Licence  Number:  PL  0025/0312 
Product  Licence  Holder:  Merck  Sharp  &  Dohme  Limited.  Hertford  Road.  Hoddesdon 


Hertfordshire.  EN1 1  9BU  RSP:  2  tablets  £0.75.  6  tablets  £1 .99. 1 2  tablets  £3.59.  P  Pharmacy  onl- 
distribution  Distributed  by:  CENTRA  HEALTHCARE.  Enterprise  House.  Loudwater,  Bucks 
HP10  9UF.  References:  1  Data  on  file.  5  Indicates  registered  trademark  of  Merck  S  Co..  Inc. 
Whitehouse  Station.  N  J..  U.S.A.   c   Centra  Healthcare  1994   All  rights  reserved 


Numark  —  an 
invitation  to 
the  dance 

The  great  adventure  is  now 
under  way,  whereby  outright 
ownership  and  future  control  of 
Numark  returns  exclusively  to 
independent  community 
pharmacy  —  from  where  it 
began  in  1973,  created  by  the 
then  NPU. 

There  are  two  aspects  to 
consider  —  the  market  and  the 
NHS.  The  pharmacy  market  is 
in  a  phase  of  consolidation  and 
the  growing  influence  of 
multiples  —  Boots,  Lloyds,  the 
Co-op,  Hills  and  Moss  — 
increasing  their  pharmacy  and 
traditional  pharmacy  product 
areas. 

Much  more  evident  than 
retail  consolidation  is  wholesale 
consolidation,  as  there  are  fewer 
wholesalers.  In  the  period  from 
November  1,  1993,  to  date, 
another  six  wholesale  companies 
have  changed  hands.  The  choice 
for  pharmacists  is  being  reduced 
and  will  reduce  further. 
Ownership  of  Numark  Ltd  will 
give  pharmacists  protection  and 
security  over  a  major  aspect  of 
their  business  future. 

There  are,  of  course, 
additional  requirements  from 
the  Department  of  Health:  the 
NHS  margin  is  down  from  18.9 
per  cent  to  16.5  per  cent  in  just 
two  years.  What  was  it  five  years 


ago?  What  will  it  be  in  another 
two  years?  What  additional 
pharmaceutical  care  activities 
will  pharmacists  be  involved 
with?  Being  a  shareholder  in 
Numark  Ltd  will  help 
pharmacists  with  the  use  of 
time  and  bringing  about  a  better 
balance  of  total  earnings,  both 
professional  and  commercial. 

A  new  company,  Numark  Ltd, 
an  industrial  and  provident 
society,  has  been  formed  and  is 
being  offered  to  pharmacists: 
the  offer  is  ownership,  security 
of  tenure  and  a  board  of 
directors  always  with  a  majority 
of  independent  community 
pharmacists. 

Shareholders  have  immediate 
financial  benefits:  a  5  per  cent 
rebate  on  own-brand;  wholesale 
companies  have  agreed  to  share 
their  overriders,  eg  annual 
payments  from  selected  OTC 
suppliers,  50/50  with 
shareholders;  display  allowances 
which  will  be  paid  to 
shareholders  for  participating  in 
the  promotional  programme. 
Each  shareholder  must  target  to 
earn  more  from  these 
measurable  programmes  than 
annual  costs  and  also  look  for 
an  annual  return  on  their 
shareholding. 

There  are  a  number  of  other 
already-prepared  programmes  in 
place  for  the  launch,  each  one 
will  either  save  money  or  make 
money.  Shareholders  are 


required  to  enter  into  an 
agreement  which  is  not 
onerous,  and  all  the  wholesalers 
have  signed  contracts  which  are 
onerous. 

There  are  eight  road  shows 
still  to  take  place  —  please 
come  and  hear  the  case  in  full. 

The  Numark  relaunch  is  a 
major  event,  it  is  not  possible 
for  it  to  be  repeated,  and  it  can 
only  be  made  by  Numark.  Do 
not  let  the  chance  pass  you  by. 
Ownership  is  a  very  powerful 
motivation  and  a  great  amount 
is  on  offer  and  much,  much 
more  is  possible  for  the  future. 


Terry  Norris 

Managing  director,  Numark 
Management  Ltd 


Numark's  past 
chair  gives 
his  backing 

Having  last  week  attended  a 
presentation  on  the  new 
Numark  ownership  scheme,  I 
would  like  to  congratulate  the 
board  and  Terry  Norris  on  the 
proposals  which  were  put 
forward. 

The  need  to  increase  OTC 
sales  and  the  margins  which 
these  earn  is  even  more  urgent 
now  than  when  the  original 
'Care  Chemist'  scheme  was 
introduced.  The  new 


retailer-based  organisation 
should  be  better  placed  to 
negotiate  with  a  larger  number 
of  manufacturers,  and  the 
emphasis  on  the  improved 
own-brand  range  will  produce 
results  in  terms  of  both  profit 
and  customer  loyalty. 

Over  the  years,  central 
development  of  support  services, 
such  as  training,  merchandising 
and  computer-based  systems, 
will  enable  independents  to 
match  the  best  the  groups  can 
offer. 

The  support  of  Numark  could 
also  prove  invaluable  in 
developing  the  Department  of 
Health's  concept  of  'Healthcare 
in  the  community'.  The 
provision  of  new  services  will 
need  co-operation  between 
independents  and  possibly  even 
amalgamation  in  due  course. 
Regionally-organised  specialist 
assistance  or  locum  cover  will 
be  needed  to  enable  the 
individual  pharmacist  to 
participate. 

The  smaller  proprietor  on  his 
own  has  not  the  time  or 
resources  to  provide  the 
supporting  services  he  needs. 
The  single-minded  approach 
which  Numark  Ltd,  as  the  only 
retailer-controlled  voluntary 
group  in  the  UK,  will  offer  can 
provide  this  support. 

Although  the  initial  fee  may 

Continued  on  p862 
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Say  hello  to  a  new  range  of 
cosmetic  removal  tissues 
from  Robinson 

People  are  saying  a  lot  about  the  new  'Au 
Revoir'  Cosmetic  and  Nail  Polish  Removal 
Tissues  from  Robinson  Healthcare: 

"They  are  not  greasy  like  other  wipes 
I've  used...." 

"I  love  the  consistency.. ..they  are  soft 
and  feminine" 

"I  had  three  layers  of  nail  polish  on  and 
it  took  it  off  in  one  go" 

"My  face  feels  nice  after  using  them  and 
its  taken  away  waterproof  mascara" 

These  are  just  a  selection  of  the  comments 
noted  during  extensive  consumer  research 
commissioned  by  Robinson  prior  to  the 
launch  of  Au  Revoir. 
Supported  by  striking  new  packaging  and 
closely  targeted  advertising  in  womens 
magazines,  this  new  range  promises  to 
be  a  major  success  story.  With  a  special 

'soap  and  fragrance  free'  formulation 
Au  Revoir  gently  removes  make-up  from 

the  face  and  eyes  in  one  easy  and 
convenient  application  leaving  the  skin 
feeling  soft  and  fresh. 

Acetone  free  Nail  Polish  Removal 
Tissues  are  extremely  effective  while 
being  kind  to  brittle  or  sensitive  nails. 

Don't  just  take  our  word  for  it.. .listen  to 
what  your  customers  say... 


ROBINSON 

ROBINSON  HEALTHCARE, 
HIPPER  HOUSE,  CHESTERFIELD,  S40  IYF 
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seem  a  little  high,  by  historical 
standards,  my  own  assessment 
is  that  the  scheme  should  be  a 
financial  winner  from  day  one, 
with  potential  earnings,  even  in 
the  first  year,  exceeding 
members'  costs. 

Given  the  undeniable 
long-term  benefits,  I  hope  that 
all  independent  pharmacists  will 
give  the  proposition  serious 
consideration  and  that  very 
many  will,  before  December  10, 
give  the  commitment  that  is 
required. 


E  Hugh  Butler 

Former  chairman,  Numark 
Management  Ltd 


Matron  [bells  toenail^ 
loUmg  for 
€m'i\t  enactors? 

Community  pharmacy  is  facing 
a  number  of  threats  from  a 
variety  of  sources.  There  is  a 
perceived  division  of  labour 
between  various  organisations, 
which  are  given  the 
responsibility  to  sense  the 
dangers,  monitor  the  situation 
and  the  rate  of  change  and  take 
appropriate  timely  action. 

Unfortunately,  viability  of 
pharmacies  does  not  neatly  fall 
into  any  one  organisation's 


responsibility.  Co-ordination 
and  liaison  are  clearly  not  as 
they  should  be,  and  shyness  to 
accept  responsibility  means  that, 
on  occasions,  changes 
detrimental  to  pharmacy  reach 
an  advanced  stage  before  the 
profession  realises  its 
implications  and  impact. 

We  have  seen  a  reduction  in 
gross  income  from  the  NHS 
(gross  profit  has  fallen  from  24 
per  cent  in  '87  to  under  16  per 
cent  in  '94)  as  a  determined 
Government  has  continued  to 
walk  all  over  the  Pharmaceutical 
Services  Negotiating 
Committee.  Without  a  cost 
inquiry  and  a  review  body 
similar  to  the  doctors',  this 
unsatisfactory  situation  is  likely 
to  continue. 

There  are  people  who  would 
say  that  the  days  of  the  cost-plus 
contract  are  over.  True,  but  does 
this  mean  that  costs  are  now 
eliminated  from  pharmacy 
accounts?  In  any  pay 
negotiation  skill,  true  costs  of 
providing  a  service,  and 
assessment  of  supply  and 
demand,  must  be  taken  into 
account.  It  is  important  to 
realise  that  use  of  an  average 
retail  cost  in  building  a  case  is 
unwise.  We  have  to  bear  the 
increasing  cost  of  borrowing 
money  to  finance  increasing 
drug  and  staff  costs. 

I  repeat  what  I  have  been 
saying  for  a  long  time:  the 


!  Digital  Mobile  Phones  I 
j  Offer  So  Many  j 
|  Business  Advantages.  \ 


Find  Out  Why...  6 


State  of  the  art  GSM  Digital  mobile 
phone  technology  is  now  accepted  as 
a  World  standard  and  offers  many 
advantages  to  the  business  user. 
To  get  all  the  facts  —  and  news  of 
special  launch  offers  available  for 
a  limited  period  -  call  now  for  the 
FREE  Essential  Guide  to  Digital  Mobile  Phones 
connected  to  the  Cellnet  network,  and  quote  ref:  DRV  I 


!  0800  770  777  \ 

Lines  open:  9am-8pm  Mon-Fri.  10am-6pm  Sat  &  Sun  I  : 

a 
j 


Call  Connections 


cellnet 


Government  and  enemies  within 
the  profession  will  achieve 
reduction  in  pharmacy  numbers 
by  increasing  operating  costs 
and  decreasing  gross  income  by 
a  number  of  methods.  The 
burden  of  closures  and 
subsequent  misery  will  fall 
almost  wholly  on  the 
disorganised  independents.  The 
closures,  however,  will  not  be 
confined  to  small  pharmacies,  as 
pharmacies  with  high  overheads 
and  low  net  profits  will  also  be 
imperilled. 

New  threats  —  like 
non-contract  pharmacies,  doctor 
dispensing,  more  GSL 
medicines  and  a  higher  rate  of 
inflation  —  will  see  many 
pharmacy  owners  who 
previously  felt  secure  when 
'threshold'  proposals  were  put 
forward  to  the  Department  of 
Health  by  the  PSNC  of  the  day 
contemplate  the  loss  of  not  only 
a  'nest  egg',  but  also  a  means  of 
livelihood.  The  bigger  the 
players,  the  bigger  will  be  the 
fall. 

Sooner  or  later,  every 
privately-owned  pharmacy  is 
going  to  face  one  threat  or 
another.  If,  by  looking  away,  we 
allow  pharmacy  numbers  to 
dwindle,  who  and  why  should 
any  one  stand  up  on  behalf  of 
those  who  are  imperilled  in  the 
future?  With  an  ever-weakening 
independent  sector,  do  some  of 
the  contractors  believe  that 
their  futures  with  an 
ever-strengthening  multiples 
sector  would  be  more  secure? 
Remember,  polarisation  of 
pharmacy  ownership  is  well 
under  way  and  balance  of  power 
is  shifting  rapidly  away  from 
single  pharmacy  owners.  Once  a 
few  family-owned  small  chains 
are  swallowed  up  who  will  be 
the  next  targets?  It  seems  to  me 
that  in  these  difficult  times, 
whinging  is  the  biggest  pastime 
and  the  biggest  shortage  of  all  is 
the  shortage  of  common  sense. 
Act  now  or  be  doomed  —  can 
you  hear  the  bells  tolling? 


Hemant  Patel 

Pharmacy  Support  Group 


Cabinet  Ministers' 
pay  —  or  what's 
good  for  the 
goose  ... 

I  understand  Cabinet  Ministers 
are  to  get  a  pay  rise  above  the 
rate  of  inflation  to  catch  up  on 
past  underpayment. 

Now  that  they  have  set  a  good 
precedent,  I  hope  the  Chancellor 
will  do  likewise  with 
pharmacists'  pay. 


U  Patel 

Cranford,  Middlesex 

German  student 
seeks  hospital 
pharmacy 
placement  in  UK 

I  am  writing  to  request  your 
help  in  locating  hospital 
pharmacies  in  the  UK  that 
would  be  willing  to  accept  a 
foreign  pharmacist  for  practical 
training. 

I  am  currently  a  fourth-year 
graduate  student  of  pharmacy 
and  pharmaceutical  sciences  at 
the  University  of  Freiburg, 
Germany. 

Following  the  university 
finals  (which  in  my  case  are 
scheduled  for  the  autumn  of 
1995),  German  pharmacists  are 
required  to  complete  one  year  of 
practical  training  to  obtain  their 
full  professional  qualification; 
the  option  exists  to  spend  up  to 
six  months  of  this  time  in  a 
placement  abroad. 

Planning  to  make  use  of  this 
option,  I  would  like  to  hear 
from  hospital  pharmacies, 
preferably  in  Wales,  Cornwall,  or 
Scotland,  that  would  consider 
such  an  application  from  an 
overseas  student. 

I  can  be  contacted  at  the 
following  address: 
Lehenerstrasse  154,  79106 
Freiburg,  Germany. 


Kirsten  Rossnagel 

Freiburg 


Grethev's  Blackcurrant  Pastilles 
made  in  Switzerland 
using  an  original  English  Formula 


The  BIG  network  for 


Regular  Pastilles  now 
available  again 
plus  new  sugar  free  pastilles 


Telephone 
David  Hart 
0992  -  522123 


PRODUCT  INFORMATION:  Presentation:  Gelatin  capsules  containing  an  oil  containing  as  active  ingredients;  Levomenthol  Ph  Eur  3555mg,  Chlorbutol  B.P.  2.25mg.  Terpineol  B.P.  66.6mg,  Thymol  B.P.  3. 1 5mg,  Purru: 
Pine  Oil  B.P.  1980  103.05mg,  Pine  Oil  Sylvestris  9mg.  Uses:  For  the  symptomatic  relief  of  nasal  congestion  and  colds  in  the  head.  Dosage  and  Administration:  Adults  and  children  over  3  months; 
carefully  sprinkle  the  contents  onto  bedding  or  material,  avoiding  the  possibility  of  skin  contact.  Alternatively,  add  to  a  pint  of  hot  water  and  inhale  vapour  freely.  Contra-indications,  Warnings,  etc:  (jfffiffift 
Karvol  should  not  be  used  by  patients  who  are  sensitive  to  any  of  the  ingredients.  Not  recommended  for  children  under  3  months  of  age.  Avoid  contact  with  eyes  and  prolonged  contact  with  the  skin.  Do 
not  take  internally.  Package  Quantities:  Packs  containing  1 0  or  20  capsules.  RSP:  Capsules  10s  £1.69,  Capsules  20s  £3.09.  Product  Licence  No:  PL  0327/5914.  Crookes  Healthcare  Ltd,  Nottingham  NG2 
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A  little 


All  children  need  warmth  and  affection,  hut  those 
with  nasal  congestion  also  need  effective  relief. 
That's  what  they  get  from  Karvol.    It  allows  them  to 
breathe  easily  throughout  the  night;  and  it  does  so 


measured  dose  on  a  handkerchief  tied  to  the  cot,  and 
the  natural  vapours  of  pine,  menthol  and  cinnamon 
effectively  unblock  stuffy  noses. 

That  means  a  good  night's  sleep  for  children  and  their 


gently,  as  there's  nothing  to  swallow  or  rub  ml*  r*k  M  parents  -  and  keeps  Karvol  in  front  as  the  most 


onto  a  child's  chest.  Simply  dab  the  pr> 


recommended  nasal  decongestant  for  children. 


Karvol 

Natural  vtpouri  to  clter 
blocked  up  nottt 
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Gently  does  it 

FOR  MORE  INFORMATION  ON  KARVOL  DECONGESTANT  CAPSULES.  PLEASE  CONTACT  CROOKES  HEALTHCARE  LTD.,  PO  BOX  57.  NOTTINGHAM  NG7  2LJ 


Empowering  the 
grass-root  pharmacist 


The  twin  evils  of  a  lemming-like 
attitude  and  a  dependence  on 
hopelessly  inept  politicians 
must  be  overcome  if  community 
pharmacists  are  to  meet  the 
demands  of  the  coming  years. 

Pharmacists,  although  trained 
as  scientists,  have  little  or  no 
data  about  their  work  activity 
to  justify  the  majority  of  their 
claims.  Even  now,  despite 
criticism  from  both  outside  and 
inside  the  profession,  they  have 
done  little  to  encourage 
projects  to  fill  this  well 
identified  information  gap. 

We  are  both  of  the  opinion 
that  pharmacists  would  serve 
themselves  better  by  taking 
positive  measures  to  influence 
their  choice  of  work,  rather 
than  relying  on  the  official 
bodies  to  produce  a  solution  for 
their  difficult  financial  plight. 

Behind  all  the  jargon  and  lack 
of  imagination  lies  a  strong  will 
to  protect  vested  interests.  This 
hinders  formulation  of  new 
strategies  for  pharmacy. 

The  Department  of  Health 
believes  the  value  of  dispensing 
activity  should  be  reduced  in 
favour  of  newer  roles. 

Which?  magazine  has  already 
raised  concerns  about 
supervision  and  advice  on  the 
safe  use  of  P  medicines.  It  is 
inevitable  there  should  also  be 
concern  over  Prescription  Only 
Medicines. 

It  may  be  that  some  at  the 
DoH  and  within  FHSAs  see  it  as 
prudent  not  to  give  extra  roles 
to  pharmacists  when  existing 
roles  do  not  appear  to  be 
adequately  fulfilled. 

The  present  Government's 
overall  philosophy  is  based  on 
creating  a  competitive 
environment  in  the  hope  of 
ensuring  a  uniform  high 
standard  of  service. 

But  even  before  the  effect  of 
this  has  had  any  significant 
impact,  many  community 
pharamcists  nave  seen  their  net 
incomes  plummet. 

Lack  of  confidence  and 
uncertainty  about  the  future  is 
hindering  forward  planning. 
Pharmacists,  while  providing  a 
dispensing  service,  have  yet  to 
play  a  role  in  defining  the 
needs  of  their  patients. 

With  the  notable  exception 
of  the  multiples,  a  large 
proportion  of  pharmacists'  time 
is  spent  looking  for  discounts 
instead  of  on  more  profit- 
generating  activities. 

A  few  enterprising  individuals 
have  attempted  to  bypass  their 
LPC  and  negotiate  directly  with 
their  FHSA:  many  community 
pharmacists  see  other 
colleagues  as  competitors. 

There  are  others  who,  feeling 
disenfranchised  and 
demoralised,  soldier  on  alone, 
becoming  more  and  more 
insular  in  their  attitude. 
In  general,  pharmacists  are 


Hemant  Patel  and  Kamlesh  Rajani  propose  a 
practical  course  of  action  to  overcome  the 

difficulties  in  motivating  community 
pharmacists  to  actively  influence  the  type 

of  work  they  do  and  the  rewards  they  enjoy 


still  reluctant  to  come  to  terms 
with  technological  advances 
and  business  efficiency- 
improving  measures.  They  resist 
the  effects  of  information  over- 
load by  simply  switching  off. 

The  future 

Having  identified  the 
weaknesses,  the  concern  is  how 
to  motivate  demoralised, 
ill-informed  and  insular  thinkers 
into  active  participation. 

The  setting  up  of  joint 
commissioning  agencies  will,  if 
anything,  see  an  acceleration  in 
the  speed  of  change.  This  may 
lead  to  further  division  within 
the  profession  as  better 
informed  pharmacists  make 
greater  use  of  available 
resources. 

Community  pharmacists  are 
ideally  placed  to  provide  an 
accessible  and  cost-effective 


pharmaceutical  service. 
Treatment  of  minor  illnesses 
with  potent  and  effective 
medicines  presents  a  golden 
opportunity. 

Preventative  medicine  offers 
new  opportunities  which  need 
new  training  and  a  fresh 
approach  in  delivering 
healthcare.  A  start  can  be  made 
by  advising  on  diet,  exercise, 
smoking  cessation,  diabetes, 
asthma  and  heart  disease 
prevention. 

As  'Health  of  the  Nation' 
targets  are  not  being  met, 
pharmacists  are  presented  with 
an  opportunity  to  seize  the 
initiative. 

In  a  competitive  environment 
with  inter-professional  rivalry, 
practice  research  could  show 
the  value  for  money  and  health 
gain  as  a  result  of  pharmacists' 
interventions.  For  some,  the 


Kamlesh  Rajani  (left)  and  Hemant  Patel 


core  activity  of  dispensing  is 
important,  but  new  roles  could 
provide  much  needed  income 
and  job  satisfaction  for  others. 

FHSAs  could  greatly  increase 
their  chances  of  success  in 
delivering  consistently  high- 
quality  pharmaceutical  services 
by  inviting  input  from 
practising  pharmacists.  It  is 
essential,  therefore,  to  set  up 
adequate  communications 
between  contractors,  the  LPC 
and  the  FHSA. 

We  propose  ... 

We  propose  the  following 
scheme  to  change  pharmacists 
from  anxious  hopers  to 
confident  copers  able  to  meet 
the  challenges  ahead. 

Numbers  of  LPCs  are 
discussing  the  scheme  and  at 
least  two  have  had  very  positive 
responses  from  the  FHSAs. 

The  formation  of  a  'cell'  of 
contractors  and  their 
employees,  based  on  location,  is 
proposed  —  many  rota  services 
already  work  on  such  lines. 
Each  cell  could  consist  of  up  to 
ten  contractors  with  LPC 
members  as  cell  leaders. 

In  the  next  step,  each  cell 
would  be  encouraged  to  choose 
a  subject  and  generate  new 
ideas.  To  encourage  full 
participation,  theleader  would 
be  trained  to  encourage 
members  to  speak  in  open 
forums.  Any  ideas  generated 
would  be  funnelled  to  the  LPC 
for  prioritisation  and  costing. 

From  such  an  exercise  a 
discussion  document  —  in  fact, 
a  business  plan  for  the  LPC  — 
could  be  produced  and 
submitted  to  the  FHSA  well 
before  the  year  end  to  permit 
priority  setting  of  targets, 
negotiation,  budgeting  and 
allocation  of  funds  by  the  FHSA. 

There  are  benefits  in 
involving  FHSAs  at  an  early 
stage,  and  for  the  contractors  it 
would  mean  doing  a  job 
designed  by  them  and  having 
an  accurate  forecast  of  income 
for  the  coming  year.  With 
enough  planning  and 
enterprise,  defensive  measures 
such  as  ring-fencing  of  funds 
may  not  be  necessary. 

The  NHS  has,  until  now,  had  a 
habit  of  identifying  a  role  that 
needs  filling  and  then  giving  it 
to  someone  who  already  has 
another  function,  and  without 
adequate  training  or  resources. 
Perhaps  a  little  naively,  we 
believe  'the  money  will  follow 
the  patient'  and  the  three  goals 
of  'efficiency,  quality  and 
choice'  will  be  realised. 

Whatever  the  outcome  in 
terms  of  revenue  secured,  we 
doubt  if  anyone  would  ever 
dare  to  question  the 
contribution  of  community 
pharmacists  to  the  nation's 
health  service,  whether  it  be 
private  or  state-funded. 
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The  young  woman  who  hands  you  this  prescription  wants  to  know  if  her  toenail 
will  be  better  in  time  for  her  holiday  in  Spain  in  a  fortnight.  She  jokes  that 
she  can't  expect  any  boys  to  fancy  her  with  a  big  black  toe! 


1.  How  long  before  any 
cosmetic  improvement  is 
apparent,  and  why?  Can  you 
suggest  anything  to  help? 

2.  What  advice  would  you  give 
her  about  griseofulvm? 

3.  Would  you  say  it  is  the  best 
choice  under  the  circumstances? 
What  are  the  pros  and  cons  of 
the  available  alternatives7 


1.  It  is  likely  to  be  a  long  time 
before  the  discoloured  infected 
nail  has  completely  grown  out. 
Griseofulvin  binds  to  keratin, 
and  only  new  growth  is  free 
from  infection:  it  can  take  a 
year  for  a  toenail  to  grow.  If 
she  finds  it  embarrassing,  the 
discolouration  can  be  masked 
with  nail  lacquer. 

2.  Advice  about  common 
adverse  effects  and  taking  it 


with  or  after  food  is  important, 
but  you  should  ensure  that  she 
is  aware  that  griseofulvin 
increases  the  depressant  effects 
of  alcohol  and  impairs  driving 
skills.  It  also  reduces  the 
effectiveness  of  the  oral 
contraceptive.  If  she  is  using  a 
combined  or  a  progestogen- 
only  OC,  and  since  treatment  is 
likely  to  continue  for  several 
months,  she  should  be 
counselled  about  alternative 
methods  of  contraception. 
Switching  to  an  OC  containing 
a  high  dose  of  oestrogen  is 
effective  but  not  always 
appropriate;  a  barrier  method  is 
a  suitable  alternative. 
3.  Treatment  could  conflict  not 
only  with  her  holiday  but  also 
with  her  life  style.  This  becomes 
a  therapeutic  problem  if  it  is 
likely  to  affect  compliance  or, 
perhaps,  put  her  at  risk  of 
unwanted  pregnancy.  Newer 
agents  such  as  terbinafine  or 
amorolfine  paint  are  free  of 
these  interactions  but  are  more 
expensive  than  griseofulvin. 
Amorolfine  paint  is  free  of 
adverse  systemic  effects  but  is 
less  convenient  to  use:  it 
requires  some  diligence  for 
correct  application  and,  since 
treatment  is  so  prolonged,  this 
should  not  be  taken  for 
granted. 


mm 


A  BREAKTHROUGH  IN  PAIN  RELIEF 


MORE  CUSTOMERS  REQUEST  NUROFEN 

by  name  than  any  other  analgesic1. 

For  more  information,  contact:  Crookes  Healthcare  Limited,  Nottingham  NG7  2LJ.  I .  Benn  Pharmacy  Survey  1 993/94. 
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Stopping  the  ship 
from  sinking 


Mr  T's  prospects 
were  dashed  when  a 
superstore  and  then 
another  pharmacy 

Consultant  John 
Kerry  looks  at  ways 
©If  by©f  flung  the 
bysniraess 


This  is  a  tale  of  a  once  mighty 
battleship,  still  able  to  fire  its 
own  cannon,  but  unable  to 
reach  the  principal  war  zone. 
Twelve  years  ago  this  main  road 
pharmacy  was  perfectly 
situated  at  the  heart  of  activity 
—  amid  a  busy  out  of  town 
precinct,  opposite  a  large  GP 
practice. 

The  mainsail  was  destroyed 
when  the  GPs  fired  a  broadside 
and  relocated  to  a  custom-built 
health  centre  a  mile  away. 
Shortly  afterwards  the  whole  of 
this  once  busy  precinct  was 
dealt  a  near  mortal  blow  when 
a  new  superstore  opened  in  the 
same  development.  Mr  T's 
rudder  was  destroyed  when  a 
new  pharmacy  opened  in  the 
nine-shop  precinct  next  to  the 
superstore. 

This  development  is  the  new 
battleground,  but  it  is  not  a 
typical  out  of  town  satellite.  On 
the  contrary  it  is  in  the  centre 
of  the  housing  and  offers  so 
much  more  to  the  local 
population,  that  one  would  be 
hard  put  not  to  use  it.  It  boasts 
safe  and  plentiful  parking  and 
ramps  for  wheelchairs  and 
prams.  However,  Mr  T's  precinct 
has  limited  parking  spaces  and 
time  restrictions,  a  steep  curb 
and  no  ramps. 

The  new  development  has  a 
cut-price  superstore  with  the 
usual  wide  choice  and  sheltered 
walkways.  Mr  T's  precinct 
cannot  and  does  not  compete. 

L&y/sMf  coy  Pits 

Not  every  patient  and  customer 
immediately  abandoned  Mr  T's 
pharmacy,  which  had  provided 
a  good  community  pharmacy 
service  for  some  decades.  Those 
who  appreciated  the  service, 
plus  those  who  preferred  the 
location,  have  kept  this 
pharmacy  in  business  with 
scripts,  albeit  at  a  much 
reduced  level  —  currently  1,800 
per  month.  Despite  all  good 
efforts,  speedy,  efficient  and 
helpful  service  and  PMR 


boosted  by  substantial  nursing 
and  residential  home  scripts, 
the  numbers  are  declining. 

Similarly,  a  once  thriving 
counter  trade  has  been  slashed 
by  the  superstore  and  its 
adjacent  pharmacy.  Ironically 
the  new  pharmacy  has  very 
little  counter  trade  in 
conventional  pharmacy  lines. 

Unable  to  compete  with  its 
massive  neighbour,  80  per  cent 
of  the  floor  space  is 
merchandised  with  gifts, 
clothes,  fancy  goods  and  the 
like,  appearing  more  like  a  souk 
in  Marakesh  than  a  community 
pharmacy. 

The  population  served  by 
both  pharmacies  is  virtually 
identical  —  pre-war  and 
modern  housing,  large  and 
small,  private  and  rented.  No 
socio-economic  group  or  age 
group  predominates.  It  is  a  fine 
mixture  but  sadly  nothing  for 
Mr  T  to  focus  upon. 

PMR,  nursing  homes, 
residential  homes,  collection 
and  delivery  have,  as  tactics, 
kept  the  ship  afloat,  but  the 
new  competition  also  uses 
these  activities,  so  little 
advantage  is  gained. 

Homoeopathic  dispensing  is  a 
specialist  service  developed  by 
Mr  T  for  one  local  GP,  and 
others  in  a  major  city  a  few 


approximately  £35,000  to  the 
counter  turnover.  That  is  the 
figure  for  last  year  ending 
October  31,  1993,  which  was  13 
per  cent  down  on  1992.  Mr  T  is 
anticipating  a  further  drop  this 
year. 

The  good  and  additional 
services  have  kept  the  script 
count  steady,  but  this,  too, 
shows  a  long-term  down  trend. 

Things  do  not  look  good  for 
the  future  of  this  pharmacy. 
The  net  profit  at  £20,000  is 
falling  at  £3,000  a  year.  At  this 
rate  in  a  few  years  it  will  not  be 
worth  opening  the  doors  every 
morning  unless  something  is 
done. 

What  is  the  solution?  After 
all,  everything  that  happened 
ten  years  ago  was  designed  to 
put  this  shop  and  others  in  the 
precinct  out  of  business. 
Customer  loyalty  and  hard  work 
have  slowed  the  decline,  but  it 
will  not  have  been  enough. 

Other  shopkeepers  in  this 
precinct  have  seen  their 
business  holed  below  the  water 
line.  Sadly  the  wrecks,  boarded 
up  and  fly  posted,  remain  to 
further  downgrade  this  stricken 
fleet. 

A  fairy  godmother  would 
wave  her  wand  and  double  the 
number  of  customers  and 
patients  across  the  threshold. 


Existing  non-medical  counter  turnover 

£30,000 

New  non-medical  counter  turnover 

£120,000 

Gross  profit  @  10  per  cent 

£12,000 

Less  new  staff  member 

£S,000 

Leaving 

£4,000 

miles  away  who  are  able  to 
send  their  patients  here.  But 
this  portion  of  the  business, 
although  very  profitable,  is 
limited  in  its  scope  and  too 
passive  to  make  a  great  deal  of 
difference. 

Fortunately,  customer  loyalty 
counts  for  something  and  Mr  T 
has  hung  on  to  a  good  chunk  of 
mostly  elderly  patients,  but  as 
he  says:  "These  patients  don't 
go  on  for  ever."  And  when  they 
are  no  longer  able  to  get  to  the 
pharmacy  or  they  die,  they  are 
not  replaced. 

Well  stocked 

This  shop  has  1,000sq  ft  of  sales 
space,  well  stocked  with 
conventional  pharmacy  lines. 
Less  than  20  per  cent  of  the 
fittings  are  merchandised  with 
either  P  or  GSL  lines,  yet  these 
account  for  an  estimated  70  per 
cent  of  turnover.  This  is  a  factor 
to  be  corrected. 

Looking  at  it  another  way, 
700sq  ft  is  devoted  to  stock, 
which  contributes 


But  the  people  do  not  come  to 
this  precinct  in  droves  like  they 
used  to.  So  if  Mr  T  wants  more, 
he  has  to  produce  his  own 
magic,  simple  specialist  services 
and  tactics  will  not  do. 

What  sensible  options  are 
available  to  Mr  T  which  would 
increase  his  customer/patient 
volume? 

Late  opening 

As  many  pharmacies  have 
proved,  this  can  inject  a  new 
lease  of  life  into  a  business.  It  is 
rarely  an  overnight  success;  it 
takes  time  and  good  marketing 
Mr  T  would  need  to  employ  a 
pharmacist  and  an  assistant  for 
four  extra  hours,  five  to  six 
nights  a  week.  It  would  also 
take  a  substantial  amount  of 
marketing,  regular  adverts  in 
local  papers,  Yellow  Pages,  etc, 
supported  by  communications 
to  all  surgeries,  hotels  and 
other  establishments  in  the 
area  and  nearby  city. 

An  illuminated  cantilever  box 
sign  is  an  important  beacon, 


not  only  for  passing  traffic,  but 
also  for  those  who  have  made  a 
special  journey  to  find  this  late 
pharmacy. 

Mr  T  would  not  be  alone  on 
the  cold  dark  winter  nights.  A 
video  shop  and  off  licence  will 
be  open  and  doubtless  there  is 
a  whole  new  type  of  customer 
to  be  served. 

This  departure  is  not  without 
its  risks  from  a  financial  and 
security  point  of  view.  In  this 
situation,  risks  need  to  be 
taken. 

Post  office 

This  precinct  has  no  post  office, 
nor  does  the  new  development. 
Half  a  mile  down  the  road,  a 
flourishing  sub-post  office  is  up 
for  grabs.  A  post  office  in  Mr  T's 
precinct  would  help  all  the 
neighbouring  retailers  as  well, 
because  the  substantial  local 
population  would  have  to 
change  their  habits.  Most  of  the 
1,000sq  ft  front  shop  that  Mr  T 
pays  rent  for  does  not  earn  him 
a  bean,  so  he  could  give  half  of 
it  over  to  the  post  office 
operation  and  nobody  would 
miss  the  shelves  that  would 
need  to  be  sacrificed. 

Imagine  all  the  mums  with 
family  allowance  books  and 
senior  citizens  with  pensions 
having  to  visit  this  pharmacy 
every  week. 

OK,  so  it  is  not  that  easy. 
Sub-post  offices  are  under 
commercial  pressure,  the  one 
for  sale  goes  with  the  existing 
shop  —  so  there  is  a  lease  to 
dispose  of.  Then  there  is  the 
security  headache,  the  extra 
staff  and  so  on.  Is  it  worth  it 
you  ask? 

Cut-price  campaign 

This  shop  is  big  enough  to  go 
for  the  cut-price,  low-quality, 
bottom  end  of  the  market.  It 
could  stock  unbranded  and 
deleted  lines,  cut  the  margins 
to  the  bone,  advertise  the 
offers  to  the  local  population 
and  wait  for  the  hoards  to  rush 
in. 

In  this  imaginary  scenario,  we 
could  anticipate  that  Mr  T 
would  perhaps  quadruple  his 
non-medical  counter  turnover 
at  the  same  time  halving  his 
gross  profit  on  these  lines.  He 
may  need  one  extra  member  of 
staff  at  least  to  cope  with  the 
bargain  hunters.  Let's  do  a 
simple  sum  (see  panel  left). 

Most  of  this  £4,000  would  be 
swallowed  up  in  new 
advertising  cost  —  so  let's 
forget  it.  Not  only  will  he 
probably  not  make  any  more 
profit,  but  the  look  of  the  shop 


Continued  on  p868 
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WHY  YOUR 
CUSTOMERS 
COUNT  ON 
MEDISED 


Original 


Medised 

Soothing  pain  relief 


MM 
WMM 
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Presentation:  A  pink,  blackcurrant  flavoured  suspension  containing  in  each  5ml:  I  20mg  of  Pcraceiomol  B  P  1.5mg  of  Promethazine  Hydrochloride  B  P.  Uses:  For  the  relief  of  mild  to 
moderate  pain,  including  headache,  toothache,  sore  throat,  aches  and  poms.  For  the  symptomatic  relief  of  influenza,  fevenshness,  feverish  colds  and  chickenpo*  For  the  reduction  of  nasol 
irritation  and  watery  discharge  Dosage  and  Administration:  Children  6-12  years:  Four  5ml  spoonfuls;  1  ■  6  years:  Two  5 

hours  No  more  than  4  doses  should  be  given  in  any  24  hour  period  Do  not  take  for  more  than  3  days  without  consulting  a  Doctor  Should  not  be  given  to  children  under  1  year  old  except 
on  medical  advice  Contra-indications,  Warnings  etc:  Contra-indications:  Hepatic  disease,  viral  hepatitis  or  severe  renal  impairment  Warnings:  This  product  may  cause 
drowsiness  Patients  should  not  be  allowed  to  drive  or  operote  machinery  until  the  effects  have  worn  off  Paradoxical  reactions  characterized  by  hyperexcitability  and  nightmares  have  been 
reported  m  children  receiving  single  doses  of  Promethazine  between  75mg  and  1  25mg  This  product  contains  Paracetamol  Pharmaceutical  Precautions:  Store  below  25-C  Do  no' 
store  in  a  refrigerator.  Protect  from  light  Legal  Category:  P  Pack  size:  1  40ml  bottle.  Product  Licence  Number  PL  01  56/001  3  Product  Licence  Holder:  Macorthy  Medic 
Distributor:  Seton  Healthcare  Group  pic,  Tubiton  House,  Oldham,  OL1  3HS,  Lancashire  Telephone  061  652  2222  Retail  Selling  Price:  £2  63  Date  of  Revision:  October  1994 


GENTLE  RELIEF  OF 
FEVERISH  COLDS 
AND  FLU. 


1  to  12  Years 


Continued  from  p866 

will  frighten  away  half  of  his 
loyal  script  and  medicine 
patients  anyway. 

Layout 

The  way  this  pharmacy  is  laid 
out  does  not  reflect  the  counter 
trade.  Clearly,  more  fitment 
and  shelf  space  is  justified  for 
GSL  and  P  medicines,  which 
form  the  bulk  of  the  turnover. 
Sacrificing  baby  care  and 
toiletry  fitments  for  medicines 
cannot  possibly  do  any  harm  to 
the  sales.  But  merely  exposing 
more  real  healthcare  products 
will  increase  turnover. 

The  layout  recommendations 
take  account  of  this  and 
although  it  will  help  somewhat 
it  is  by  no  means  a  major  cure 
for  the  ills  of  this  pharmacy. 

Two  clear  options  to  save  this 
business  present  themselves  — 
late  opening  and  a  post  office. 
They  are  both  risky  and  there 
will  be  pain  before  there  is 
gain.  There  may  be  another 
that  was  missed,  but  it  was  not 
obvious. 

The  third  option  is  to  tweak 
the  layout,  try  other  minor 
changes,  new  products  and  so 
on.  Will  any  of  them  bring  the 
desired  number  of  people 
through  the  door  in  droves? 
No,  but  they  could  delay  the 
inevitable. 

In  five  or  six  years,  this 
pharmacy  may  slide  further 
down  the  slippery  slope  and 
reach  a  point  where  the  net 
profit  is  zero.  If  this  happens, 
Mr  T  will  not  be  able  to  give 
the  business  away,  the  once 
proud  battleship  will  have  had 
its  guns  silenced  and  be  just 
another  sad  wreck. 

Perhaps  it  need  not  happen. 
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health  centre  1  mile  away  —  four  CPs 

Competition:  independent  pharmacy  and  superstore  1  mile 

Profit  and  loss  account  for  year  ending  October  31,  1993 

Year  end 

Oct  1992 

Oct  1993 

Sales:  NHS 

195,000 

196,000 

Counter 

109,000 

125,000 

304  000 

321,000 

Opening  stock 

38,000 

35.000 

Purchases 

1  no  AAA 

19o, 000 

OOA  AAA 

230.000 

Closing  stock 

/OO  AAA\ 

(28,000) 

/OO  AAAA 

(35,000) 

oar  nnn 

997  nnn 
( ,uuu 

Gross  profit 

96,000  (31.5%) 

94,000  (29.3%) 

Expenses 

Wages 

41,000 

40.000 

Motor 

3,000 

2.000 

Telephone 

1,000 

1,000 

Print/post,  etc 

500 

700 

Equipment  hire 

300 

Rent 

12,500 

10,700 

Sundries 

400 

300 

Heat/light 

2,000 

1,200 

Repairs/renewals 

1,000 

300 

Si  ih^rrintions 

300 

400 

Rates,  water 

4,100 

3.700 

Bank  loan  interest 

1,200 

3.000 

Bank  charges 

1,000 

1  AAA 

1.000 

Professional  fees 

2,000 

300 

Accountancy  fees 

1,400 

1,400 

Depreciation 

3,800 

3,200 

Loss  on  sale  of  goods 

900 

75,200 

70,400 

Net  profit 

20,800 

23,600 

6.8% 

7.35% 

— 
- 
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As  usual  our  advertising  will  be 
painful  to  watch. 

It's  a  sight  for  sore  throats.  Strepsils  are  back  on 
TV  with  our  biggest-ever  spend  and  a  new  com- 
mercial. It's  on  air  from  December  through  to 
March,  so  stocking  up  now  won't  hurt  you.  fffiffiJff*) 


W  24   -.                   ^  ^ 

1  Strepsils 

Strepsils 

Strepsils 

MENTHOL  &  EUCALYPTUS  1 

Istrepsitsl 

[          MEDICINE  FOR  SORE  THROATS 

HONEY  &  LEMON 

EXTRA  iOOrHWC  *CTK)H 

BCUEVES  WSAL  COHCESTOH 

VITAMIN  C  tOOmg 

MCRSAMES  If  Vtui  Of  ViTAMN  C 

Flying  the  flag  high  for  UK 
community  pharmacy 

Terry  Maguire,  a  proprietor  pharmacist  in  Belfast,  has  won  the  first  Glaxo  Pharmaceuticals 
UK  Ltd/Chemist  &  Druggist  Community  Pharmacy  Award  —  From  Practice  to  People. 
Contestants  had  to  write  in  saying  why  they  thought  their  pharmacies  met  the  needs  of 
their  customers  in  a  special  way.  The  Awards  were  presented  in  London  last  week 


Welcoming  the  prizewinners 
and  other  guests,  Michael 
Bailey,  Glaxo  Pharmaceuticals' 
corporate  affairs  director,  said 
the  joint  venture  had  been  very 
successful.  He  and  the  judges 
had  been  impressed  with  the 
entrants'  commitment  to 
healthcare  for  their  patients. 
The  winners  could  be 


Glaxo's  Michael  Bailey 


summed  up  in  five  words  — 
innovative,  proactive, 
progressive,  collaborative  and 
professional. 

"What  we  see  here  are 
examples  of  best  practice  in 
community  pharmacy  today 
and  it  is  important  to 
encourage  the  initiatives 
shown,"  he  said. 

The  winners  had 
demonstrated  the  way  forward 
in  enhancing  the  pharmacist's 
professional  role. 

John  Skelton,  C&D  editor  and 
non-voting  chairman  of  the 
judges,  agreed:  "It  was 
wonderful  to  be  presented  with 
entries  that  endorsed  the  best 
of  UK  pharmacy  practice.  I 
believe  that  our  winners 
represent  the  very  tip  of  the 
iceberg  of  the  sound  practice 
that  makes  community  pharm- 
acies the  High  Street  health  hot 
spots  in  Government  eyes. 

"It  would  be  good  if  the 
Government  matched  its  more 
than  faint  praise  with  specific, 
new  and  appropriate  funding, 
otherwise  it  could  be  damning 
the  public  in  years  to  come  to 
zero  in  the  way  of  advice  from 
non-professionals.  The  altern- 
ative is  second-rate  medicine 
support  from  other  healthcare 
professionals  —  whom  the 
Government  says  do  not  have 
the  time  to  do  the  job  and  for 


whom  the  Exchequer  does  not 
have  the  money." 

Thanking  Glaxo  for  C&D's 
chance  to  be  associated  with 
such  a  far-sighted  project, 
publisher  Ron  Salmon  said  the 
whole  profession  would  benefit 
from  the  example  set  by  the 
Award  winners. 

"As  the  judges  commented:  it 


is  refreshing  and  reassuring  to 
know  that  pharmacists  are  out 
there  practising  what  is 
preached  about  the 
profession,"  he  said. 

"There  are  others  flying  the 
flag  —  some  unsung  heroes 
whose  service  to  the  community 
is  never  recognised  until  it  is 
too  late  and  the  greedy  High 


Street  or  out-of-town  centre 
puts  them  out  of  business. 
These  pharmacists  may  not 
even  themselves  appreciate  the 
extent  to  which  their 
contribution  is  valued. 

"But  the  real  objective  of  the 
Awards  is  patient  benefit.  I 
wouldn't  like  to  be  trying  to 
run  a  pharmacy  in  opposition  to 


In  their  own  words  ... 

Pharmacists  had  up  to  1,000  words  with  which  to  describe  what 
was  special  about  the  quality  and  style  of  the  professional  service 
they  offered.  The  following  are  extracts  from  the  winning  entries 


Terry  Maguire 

The  Pharmacy,  Beechmount 
Avenue,  Belfast 
Pharmacy  mission  statement: 
"To  optimise  our  customers' 
health  through  the  promotion 
of  safe,  effective  and  rational 
medicine  use,  provision  of 
health  advice  and  monitoring 
of  disease  within  a  profitable 
business  enterprise." 
Staff 

A  pharmacist,  a  preregistration 
student,  one  full-time  and  two 
part-time  assistants. 

We  serve  a  population  of 
about  3,500,  mostly  young 
families  and  elderly  people  in 
social  classes  IV  and  V.  There 
are  no  doctors  close,  so  patients 
bringing  prescriptions  to  us  pass 
at  least  one  other  pharmacy. 

A  renovation  in  1992  aimed 
to  provide  the  correct 
environment  to  carry  out  our 
mission.  The  aisles  between 
gondolas  were  widened  for 
prams  and  an  alcove,  in  which 
confidential  advice  can  be 
given,  was  created  close  to  the 
open  dispensary.  Physically 
handicapped  people  can  park 
cars  in  front  of  the  shop  and 
sound  their  horns  to  alert  staff 
for  assistance. 
Prescribed  medicines 
All  patients  or  their 
representatives  are  advised  by 
myself  or  the  preregistration 
student,  under  my  supervision, 
on  the  use  of  medicines.  Three 
members  of  staff  are  trained  in 
the  assembly  of  prescriptions 
which  are  checked  before  being 
handed  out. 

Most  (97.5  per  cent)  of  all 
items  are  dispensed  completely 
within  10  minutes  of  their 
presentation.  Of  the  rest,  some 
of  the  medicine  is  supplied  in 
half  the  cases. 

Full  and  confidential 
medication  records  are  kept  on 
4,025  patients. 

We  have  developed  an 
interest  in  special  care  patient 


(Left  to  right)  winners  Terry  Maguire,  Barry  Shooter  and  John  Hall 
outside  the  Conrad  Hotel  overlooking  Chelsea  Harbour 


The  judges  confer:  (left  to  right)  C&D  editor  John  Skelton,  Dr  Mike 
Smith,  Gill  Hawksworth,  Ailsa  Benson,  Sue  Sharpe  and  Ron  Nightingale 


groups  suffering  from  asthma, 
cystic  fibrosis  and 
phenylketonuria.  We  provide 
35  patients  with  domiciliary 
oxygen  and  use  this  visit  to 
advise  them  on  medicines. 

I  provide  advice  on  a  drug 
formulary  for  a  local  GP 
practice,  targeted  to  save 
£25,000  from  its  drug 
expenditure  next  year. 
OTC  medicines 
A  protocol  has  been  agreed 


with  all  staff  on  OTC  medicine 
sales.  Some  medicines  can  be 
sold  only  by  the  pharmacist  and 
requests  for  advice  on  symp- 
toms are  dealt  with  by  the 
pharmacist  or  the  preregis- 
tration student  under  super- 
vision. A  GP  referral  slip  is 
available. 
Health  advice 
We  provide  the  following 
clinical  testing  services:  body 
mass  index  calculation,  blood 
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you  worthy  winners  —  nor  to 
many  of  the  other  entrants  — 
because  your  extended  services 
cannot  help  but  be  noticed  and 
appreciated  by  your  customers. 

"Yet  for  pharmacy  to  go 
forward,  what  you  are  doing 
needs  to  become  the  norm  — 
the  standard  by  which  the 
profession  is  judged  and  paid." 


pressure  measurement, 
pregnancy  testing,  blood 
glucose  and  cholesterol 
monitoring. 

We  stock  a  wide  range  of 
health  leaflets,  booklets  and 
videos  available  on  self- 
selection/loan.  Window  displays 
promote  national  or  local 
health  promotion  initiatives. 

A  smoking  cessation  service 
offers  ten  interviews  with  the 
pharmacist;  an  assessment 
showed  that  56  per  cent  of 
smokers  had  given  up  the  habit 
after  6  months. 

We  have  a  policy  not  to  stock 
items  that  can  damage  health. 
Sugar-based  confectionery  has 
been  replaced  with  sugar-free 
products,  particularly  chewing 
gum. 

Disease  monitoring 

We  monitor  the  peak 
expiratory  flow  rate  of  a 
number  of  asthmatic  patients 
and  provide  blood  pressure 
monitoring  to  all  hypertensives, 
in  conjunction  with  GPs.  We 
monitor  theophylline  levels  in  a 
small  number  ot  patients. 

We  provide  advice  to  a 
residential  home  for  the 
mentally  handicapped,  giving  a 
talk  to  staff  every  three  months 
on  issues  of  concern  about  the 
medicines  used.  We  monitor 
the  administration  and  patient 
compliance  of  residents  and 
deliver  medicines,  collecting  the 
prescriptions  from  the 
residents'  GPs. 

Barry  Shooter 
Pharmacies 

Chadwell  Heath  branch 
We  have  owned  this  pharmacy 
for  20  years.  An  FHSA  grant 
enabled  the  construction  of  a 
counselling  room  which  may 
also  be  used  for  health 
promotion  and/or  self-help 
groups. 

I  embarked  on  a  'high  quality 
service'  campaign  which  I 
hoped  would  lead  to  demon- 
strable health  gain.  We  keep 
patient  medication  records, 
with  access  protected  by  a 
password  to  ensure 
confidentiality. 

Patients  are  given  laminated 
computer  registration  cards  and 
a  computer  explanation  leaflet. 
All  staff  wear  company  uniform 


and  name  badges. 

Dispensed  medicines  are 
placed  in  our  customised  mini 
carrier  bags,  which  carry 
messages  on  the  safe  use  of 
medicines.  Our  computer  can 
print  patient  information 
leaflets  and  we  also  distribute 
health  information  materials 
with  dispensed  medicines. 

We  offer  a  full  delivery 
service  for  prescriptions  and 
counter  goods.  Leaflets  are 
available  giving  details;  staff 


First 

Terry  Maguire  of  Maguire's 
Pharmacy,  Beechmount 
Avenue,  Belfast. 
The  judges'  verdict:  Terry  takes 
particular  pride  in  serving  his 
community  and  does  so  with 
panache.  His  pharmacy  practice 
is  an  example  of  how  to  take 
the  professional  skills  inherent 
in  all  pharmacists  and  develop 
them  to  the  full. 

The  Maguire  Pharmacy  offers 
a  full  and  comprehensive 
general  service,  featuring  all 
that  is  good  in  UK  pharmacy 
practice.  In  addition,  his 
specialised  diagnostic  services 
are  of  relevance  to  the  wider 
population  of  Belfast  and  show 
what  can  be  offered  by 
pharmacists  who  want  to  be  in 
the  vanguard  of  primary 
healthcare. 

The  judges  especially  liked 
the  fact  that  Terry  gives  regular 
talks  to  residential  home  staff 
on  pharmacy-related  matters. 

Second 

Barry  Shooter  of  Barry  Shooter 
Pharmacies  in  Essex. 
The  judges'  verdict:  His 
pharmacy  was  an  example  of 
good  practice  with  notable 
points  of  difference  from  the 
norm.  Although  he  delivers 
medicines  to  patients,  he  has 
good  reasons  for  not  providing 
a  collection  service. 

His  mini  carrier  bags  for 


wear  badges  inviting  customers 
to  inquire  about  delivery.  Our 
van  is  painted  in  company 
livery;  the  driver  wears  a 
uniform  and  carries 
identification. 

Customers  are  encouraged  to 
phone  in  with  queries  or 
problems.  This  is  so  popular 
that  we  have  had  to  instal  an 
extra  line  for  out-going  calls  to 
keep  the  public  line  free. 

Local  GPs  use  us  as  a  drug 
information  centre  and  we 


The  Winners 


dispensed  items  are  marvellous 
ambassadors  for  his  pharmacies; 
they  have  a  panel  for  special 
messages  to  individual  patients 
as  well  as  a  larger  advice  panel 
with  six  dos  and  don'ts  on  the 
safe  use  of  medicines.  His 
patient  medication  records 
need  a  password  for  access. 

The  judges  felt  he  had  gone 
out  of  his  way  to  come  up  with 
refreshing  ideas  of  benefit  to 
patients. 

Third 

John  Hall,  dispensary  manager 
and  research  pharmacist  with 
Dixon  &  Spearman  Ltd,  Stanley, 


have  regular  meetings  in  the 
surgery.  We  have  been  asked  to 
run  an  asthma  clinic  there  to 
improve  patient  compliance. 

I  feel  strongly  that  a 
prescription  collection  service 
could  lead  to  repeats  being 
issued  without  the  doctor's 
intervention,  so  we  collect  only 
in  cases  of  real  need.  We  prefer 
the  prescription  to  be  brought 
in,  then  deliver  the  dispensed 
medicine. 

We  offer  monitored  dosage 
systems  to  homes  and 
individuals.  We  have 
discontinued  cholesterol  and 
blood  glucose  testing  due  to 
lack  of  demand. 

My  pharmacist  colleague, 
Brian  Conn,  and  I  share  the 
branch  management  but  are 
only  occasionally  on  duty 
together.  I  am  the  local  CPPE 
postgraduate  tutor  and  I  speak 
to  local  groups  such  as 
Women's  Institutes  on  how  to 
make  the  best  use  of  their 
pharmacy. 

We  are  open  until  7pm  most 
evenings  and  on  Sunday  and 
Bank  Holiday  mornings. 

John  Hall 

Dixon  &  Spearman  Ltd,  Stanley 
We  commissioned  a  recent 
customer  survey  which  showed 
that,  although  other  town 
centre  pharmacies  scored  on 
convenience  by  being  close  to 
surgeries,  it  was  the  level  of 
advice,  helpfulness,  courtesy 
and  caring  that  attracted  clients 
to  our  pharmacy.  We  feel  that 
investment  of  time  and  effort 
into  developing  a  personalised 
service  is  commercially  sound. 
The  pharmacy  is  open  until 

Continued  on  p872 


Co  Durham. 

The  judges'  verdict:  Mr  Hall  was 
praised  for  the  novel  work  he 
had  done  in  the  community, 
particularly  with  local  youth 
groups,  on  health  promotion 
topics,  such  as  smoking,  alcohol 
and  drug  abuse.  The 
two-pharmacist  pharmacy 
specialises  in  forward-thinking 
practice  ideas  and  has  good 
links  with  other  members  of  the 
healthcare  team. 

Runner-up 

Elizabeth  Roddick,  proprietor 

Continued  on  pK72 


Tern'  Maguire  was  "delighted"  to  have  won  and  thought  the  Award  was  "a 
tremendous  idea".  He  is  seen  (centre)  heing  presented  with  his  certificate 
by  Glaxo's  Michael  Bailey  (left),  while  C&D  editor  John  Skelton  looks  on 
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7pm  most  nights  and  police  can 
contact  a  pharmacist  on 
Sundays  for  urgent  dispensing. 

We  offer  all  basic  pharmacy 
services,  including  patient 
medication  records,  prescription 
collection  and  delivery,  and 
advice  to  residential  homes, 
plus  tuition  in  inhaler  tech- 
nique, filling  of  compliance  aids 
and  free  blood  pressure 
monitoring. 

The  availability  of  two 
pharmacists  most  days  has 
allowed  us  to  develop  a 
research  base  and 
accommodate  a  high  level  of 
advisory  work. 

We  are  helping  one  GP 
practice  develop  a  formulary. 
Another  has  used  our  PMR 
system  to  identify  inhaler 
patients  and  we  have  done 
research  on  analgesics, 
domiciliary  visiting  and  the  use 
of  anticoagulants  with  the 
support  of  all  local  surgeries. 

Most  of  our  pharmacists  have 
higher  degrees  or  are 
committed  to  postgraduate 
education.  Graduates  are 
offered  management  training, 
usually  through  the  Open 
University. 

We  involve  the  local  com- 
munity in  as  much  of  our  health 
related  work  as  possible.  We 
have  involved  youth  groups  in 
health  promotion,  such  as 
smoking,  alcohol  and  drug 
abuse  and  run  school  competi- 
tions to  promote  health 
awareness. 

Our  managing  director,  Noel 
Dixon,  is  carrying  out  a  small 
research  project  on  the  problem 
of  medicines  in  schools  and  is 
monitoring  the  introduction  of 
a  medicines  policy  in  a  local 
primary  school. 

For  the  past  three  years  we 
have  promoted  national  events 
such  as  No  Smoking  Day, 
Drinkwise  and  European  Drug 
Awareness  Week.  On  No 
Smoking  Day  our 
preregistration  pharmacist 
holds  a  carbon  monoxide 
monitoring  clinic,  referring 
interested  customers  to  the 
pharmacist  for  advice. 


The  Winners 


pharmacist  of  the  Elizabeth  F 
Ure  Pharmacy  in  Glasgow. 
The  judges'  verdict:  the  Roddick 
Pharmacy  has  a  special  feel  to  it 
and  is  a  credit  to  the  profession. 
The  pharmacy  has  stood  the 
test  of  time  and  logged  up  over 
50  years  of  service  to  the 
Merrylee/Clarkston  Road  area 
of  Glasgow. 

Special  mention 

The  judges  also  praised  a 
couple  of  pharmacies  which  did 
not  fully  meet  the  Awards 
criteria  because  of  the  extent  of 
their  specialisation.  These  were: 
Mahesh  Sodha,  of  Colecross 
Pharmacy,  Chelmsford,  who  has 
been  providing  exclusive 
pharmacy  services,  including 
dispensing,  to  a  private  hospital 
for  some  years  and  has  been 
successfully  audited  by  the 
Kings  Fund;  and  Geoffrey 
Watman,  of  Carter's  Chemist, 
Pinner,  whose  presentation 
centred  on  asthma  screening. 

The  prizes 

The  winners  had  a  choice  of 
study  tours.  Terry  Maguire  and 
John  Hall  will  go  on  a  personal 
development  course  at  the 
Management  Centre  in  Brussels. 
Barry  Shooter  has  yet  to  decide. 

C&D  will  publish  reports  of 
each  winner's  study  tour  and 
will  profile  each  winning 
pharmacy. 

Judges'  comments 

Ailsa  Benson,  head  of  training 
at  the  National  Pharmaceutical 
Association:  "It  was 
heart-warming  to  see  how 
pharmacists  were  thinking 
about  their  own  communities 
and  choosing  to  do  what  was 
right  for  the  people  they 
served.  There  was  also  a  feeling 
that  they  were  working  as  a 
team,  both  with  their  own  staff 
and  with  other  health 
professionals." 

Gill  Hawksworth,  proprietor 
pharmacist  and  member  of  the 
Royal  Pharmaceutical  Society's 
Council,  said:  "These 
pharmacists  have  shown  what 
can  be  done  and  there  are  a  lot 


John  Hall  is  congratulated  on  his  third  place 


Elizabeth  Roddick  receives  her  runner-up  certificate 


Second  prize  winner  Barry  Shooter  (right)  brought  his  management  team 
to  lunch.  Dipak  Doshi  (left),  Jayanti  Dattani  (second  left),  Brian  Conn 
(second  right)  and  Gary  Boorman  (third  right)  were  hosted  by  Glaxo 
pharmacy  relations  executive  Neil  McClelland  (centre)  and  C&D's  deputy 
editor  Patrick  Grice.  It  was  a  good  mix  since  the  entire  table  ate  vegetarian! 


more  out  there  who  are  unsung 
heroes.  It  is  up  to  all  community 
pharmacists  to  show  what  they 
are  capable  of  doing  and,  in 
this  way,  to  carry  out  public 
relations  on  the  profession's 
behalf." 

Sue  Sharpe,  director  of  the 
Society's  legal  services,  said:  "I 
was  impressed  how  all  the 
winners  looked  at  the  specific 
needs  of  their  own 
communities  and  considered 
which  services  would  be  of  the 
greatest  benefit." 

Dr  Mike  Smith,  medical 
practitioner,  writer  and 
broadcaster,  said:  "The  winners 
showed  a  great  deal  of  those 
talents  and  skills  which 
justifiably  put  pharmacists  at 
the  centre  of  the  nation's 
healthcare  —  treating,  as  they 
do,  over  95  per  cent  of  all 
episodes  of  illness." 
Ron  Nightingale,  commercial 
affairs  director  at  Glaxo 
Pharmaceuticals,  was  also  on 
the  judging  panel,  but  was 
unable  to  be  present  at  the 
Awards  lunch. 

Tips  from  the  top 

C&D  asked  the  winners  which 
of  their  services  they  thought 
were  the  most  important  and 
which  could  most  easily  be 
implemented  by  other 
pharmacists. 

Terry  Maguire  had  no 
hesitation  in  recommending 
smoking  cessation. 

"This  is  something  all 
pharmacists  can  do,"  he  said. 
"It's  workable  and  there  can  be 
commercial  spin-offs  in  selling 
suitable  products  and  charging 
for  the  time  spent  in  giving 
specialist  advice." 

He  offers  customers  courses 


in  giving  up  smoking,  for  which 
he  charges  £25  for  a  series  of 
interviews  over  six  months 
(about  an  hour  of  his  time  in 
all). 

"I  can't  understand  why 
pharmacists  are  reluctant  to 
charge  for  giving  professional 
advice,"  he  said. 

Barry  Shooter  thought  the 
key  was  "to  treat  each 
individual  as  the  most 
important  person  in  the  world 
at  that  moment.  Always  be 
aware  that  the  messages  you 
give  will  have  considerable 
influence,  so  they  must  be  clear, 
concise  and  considered.  The 
easy  accessibility  and 
friendliness  of  our  pharmacies 
often  means  that  messages  are 
remembered  and  anxiety 
diffused". 

He  thanked  his  four 
pharmacy  managers:  "It's  due 
to  their  commitment  and 
professionalism  that  I'm  here 
today." 

John  Hall  thought  it  was 
essential  to  have  an 
involvement  with  the 
community  because  that  was 
how  pharmacy  could  have  an 
important  input  into 
community  matters. 

For  the  future,  he  is  planning 
to  develop  a  monitoring  service 
for  patients  on  anti-coagulants, 
in  collaboration  with  a  local 
hospital  in  Sunderland. 
Diagnostic  services  are  another 
possibility. 

Elizabeth  Roddick  agreed 
that  talking  to  patients  was  one 
of  the  most  important  aspects 
of  her  job. 

"You  must  be  confident  in 
yourself  and  in  your  training,  so 
it's  important  to  keep  up  to 
date,"  she  said. 
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brighter  teeth 


WHITENING 
TOOTHPOLISH 


For  whiter 
brighter  teeth 


FOR  YOU: 

Pearl   Drops  is  clear 
market  leader  in  a  market 
growing  at  20%1. 

New  packaging  will  attract 
even  more  users. 

£1/2m  promotional  support 
means  additional  sales. 


AND  YOUR  CUSTOMERS: 


Pearl  Drops  is  the  least 
abrasive  toothpolish2. 

It  cleans  better  than  the 
leading  whitening  toothpaste2. 


It  is  gentler  than  the  world's 
No.1  toothpaste2. 


Make  your  future  whiter  and  brighter  with  Pearl  Drops  Whitening  Toothpolish 

References:  1.  Nielsen  MAT  June  1994.  2.  Independent  Laboratory  Research. 


Businessnews 


Vital  Health  receiver  serves  writ 
on  Lloyds'  companies 


Ernst  &  Young,  the  receiver 
appointed  to  Vital  Health 
(fomerly  Vitalia)  on  August  4,  has 
served  a  writ  on  two  Lloyds 
Chemist  Group  companies,  Fari- 
llon  Ltd  and  Barclay  Enterprise 
Ltd,  claiming  that  over  £392,786 
is  owed. 

A  company  spokesman  for 
Lloyds  says  the  claim  is  totally 
without  foundation  and  will  be 
vigorously  defended. 

The  writ  states  that  on  or  about 
May  31,  1994,  Farillon,  Vital 
Health's  distributor  since  1984, 
sold  products  to  the  value  of 
£668,591.23  to  Barclay  Enter- 
prise, which  included  Vitalia 
brand  products  to  a  value  of 
£662,542.41. 

The  sale  is  recorded  in 
Farillon's  sales  report  and  has 
been  confirmed  by  Max  Evans, 
Farillon's  managing  director, 
according  to  the  writ. 

An  invoice  dated  June  10  was 


sent  by  Vital  Health  to  Farillon 
claiming  the  net  sum  of 
£625,132.80  (less  Farillon's  com- 
mission) for  products  sold  in  the 
month  of  May. 

Under  a  revised  contract  drawn 
up  in  March  between  Vital  Health 
and  Farillon,  50  per  cent  of  the 
net  sum  invoiced  for  Vitalia 
products  was  to  be  paid  to  Dansk 
Droge  A/S. 

However,  in  or  around  June 
and  July  of  this  year,  Vital  Health 
had  only  received  £5,864.66  and 
£26,141.17  (inclusive  of  VAT) 
respectively.  Despite  repeated 
demands  for  payment  by  Vital 
Health,  the  sums  owed  remain 
unpaid,  says  the  writ. 

Farillon  and  Barclay  Enter- 
prise have  been  given  14  days  to 
satisfy  the  claim  or  contest  it  in 
court. 

•  Vital  Health  and  Ideal  Health, 
the  vitamin  and  supplement 
companies  run  by  Pradip  Pattni, 


ceased  trading  and  called  in  Ernst 
&  Young  to  act  as  their  receivers 
(C&D  August  13,  p250). 

3M  invests  in 
£12m  site 

3M  Health  Care  is  investing  £12 
million  in  a  building  project  that 
will  amalgamate  the  company's 
two  Loughborough  manufact- 
uring operations. 

The  Derby  Road  site  will  be 
extended  by  93,000sq  ft  and  the 
Wharncliffe  Road  site  eventually 
sold  off  resulting  in  a  single 
pharmaceutical  manufacturing 
plant.  The  project  is  due  for 
completion  at  the  end  of  1996. 

The  company  says  the  venture, 
which  is  its  largest  capital 
investment  on  a  single  UK 
project,  will  speed  up  manu- 
facturing throughput  time  by 


I 
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LRC  Products  and  sister  company 
Regent  Hospital  Products  have 
relocated  their  sales,  marketing  and 
general  management  teams  from 
Chingford,  north  London,  to 
Broxbourne,  Hertfordshire. 
Standing  outside  the  office 
complex,  London  International 
House,  are  (left  to  right):  Bob 
Shire,  managing  director:  Jean 
Smith,  marketing  director;  and 
Paul  Guise,  sales  director 


approximately  50  per  cent. 

The  move  will  concentrate  the 
company's  pharmaceutical  man- 
ufacturing on  three  sites:  Clith- 
eroe  in  Lancashire,  Pithivier  near 
Paris  and  Loughborough. 


ADVERTISEMENT 


Rennie  Rap-eze  to  the  rescue 
of  pregnant  women 


PREGNANT  women  suffer 
all  sorts  of  strange  things 
from  raging  hormones  and 
an  ever-increasing 
waistline,  to  bizarre  eating 
habits.  Changes  in  eating 
habits,  in  particular,  can 
sometimes  cause  problems 
and  there  are  many 
misconceptions  about  what 
medicines  may  be  taken  if 
problems  do  arise. 
Indigestion  and  heartburn 
are  two  of  the  most 
common  ailments  -  but 
luckily  there  is  at  least  one 
remedy  that  pregnant 
women  can  take. 


Theresa  Oakes  from 
Cambridgeshire  said: 

"/  never  suffered  from  indigestion 
before  I  became  pregnant,  but 
once  I  did  I  suffered  from  it  all 
the  time.  I  had  burning  pains  in 
my  chest  which  were  often 
painful  enough  to  wake  me  up  at 
night. 

"I  decided  to  try  Rennie  RAP-EZE 
after  I  saw  it  advertised  and  saw 
that  it  was  acceptable  to  take 
when  I  was  pregnant.  The 
flavours  are  really  tasty,  the 
texture  was  great  -  not  too  chalky 
-  and  it  worked  quickly. 
"I  even  told  everyone  in  my  ante- 
natal class  about  it  too!" 


Roche  Consumer  Health  says  that  Rennie  RAP-EZE  comes  in  four  tangy  fruit  flavours 
and  offers  fast  and  effective  relief  from  acid  indigestion  and  heartburn 

-  and  it  seems  the  users  agree! 

Rennie  RAP-EZE  is  low  in  sodium  so  people  on  a  low  sodium  diet  can  also  take  it. 


Glaxo  abandons  Wellcome 
agreement  over  3TC  ... 


ilaxo  Holdings  is  to  retain 
esponsibility  for  its  anti-HIV 
Irug,  thus  abandoning  the  option 
greement  it  was  negotiating 
/ith  Wellcome. 

Glaxo  will  develop  and  market 
he  nucleoside  analogue,  3TC, 
nd  plans  to  file  for  approval  for 
ts  use  in  combination  with 
Vellcome's  zidovudine  in  the 
irst  half  of  next  year. 

However,  Glaxo  is  still  discuss- 


ing commercial  co-operation 
over  3TC  and  outstanding  patent 
matters  with  Wellcome. 

A  recent  study  has  shown  that 
combining  3TC  and  zidovudine  is 
significantly  more  effective  than 
monotherapy. 

The  drug  3TC  was  licenced  to 
Glaxo  by  Canadian-based  Bio 
chem  Pharma  for  development 
and  marketing  in  1990.  Biochem 
will  receive  royalties  on  sales. 


...  as  Corness  takes  chair 


iir  Colin  Corness  has  been 
ppointed  non-executive  director 
or  Glaxo  Holdings  and  will  take 
ip  the  position  of  non-executive 
hairman  from  May  next  year. 

Sir  Colin,  who  holds  10,000 
irdinary  shares  in  the  company, 
s  also  chairman  of  building 
[roup  Redland  and  the  Nation- 
vide  Building  Society. 


The  appointment  follows  the 
retirement  of  Sir  Paul  Girolami 
as  chairman  and  director,  at  last 
week's  annual  general  meeting. 

Sir  Paul  confirmed  slow  sales 
growth  in  the  first  four  months  of 
the  financial  year,  which  he  attri- 
buted to  a  weak  US  dollar,  high- 
lighting the  strong  contribution 
of  new  generation  of  products. 


Surgichem 

strikes 
oxygen  deal 
with  NPA 

Surgichem  has  signed  up  the 
National  Pharmaceutical  Ass- 
ociation to  distribute  its  oxygen 
patient  tracking  computer 
program. 

The  NPA  will  be  the  sole 
supplier  of  Community  Comput- 
ers' Oxydata,  processing  orders 
placed  with  both  the  association 
and  Community  Computers. 

The  package  is  on  offer  at 
£49.95  (usual  price  C225)  until 
the  end  of  the  year. 

Oxydata  is  an  IBM-compatible 
program  that  cuts  down  admin- 
istration time  by  generating  the 
delivery  and  summary  forms  for 
the  Prescription  Pricing  Auth- 
ority, as  well  as  keeping  a  record 
of  oxygen  patients,  equipment 
and  payments.  There  is  also  a 
module  for  ostomy  patients. 


Training  grants  target  small  retailers 


ne  Distributive  Industries 
Gaining  Trust  is  considering 
ipplications  from  small-  and 
nedium-sized  businesses  for 
•rants  worth  a  total  of  i'2  million 
or  recognised  certificates  of 
:ompetence,   for  example  the 


National  Vocational  Qualification. 

Applications  are  considered 
four  times  a  year,  starting  on 
January  3,  1995,  followed  by 
further  dates  in  April,  July  and 
October. 

Barry    Shooter  Pharmacies. 


Medimark  and  the  National 
Pharmaceutical  Association  have 
already  taken  up  grants  from  the 
trust. 

Further  details  from  Mr  I)  C 
Crouch,  trust  secretary  on  0279 
506125. 


Safe  pregnancy 

Regulations  coming  into  effect 
on  December  1  aim  to  improve 
the  safety  and  health  at  work 
of  pregnant  women,  those 
who  have  recently  given  birth 
and  those  who  are  breast- 
feeding. The  Management  of 
Health  and  Safety  at  Work 
(Amendment)  Regulations  1994 
(SI  No  2865;  HMSO,  £1.10)  lays 
down  steps  employers  should 
take  to  avoid  risk  to  such 
workers  from  any  processes  or 
working  conditions  or  physical, 
biological  or  chemical  agents. 

HSC  delay 

The  Health  and  Safety  Com- 
mission's revision  of  the 
regulations  for  reporting  work- 

Klace  accidents  and  diseases 
as  been  postponed  to  April, 
1996. 

Wellcome  licence 

The  alliance  agreement  that 
granted  Wellcome  develop- 
ment and  marketing  rights  for 
some  of  Centocor's  antibody 
cancer  therapeutic  products, 
such  as  Panorex,  has  been 
extended.  It  now  includes  the 
rights  to  Panorex  in  Japan, 
Taiwan,  Korea  and  China. 

Ciba  stake  in  Chiron 

Ciba  has  agreed  to  pay  £1.3 
billion  for  a  49.9  per  cent  stake 
in  Chiron,  the  leading  US 
biotechnology  company. 


A  BREAKTHROUGH  IN  PAIN  RELIEF 


NUROFEN  GIVES  YOU  MORE  PROFIT 

per  pack  than  any  other  ibuprofen  brand'. 


For  more  information,  contact:  Crookes  Healthcare  Limited,  Nottingham  NG7  2LJ.  I.  C&D  Price  List,  September  1994. 


APPOINTMENTS 


CHEMISTS 


Add  a  healthy  outlook 
to  youir  local  community 

Moss  Chemists  is  one  of  Britain's  most  respected  pharmacy  chains.  For  over  75  years  customers  have  relied  upon  our 
high  standards  of  service  and  professionally  trained  staff.  Staff  who  listen  and  offer  good  advice  and  regard 
themselves  as  very  much  part  of  the  community  health  team. 


•  Bristol  •  Hampton  •  Plymouth  •  Manchester  •  New  Ollerton  (Notts) 
•  Caerphilly  •  Wirral  ♦  Castleford  •  Aylesbury  •  Cardiff  •  Newport 


 ;   t 


(Would  suit  newly  qualified) 
•  Newcastle  •  Liverpool  •  Manchester  •  Southampton 
•  Middlesex  •  Guildford  •  Clwyd  ♦  Dundee  •  Plymouth 

Continued  growth  has  created  career  opportunities  for  pharmacists  with  the  personality  and  drive  to  make  a  real  impact 
on  local  community  healthcare. 

Experienced  or  newly  qualified  (full  training  will  be  given),  we  need  an  individual  with  a  commitment  to  patient 
counselling,  coupled  with  the  communication  skills  and  management  qualities  to  actively  market 
a  wide  range  of  medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly  professional  company,  modern  well  equipped  and  efficient  facilities, 
flexible  working  hours  and  a  highly  competitive  salary  and  benefits  package.  This  will  include;  PPP  membership,  pension 
scheme  with  life  assurance  and  generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS,  Recruitment  and  Training  Executive,  Moss  Chemists, 
Fern  Grove,  Feltham,  Middlesex  TW14  9BD. 

UnlChem 

A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES     C&O109U 


JJL 


BATH  HERITAGE  CITY 

Busy  community  pharmacy 
requires  a  Pharmacist  with 
good  business  acumen, 
communication  skills  and  who 
enjoys  a  challenge.  Excellent 

supporting  staff.  Good 
prospects  and  package  to  the 

right  person. 
Apply  in  writing  with  CV  to: 

J  F  SHOUSHA 
CHEMIST 
3  Claremont  Terrace 
Camden  Road,  Bath 
BA1 6EH 
or  telephone  0225  852422 
(after  8pm) 


AMBITIOUS,  MOTIVATED 
PHARMACIST 

required  to  join  expanding 
pharmacy  company  in 
Humberside.  Top  salary,  hours 
negotiable. 
Tel:  Day  0482  29525 
Eves  and  after  7.30pm 
0482  42115 


HARLESDEN 

Full  time  Pharmacist 
manager  required  for  busy 
independent  pharmacy,  5-6 
day  week,  little  paperwork, 
salary  negotiable,  four 
weeks  holiday. 

Tel:  081  961  4525 


BRISTOL 
EXPERIENCED 
DISPENSER 

Small  group  require  an  experi- 
enced dispenser  for  a  branch  at 
Church  Road,  Bishopsworth. 

Please  apply  to: 
M.  Sadiq,  192  Stappleton  Road, 
Bristol  BS5  ON  Y  or  telephone  0272 
510043  tor  an  interview.  


PART-TIME  PHARMACIST  required 
for  busy  pharmacy  in  Darlington, 
County  Durham.  Good  salary  would  suit 
older  person  wishing  to  re-enter  in- 
dependent community  pharmacy.  Phone 
Don  Gunn  on  01325-380270. 

EXECUTIVE  OFFICER  required 
(one  day/week)  to  run  a  group  of  50 
shops.  Please  ring  081-852  2282. 

LONDON  Ell,  WANSTEAD.  Locum 
required  9am-5.30pm  in  nice  sur- 
roundings. Tel:  081  989  0511. 


LOCUMS 


EXPERIENCED  locum  pharmacist  avail- 
able for  Xmas  and  from  January  for  odd 
days/weeks.  South  Wales  area.  Tel: 
Matthew  on  0850  394647  or  0446 
711282  eves. 

LONDON  Wl  —  Locum  pharmacist 
required  on  regular  basis  for  Satur- 
days 1  lam-8pm  and  occasional  Sundays 
llam-7pm.  Must  be  able  to  speak 
Cantonese.  Tel:  071-287  3336. 


PHARMACIST  MANAGER  required 
for  Grays,  Essex.  Excellent  salary  for 
experienced  manager.  Minimum  paper- 
work. Ring  081  690  6060. 
WE  ARE  updating  our  locums  list  and 
would  be  pleased  to  hear  from  any 
pharmacist  who  may  be  available  now 
or  in  future  for  our  branches  in  Wl, 
WC1,  Ealing,  Hammersmith,  Surbiton 
and  Richmond.  Telephone081  7486458. 
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LOCUMS 


Provincial  Pharmacy 
Locum  Services 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 


Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators 
We  will  inlorm  you  the  moment  cover 
is  found  We  leave  you  to  get  on     j"  CARDIFF 
with  doing  what  you  do  best,  [J222549174J^ 
running  your  business. 

PLEASE  CALL  NOW! 


MANCHESTER  ,  n.,rrrir.„  i 
061  7664013  >  SHEFFIELD 
{    0742  699  937 


p. 

M 

CARDIFF 
0222549174 

EXETER 
0392  422244 


BIRMINGHAM 

021-233  0233 

LONDON  J| 
0892  515963 


UK  PHARMACY  LOCUM  AGENCY 

On  call  24  hours  a  day,  7  days  a  week 

Nationwide  services  available 
Extremely  competitive  rates. 

LOCUMS  URGENTL  Y  NEEDED 
Telephone  LORRAINE  on  021  434  5500 
or  0836  320562 


APPOINTMENTS 


Territory  Managers  -  Nationwide 

Salary  c£l5k  +  Bonus  +  Car 

Here  is  an  exciting  opportunity  to  make  a  re.il  person.il  impact  in 
THE  growth  sector  of  the  Pet  Food  industry. 

We  .ire  looking  tor  2-3  years  Sales  experience  within  either  the 
Pet  industry,  FMCG,  or  OTC  pharma. 

Y<  >u  will  need  t<  >  meet  aggressive  but  achievable  sales  targets 
and  ensure  high  quality  merchandising  and  promi  >ti<  >n  <  if  <  >ur  market 
leading  range  of  premium  lifecycle  complete  dog  and  cat  diets  to  the 
pet  retail  industry. 

To  be  considered  for  this  opportunity  y<  >u  must  have  a  str<  >ng 
commercial  background,  with  a  good  education,  a  positive  mental 
attitude  and  determination  to  succeed.  Experience  of  account 
management  is  highly  desirable  as  is  a  qualification  in  nutrition, 
dietetics,  or  business. 

Full  product  training  will  be  provided  and  opportunities  tor 
career  progression  are  excellent. 

Applications  should  be  in  writing  or  by  tax  with  y<  >ur  CV  to: 


Beverley  Shanks 
Hill's  Pet  Nutrition  Limited 
l  The  Beacons 
Beaconstield  Road 
Hatfield.  Herts  ALIO  8EQ 


AGENTS 

; 

111 

cenre  bv  Hill's  Pc:  Nu 


AGENTS  REQUIRED 

HydraChem  are  a  fast  emerging  manufacturer 
of  specialist  baby  products.  The  DSB  is  a 
unique  patented  collapsible  sterilising  system 
for  parents  who  travel  with  baby  and 
overcomes  all  of  the  problems  associated  with 
transporting  bulky  hard  plastic  or  steam 
sterilising  systems.  DSBs  are  currently  sold 
successfully  by  mail  order,  department  stores 
and  independent  nursery  retailers  and  are  one 
of  a  number  of  new  products  planned  for 
launch  in  the  near  future. 

There  is  now  a  limited  number  of  exclusive 
territories  available  to  cover  Independent 
Pharmacy,  Pharmacy  Wholesale  and  Drug 
Stores  in  the  UK.  We  are  looking-for 
established  agents  who  can  demonstrate  a 
track  record  of  achievement  and  exhibit  the 
necessary  desire  to  succeed. 

If  you  fit  the  bill  and  would  like  to  know  more, 
contact  the  Sales  &  Marketing  Manager, 
HydraChem  Ltd,  Gillmans  Industrial  Estate, 
Billingshurst,  W.  Sussex  RH14  9EZ  or  fax  your 
details  on  0403  785158. 


/VGENTS  REQUIRED 

Market  leading  company  require  self  employed 
sales  agents,  already  calling  on  chemist  outlets,  to 
market  unique  product.  Commission  all  sales, 
plus  ongoing.  Full  training/back  up.  Areas: 

SOUTH  EAST,  SOUTH  WEST,  NORTH  EAST, 
Write  in  first  instance  to  P.O.  BOX  3475 


SALES  AGENTS 
WANTED   Most  areas 

currently  calling  on  chemists  and 
other  retailers  to  sell  range  of 
fashion  HAIR  ACCESSORIES 

Applegreen  Ltd, 
Albion  Road,  New  Mills, 
Stockport  SK12  3EZ 

Call  Chris  0663  747677 


INDEPENDENT 
SALES  AGENTS 

Company  with  innovative 
products  in  expanding 
market  sector  seeks 
Agents  throughout  UK  & 
Eire.  High  commission 
offered. 

BOX  NO.  3473 


BUSINESS  FOR  SALE 


Frankland  &  Co. 


STOCKTAKERS  &  VALUERS 


Ri 


LE4  6Qr- 


SPECIALISTS  IN  PHARMACY  VALUATION  &  SALES  NATIONWIDE 

"If  you  are  considering  selling  your  business  contact  us  for  a  confidential  discussion  as 
we  have  genuine  clients  interested  in  buying  pharmacies  nationwide  " 
BIG  ENOUGH  TO  COPE  SMALL  ENOUGH  TO  CARE 

Comprehensive  noctiohng  and  business  transfer  service 
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877 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


NORTHANTS 

Well  established  family  pharmacy 
adjoining  surgery  in  pleasant 
town  suburb.  T/O  under  manage- 
ment FYE  31/3/94  £332,265. 
NHS  items  average  2,700  per 
month.  Easily  run,  2  half  days.  A 
very  profitable  concern  operating 
from  immaculately  presented  pre- 
mises available  on  new  lease. 
Price  £125,000  for  GW/Fix  plus 
SAV. 


S  W  WALES 

Retirement  Sale.  Sole  village 
pharmacy  in  charming  coastal 
setting.  Est  T/O  November  94 
£610,000.  NHS  items  over  4,000 
per  month.  New  lease  or  freehold 
available.  Offers  invited  around 
£330,000  for  GW/Fix  plus  SAV. 


PRODUCTS  AND  SERVICES 


PACE  (Seta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  &  RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience.  Don't  buy  without  first  seeing 
a  Pace  Beta  demonstrated  in  YOUR  pharmacy. 
•  Available  for  one  month's  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


VETCHEM' 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

SPECIAL  OFFERS  FOR  NOVEMBER  AND  DECEMBER  1994 

Panacur  Pigeon  Wormer  —  Drontal  Plus  Dog  Warmer  —  Seleen 

Shampoo  —  also  Panacur  Equine  Guard  Now  Available 
RING  OUR  FREEPHONE  NUMBER  FOR  DETAILS  0800  387348 
Brian  G.  Spencer,  Common  Lane,  Fradley,  Lichfield  WS13  8LA 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%  -  2  Genotropin  16iu 
Kabivial  multidose  (exp  2/95)  &  6/95),  10 
Metrodin  75iu  injections  (exp  5/96).  Teh 
0825  762959. 

TRADE  LESS  50%  -  80  Paroven  caps  (exp 
3/95),  46  Lasikal  (exp  2/95),  3x30  Lasikal 
(exp  2/95),  3x27  Loestrin  20  (exp  1/95), 
43  Sectral  200mg  (exp  2/95),  565  Low 
Phyllin  60mg  (exp  1/95),  28  Sinequan 
25mg  (exp  3/95).  Tel:  081-202  6262. 

TRADE  LESS  30%+VAT+POSTACE  -  3 
Exirel,  108  Fenopron  600mg,  40  Lopid 
300mg,  46  Flexin  LS,  424  Dexametha- 
sone  2mg,  30  Mucodyne,  56  Remedeine 
forte,  500ml  Naprosyn  susp.  Tel:  0753 
883484. 

TRADE  LESS  60%+VAT  -  Surgicare  S352 
4x5,  S264  1x30.  Tel:  0628  482241. 

TRADE  LESS  25%  -  5x3xl0g  lodoflex. 
Dantrium  lOOmg,  Sabril  500mg,  Alimix 


lOmg,  Clinoril  200mg,  Droleptan  lOmg, 
Froben  lOOmg,  Metenix  5mg.  Tel:  0708 
524015. 

TRADE  LESS  25%+VAT  -  Complete 
packs,  60  Adifax,  30  Adizem  XL  300mg, 
lOOg  Alphosyl  cream,  3x20  Altacite  plus, 
100  Fluanxol  0.5mg,  40g  Metrogel,  30g 
Metrotop.  10  Motilium  susp,  3x30  Nolva- 
dex D,  3x5  Diamorph  amps  lOmg,  2x5 
Diamorph  amps  30mg,  all  long  dates. 
Tel:  0744  20879. 

TRADE  LESS  50%  -  204  Loron  (exp 
12/94),  trade  less  30%  9  Piporti!  lOOmg, 
82  Hexopal  500,  56  DHC  120,  48  Slo- 
Phyllin  125,  102  Fortral  25mg,  50  Viva- 
Ian,  40  Hydergine  1 .5.  Tel:  081-958  6768. 

NELSONS  CLASSIC  HOMOEOPATHIC 
TABLETS  -  120x125,  various  types  of 
tablets,  plus  stand  if  required, 
£60+vat+postage.  Tel:  0443  478833. 

£50+VAT+POSTAGE  -  Suprefact  nasal 
spray  3x1  Og  (exp  3/96).  Tel:  0548  830215. 


PRODUCTS 
AND  SERVICES 


APPOINTMENTS 


r<>  be 


upplie 


I  ONLY 


SATURDAY 
PHARMACIST 
REQUIRED 

Barry  Shooter  Pharmacies 
require  a  Saturday  pharmacist. 

Telephone 
Gary  Boorman  MR  PharmS 

on  0708  451459  weekdays 


BRISTOL 
PART-TIME  DISPENSER 
REQUIRED 

for  progressive,  friendly ,  independent 
pharmacy.  Approximately  15  hours 
per  week. 

Please  telephone 
0272  248510 


SITUATIONS 
WANTED 


ACTIVE  THERAPY 


based  on  our  own 
clinically-proven  designs 

■  Pain  Relief 

■  Reduced  Swelling 

■  Faster  Healing 

■  Support  &:  Protection 

■  Added  Confidence 


OFFICIAL  STOCKISTS 
NOW  BEING  APPOINTED 


SSBAUERFEINP 

65  Years  of  Orthopaedic  Care 

Please  contact  Baucrfeind  UK 
on  0252  376543  for  further  details 


YOUNG  MAN 

1 8,  working  with  own  car, 
already  with  one  toiletries 
agency,  looking  for  more 
agencies  to  cover  the 
Midlands  and  North. 

Please  apply  to: 

KENSHORE LTD 

20  Leicester  Road 

Wigston  Magna 
Leicester  LE8  1DR 


PLEASE  FAX  YOUR 
ADVERTISEMENT  ON 

0732  368210 


TRADE  LESS  30%+VAT  -  3x5  Stomahe- 
sive  S100,  4x10  Convatec  S270,  3x10 
Stomahesive  S241,  3x30  Convatec  S303. 
4xl28g  Hollister  Karaya  paste,  1x30  Bio- 
trol  elite  32-815,  2x30  Biotrol  elite  34- 
815.  Tel:  021-770  5602. 

TRADE  LESS  40%+VAT+POSTAGE  -  Ri- 
sperdal 3mg  (exp  9/96),  Risperdal  4mg 
(exp  12/95  &  12/96).  Tel:  0232  391520. 

TRADE  LESS  30%+VAT  -  Buspar  lOmg, 
Furadantin  lOOmg,  Negram  tabs,  Opilon 
40mg.  Synkavit,  Zofran  4mg,  Loron 
400mg.  Fungilin  tabs  lOOmg,  Clucobay 
50mg  (all  exp  2/95).  Tel:  0460  240430. 

TRADE  LESS  30%+VAT+POSTACE  -  61 
Rifanah  300,  200  Zinamide  500mg,  100 


Fenopron  300,  Farlutal  250mg,  100  Or- 
benin  250mg.  Fortral  25mg,  Cytosar 
lOmg.  Tel:  0923  825753. 

TRADE  LESS  30%+VAT+POSTACE  -  60 
MST  200mg,  168  Questran  A  sachets,  28 
Ossopan  granules,  294  Cvprostat  50mg, 
100  Mexitil  200mg.  Tel:  0422  374233. 

TRADE  LESS  30%+VAT+POSTACE  - 
Simpla  Trident  leg  bags  500ml  short  tube 
2x10,  54  night  bag  long  tube  1x9,  short 
tube  2x10.  Tel:  0602  504938. 

TRADE  LESS  30%+VAT  -  20  boxes  lodo- 
flex lOg  6x8cm  (exp  7/96).  Tel:  0708 
440762. 

TRADE  LESS  30%+VAT+POSTACE  - 

Vascase  lOmg  1x28  (exp  96),  3x28  Vas- 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  ?n.d  e.ficacy  of 
medicines  they  supply.  In  purchasing  from  sources  othe:  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  themselves 
about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


PHARMACY  COMPUTER  SYSTEMS 


The  Power 
of  the  Multiples 


•  Nucare  is  a  natioal  organisation  of 
independent  pharmacists. 

•  Over  300  members  and  growing. 

•  Nucare  members  enjoy  group  terms  by 

collective  buying  from  suppliers  of 
ethicals,  toiletries,  cosmetics,  sundries, 
D&P  etc. 

•  A  large  list  of  best  buys  available  from 

central  distribution. 

•  You  too  can  share  in  this. 


 the  Privilege 

of  Independence. 


Wish  to  become  a  member?     NllCSre  pic 
Please  contact  us  Today.         447  Kenton  Road 

Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


TO  ADVERTISE  IN  THIS 
SECTION  CONTACT  LUCY  WYKES 
ON  0732  364422  EXT.  2314 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


ace  2.5mg  (exp  7/95).  Tolanase  lOOmg 
hlOO  (exp  96).  3x28  Adalat  (exp  1 1/95).  Tel: 
381-874  5889. 

TRADE  LESS  20%+VAT+POSTACE  - 

Sandostatin  injection  lOOmcg/lrnl  14x5 
(exp  6/96).  Sandostatin  50mcg/lml  2x5 
(exp  9/96).  Adizem  SR  120mg  ops  7x56 
(exp  7/96).  Tel:  0533  393139. 
TRADE  LESS  40%+VAT  -  Parlodel 
5xl0mg  caps.  Kucidin  tabs.  Tel:  0274 
599576. 

TRADE  LESS  30%+VAT+ POSTAGE  -  7 

Wellferon  3MU,  17Roferon-A9MU,  Frag- 
min  2500  iu.  Depixol  lOOmgiml  Haldol 
50mg/Tml.  Tel:  071-739  4723. 

TRADE  LESS  50%+VAT  -  120  Trasicor 
80mg  (exp  8/96).  28  Slow-Trasicor 
160mg  (exp  3/97).  Tel:  0232  629439. 

TRADE  LESS  30%+VAT  -  5x28  Axid 
150mg  (exp  12/95),  1x100  Asendis  25mg 
(exp  12/96).  3x130  Ervthroped  forte  susp 
(exp  951.  Tel:  0970  871225. 

TRADE  LESS  25%  -  4x  10  Colomycin  mega 


unit,  2x10  Nozinan  amps.  2x5  Comfeel 
3218.  Alupent  tabs,  Endoxana  50g,  Hi- 
prexs  Human  Velosulin,  plus  others.  Tel: 
0480  214355. 

TRADE  LESS  40%+VAT+POSTAGE  -  Be- 
rotec  200  inhaler,  Bricanyl/Pulmicort  LS 
refills.  Solvazinc  tabs,  Depixol  injections. 
Bactrim  D/S  tabs.  Mysteclin  tabs.  Tel: 
081-539  1805. 

TRADE  LESS  40%+VAT  -  10xS420  Conva- 
tec  pouches.  6x20  Salts  Cohesive  seals 
8391X12.  Tel:  0752  662712. 

TRADE  LESS  30%+VAT+ POSTAGE  - 
200  Retrovir  250mg  caps.  270  Capoten 
50mgtabs.  Tel:  0305  786073. 


FOR  SALE 


KL7  MK2  COUNTING  MACHINE  -  offers 

around  .£400.  Tel:  0332  345906. 
CHEMTEC  PMR  LABELLING  SYSTEM  - 

Complete  £l,200+vat,  program  only 
£650+vat,  Neon  prescription  and  green 


Computer  systems  for  YOU! 


ALCHEMIST  30(H) 
P.M.R. 

Dispcnsan  Computer  System 

y  Fast  &  accurate 

y  Feature  packed 

y  Residential  homes 
built-in,  M.A.R's  etc. 

y  Value  for  money. 

y  Multi  user  available 
(real  time  network) 


PROPHET  2000 
E.P.O.S. 

Intelligent  Till  System 

y  Reduce  stock  holding 

y  Reduce  stock  loss 

y  Buj  Intelligent!}  & 
defend  against  Reps' 

y  S;o  e  money!! 

y  Multi-user  available 
(real  time  network) 


Patient  record  conversions  available  for  manj  systems. 
Chemtec  software  also  runs  under  Microsoft  windows 
 uhit  h  is  supplied  upon  request.  


CHEMTEC  SYSTEMS  LTD  Tel 

Specialising  in  Pharmacy  Technology  0772 
The  Old  Police  Station,  Leyland,  Lanes  PR5  2NN  622839 


SHOPFITTINGS 


Shopfitting  Specia 

FULL  DESIGN  SERVICE  FROM  CONCE 


•  Pharmacy  Units  •  Counters  •  Showcases  •  Shelving  • 
False  Ceilings  •  Lighting  •  Heating  •  Flooring  •  Shopfronts  in 
Hardwood  and  Aluminium  •  Fascia  Signage  •  Roller  Shutters 


cross  signs,  half  price+vat,  other  items  as 

pharmacy  is  closing.  Tel:  0737  242828. 

NEW  DRUG  CABINET  -  Richardson  com- 
puter and  other  items  including  hooks 
Tel:  081-699  3311. 

LINK  2+  PHARMACY  COMPUTER  SYS- 
TEM -  Complete  with  monitor,  printer 
and  tape  streamer,  good  working  condi- 
tion, £250+vat,  buyer  collects.  Tel:  081- 
992  0264  Acton. 

STOREPLAN  BAYS  -  and  gondolas.  Tel: 
081-449  9787. 

TRADE  LESS  30%+VAT  -  30  white  cass- 
ettes for  Nomad  system,  unused,  in 
original  packaging,  orders  for  10  or  more 
carriage  paid.  Tel:  0274  544075. 

KL7  TABLET  COUNTER  -  Perfect  condi- 


tion. £100+vat  ono,  buyer  collects.  Tel: 
071-284  0010  Highgate. 
JAGUAR  XJ220  -  one-twelfth  scale,  diecast, 
large  and  verv  detailed  model,  £79.95 
including  postage.  Tel:  0983  522348. 


WANTED 


CARBACHOL  2MG  -  Tablets,  Evans.  Tel: 

021-747  2920. 
AVENTYL  25MC  CAPS  -  Tel:  09603  52385. 
COUNTER  PACKS  OF  ANADIN  -  In  the 

old,  round  tablet  format.  Tel:  0526 
398208. 

OUTDATED  OH  SHORT  DATED 
COLOUR  FILMS  -  any  quantity  or  type 
considered.  Tel:  081-427  1454 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  themselves 
about  product  history,  conditions  of  storage  and  so  on. 
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INSURANCE  I  STOCK  FOR  SALE 


Professional  Indemnity  & 
Legal  Defence  costs  Insurance 

Suitable  for  hospital  employee,  retail  employee, 
locum  pharmacists  and  pharmacy  proprietors. 

£1,500,000  protection  in  the  event  of 
dispensing  or  other  errors  -  more  if  required. 

Legal  defence  costs  Insurance  from  46p  per  week! 

Industrial  Tribunals    PrOvl(l,ng  f°r:      Coroners  Inquests 
Statutory  Committee  &  other  hearings  24hr  legal  advice 

??  01  21-236  0031 


STOCK  FOR  SALE 


STOCK  FOR  SALE 
DUE  TO  CLOSURE 

Perfumery,  Cosmetics,  Toiletries 

Reply  Fax  081  902  3248 


LIBRA  DISTRIBUTORS 

Charlie  EDT  50ml  spray  at  £4  06 
Diorissimo  EDT  30ml  spray  at  £9.79 
Dune  EDT  30ml  spray  at  £13.63 
Intimate  EDT  15ml  spray  at  £3.92 
Madame  Rochas  EDT  30ml  spray  at  £6.95 
Rive  Gauche  EDT  25ml  spray  at  £7.91 
Dunhill  EDT  50ml  spray  at  £12.13 

These  are  iust  some  of  the  specials  from  our  extensive  price  list 

Telephone  now  for  extensive  price  list  on 

Kodak,  Fuji,  Polaroid  Films,  Gillette 
products  and  whole  range  of  Fragrances. 


TELEPHONE:  081-445  4164 
FAX:  081-445  1399 

IDEAL  TIME  TO  GET  IN  FOR  PASSPORT 
PICTURES  -  FOR  A  FREE  DEMO  CALL  US. 


THE  CHEMIST  & 
DRUGGIST  DIRECT 
LINE  IS 

0732  377322 


STOCK  TO  CLEAR 

Chemist,  Sundries,  Wholesaler's 
entire  stock  to  clear. 
Most  items  below  cost 

Phone/Fax: 
081  986  4549 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  .ire  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  he 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
a  vail  aide. 

Send  proposed  wording 
to  "Business  Link"  using 
the  form  printed 
alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  he 
incorporated  as  lineage 
advertisements  under  the 
appropriate  Classified 
headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbrutge,  Kent  TN9  1RW. 

IM.EASIC  COMIM.KTIi  IN  BLOCK  CAPITALS 


Sui  name .  . 
First  names 


Address  

  Poslcode 

Personal  RPSGB  Rcgistralion  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 
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STOCKTAKERS 


STOCK  FOR  SALE 


Frankland  &  Co. 


STOCKTAKERS  &  VALUERS 


219  Harrison  Road.  Belgrave.  Leicester.  LE4  6QN 
Telephone  (0533)  665299    facsimile  (0533)  610284  Mobile  (0374)181850 

SPECIAUSTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


BIG  ENOUGH  TO  COPE  SMALL  ENOUGH  TO  CARE 

Comprehensive  stocktaking  and  business  transfer  service 


STOCK  WANTED 


SURPLUS  STOCK 
WANTED 

Overruns,  Returns, 
Damages  &  Shortdate 

Food,  Drinks,  Healthfoods, 

Cosmetics,  Haircare, 
Confectionery,  Batteries, 
Sunglasses,  Films,  Suntans, 
Counter  Medicinals,  Soaps, 
Household  etc. 

01562  882476  or 

0860  825825 
Fax:  01562  884414 

Yes,  we  pay  cash  - 
Yes,  we  collect 

Coleman  &  Co.  Nationwide  Service 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  0327  349249 
Eves  341192 
Fax:  0327  349397 


SURPLUS  STOCK  WANTED 

Overruns,  Returns,  Damages  &  Shortdate 

Food,  Drinks,  Healthfoods,  Cosmetics,  Haircare. 
Confectionery,  Batteries,  Sunglasses,  Films,  Suntans, 
Counter  Medicinals,  Soaps,  Household  etc. 
0 1  562  882476  or  0860  825825 
Fax:  0I562  8844 1 4 
Yes,  we  pay  cash  -  Yes,  we  collect 
Coleman  &  Co.  Nationwide  Service 


awWt]iiniiii«n>ii 


KNIGHTS  FRAGRANCES 

January  SALE  -  Available  Now 
Freefone  0800  6  J 4242 


W'k'l 

April  Violets  Soap  Singles 

N9p 

APRS 

April  Violets  Body  Spray 

99p 

APR6 

April  Violets  200ml  ILVB  1  oiion 

1  211 

ALL2 

Alls sa  Ashley  100ml  Spray 

s.W'J 

BLA91 

Black  Velvet  25ml  Spray 

2.99 

C  HI99 

Chique  lOOnil  unboxed  spray 

3.99 

CHA54 

Charlie  lOOgm  Edt  Spray 

(,  ')') 

CHAS0 

Charlie  1  2 ml  spray  Unboxed 

99p 

(Oil 

Coty  Creamy  skin  Perfume 

2.99 

COT£ 

Coty  L'  Armani  Talcum 

1.59 

CAC2 

Cachet  30ml  hdt  Spray 

3.49 

COT62 

C  oty  Etemelle  15ml  Spray 

1.19 

ZEXC1 

Coty  Exclamation  Crackers 

1.79 

ZWIL1 

Cot\  Wild  Musk  Crackers 

1.79 

COT71 

Coty  Mellow  Musk  15ml  Spray 

2.99 

1  N(.'l 

English  Rose  50gm  Talcum 

89p 

ENG1 

English  Rose  Cologne  Spray 

2.50 

ENG3 

English  Rose  Triple  Soaps 

1.99 

(  Mil 

C'hique  25ml  Spray 

2.99 

FAS1 

Fashion  2()ml  edt  spray 

1.20 

FLA4 

Flair  100ml  unboxed  spray 

3.99 

1  OKU 

Forever  1  5ml  pdt  spray 

2.5(1 

I  kl  1 

Frescia  Triple  Soaps 

1.99 

GOL92 

Gold  Classic  125ml  Aftershave 

3.50 

GOL2 

Gold  125ml  Altershave 

3.50 

|o\  >>>> 

Jovan  Ladies  100ml  Unboxed  Spr 

3.99 

I  \(  II 

Lace  25ml  Spray 

2.99 

1  11  I 

Lily  ol  the  Valley  Col  Spr  30ml 

2.50 

LIL3 

Lily  of  the  Valley  Soaps  \  3 

1  ij<) 

LAV9 

Laverner  &  Thyme  Triple  Soaps 

1.99 

LAV1 

Lavender  30ml  Spray 

2.50 

LAVS 

Lav'ender  lOOgm  talcum 

1.79 

LAV  3 

Lavender  Triple  Pack  Soaps 

2.99 

MORI 

Morny  2  x  150gm  Soap  Carnation 

1  21) 

MOR2 

Morny  2  x  150gm  soap  C  Roses 

1.20 

MOR3 

Morny  2  \  I50gm  soap  W/Heather 

1.20 

MOR4 

Morny  2  x  150gm  soap  F/Fern 

1  Hi 

MYS0 

Mystique  100ml  unboxed  spray 

3  99 

MYS2 

Mystique  Talcum 

1.29 

NIG1 

Nights  in  White  Satin  25ml  Spr 

2.99 

IMM 

Pink  Lace  25ml  Spray 

2.99 

PIN9 

Pink  Lace  Talcum  50gm 

X9p 

PIN2 

Pink  Lace  50ml  cologne  Spray 

3.99 

PLR4 

Pure  Silk  1  5ml  Spray 

1.79 

PUR31 

Pure  Silk  Talcum  50gm 

89p 

PAG93 

Pagan  Perfume  3  5ml 

4.50 

PAG99 

Pagan  100ml  Unboxed  Spray 

3.99 

STY0 

Style  20ml  Edt  Spray  Boxed 

99p 

MM  < 

Spring  Flowers  Triple  Soaps 

1.99 

SPI2 

Spring  Flowers  Talcum 

1.29 

PAN51 

Panache  50ml  Spray 

4.50 

PAN31 

Panache  Eve  Edt  50ml  pdt  Spray 

2.99 

ROS1 

Roses  30ml  cologne  spray 

2.50 

ROS3 

Roses  triple  pack  soaps 

1.99 

ROS6 

Roses  Tin  Talc  2(M)gm 

1.99 

SOI 

SO  (Yardleys)  20ml  Spray 

2.99 

i  k  \: 

Tramp  30ml  Spray 

2.99 

W  H191 

White  Satin  25ml  Spray 

2.99 

CARRIAGE-PAID  ORDER  £179.00  +  VAT 
Mainland  United  Kingdom 
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Aboutpeople 


Thomas  puts  GP  and 
dentist  on  the  spot 


There  can't  be  many  pharmacists 
who  win  a  battle  against 
dispensing  doctors  to  open  a 
pharmacy,  and  then  go  on  to 
provide  both  the  local  GP  and 
dentist  with  their  surgery 
premises. 

Rosemary  Thomas  opened  her 
new  pharmacy  in  Burghfield,  a 
'village'  with  a  population  of 
6,000,  a  couple  of  weeks  back. 

She  started  looking  for  a  site  in 
the  village  three  years  ago,  but 
could  not  find  suitable  premises. 
Undeterred  she  acquired  a  plot  of 
land.  There  was  more  than  she 
needed  for  a  pharmacy  so  she  had 
plans  drawn  up  for  a  doctor's 
surgery  as  well. 

A  six-strong  dispensing  GP 
practice,  which  opposed  her 
application,  operates  from  a 
neighbouring  village,  Mortimer. 

However,  a  husband  and  wife 
GP  practice  had  started  up  in  a 
house  in  Burghfield  four  years 
ago  with  temporary  planning 
permission. 

"I  approached  them  and  they 


were  enthusiastic  about  moving," 
says  Mrs  Thomas.  "The  planning 
office  mentioned  the  local  dentist 
was  also  operating  under 
temporary  planning  permission, 
and  he  was  happy  to  move  in  as 
well." 

Since  then  Mrs  Thomas  has 
sold  the  other  two  parties  the 
land  for  their  own  premises, 
although  one  firm  has  built  the 
development  after  winning  a 
joint  tender. 

The  pharmacy  has  opened  first 
because  of  the  time  limit  in  the 
contract  application.  The  dis- 
pensing GPs  have  been  given  nine 
months  to  stop  dispensing.  "It's 
very  quiet  here  at  the  moment," 
says  Mrs  Thomas. 

She  has  three  rooms  above  the 
shop  and  is  hoping  to  let  these  to 
other  practitioners. 

In  the  meantime,  she  is 
dividing  her  time  between  the 
new  business  and  the  Overdown 
Pharmacy  in  Tilehurst,  a  business 
she  has  been  running  for  the  last 
1 1  years. 


Appointments 


Innovex  pic  has  appointed  Dr 
David  Thomas  as  general 
manager  of  international  clinical 
research  and  Professor  Sir 
William  Asscher  as  consultant 
adviser  on  regulatory  matters  and 
safety  assessment  of  medicines. 

Dr  Jan  Povey  has  been  appointed 
UK  medical  director  by  Pasteur 
Merieux  MSD. 

Robinson  Plastic  Packaging  has 
taken  on  Joanne  Whalley  as  the 


company's  new  sales  coordinator. 

Barking  and  Havering  Family 
Health  Services  Authority  has 
appointed  pharmacist  Vijay  Vasu 
and  Yvonne  Cornell,  who  has  a 
personnel  background,  as  non- 
executive directors.  They  replace 
Lionel  Wemick  and  pharmacist 
Barry  Shooter. 

David  Morrell  has  been  appointed 
publicity  officer  by  the  Essex 
Local  Pharmaceutical  Committee. 


Coming  Events 


Joint 
pharmacy/ 

nursing 
conference 

The  Royal  Pharmaceutical  Soc- 
iety and  the  Royal  College  of 
Nursing  are  holding  a  joint 
conference  to  discuss  issues  of 
concern  for  both  professions. 

'Nurses  and  pharmacists  to- 
gether: a  prescription  for  success' 
will  be  held  at  the  Cafe  Royal, 
London,  on  January  29,  1995. 

Multi-disciplinary  training, 
nurse  prescribing,  new  roles  and 
cost-effective  prescribing  will  be 
among  the  topics  on  the  agenda. 
More  details  from  Neil  Madden  on 
081  423  1066. 


Numark  on 
the  road 

Numark  has  added  three  more 
venues  to  its  nationwide  road 
show  promoting  its  share  offer  to 
pharmacists. 

Numark  will  be  at  the  Hotel 
LAtlantique,  St  Brelade,  Jersey, 
on  December  2;  Novotel,  Merry- 
dale  Road,  Bradford,  on  Dec- 
ember 7;  and  Moat  House  Hotel, 
Bar  Hill,  Cambridge,  December  8. 
Further  details  from  Numark  on 
0827  69269. 

Hull  paper 
focuses  on 
pharmacist 

Hull  community  pharmacist 
Caroline  Watson  was  the  subject 
of  a  full-page  article  in  the  Hull 
Daily  Mail,  entitled  'Dispensing  a 
new  image'. 

The  purpose  of  the  article,  the 
idea  of  the  local  FHSA,  was  to 
dispel  the  myth  that  pharmacists 
"are  no  different  from  other 
shopkeepers". 

Ms  Watson  explains  in  some 
detail  the  primary  functions  of  a 
community  pharmacist,  emphas- 
ising the  important  role  of 
patient  counselling. 

Ms  Watson  says  she  has  been 
"fairly  happy"  with  the  article. 
"Overall  I  think  it  was  good 
publicity  for  pharmacists." 


Monday,  November  28 

Ayrshire    Branch,    RPSGB,  at 

Piersland  House  Hotel,  Troon,  8pm. 
Minimal  Access  (Keyhole)  Surgery' 
by  Mr  C  G  Morran,  consultant 
surgeon. 

North  Metropolitan  Branch.  RPSGB, 

at  the  School  of  Pharmacy, 
Brunswick  Square.  VVC1.  7.30  for 
8pm.  'Drugs  in  Sport'.  Speaker:  Dr  D 
R  Mottram  of  the  Liverpool  School  of 
Pharmacy. 

Aberdeen  and  N  E  Scottish  Branch, 
RPSGB,  at  BBC  Club.  Beechgrove 
Terrace,  8pm.  'Scientific  Methods  of 
Crime'.  Speaker:  DCI  Eric  Jensen, 
director  of  police  forensic  science 
department. 

Tuesday,  November  29 

South  Staffordshire  Branch.  RPSGB, 

at  the  Barton  Cricket  Club, 
Barton-under-Needwood,  7.30  for 
8pm.  'Quiz  Night  —  Back  to  School?' 
(£3  per  person  inclusive  of  buffet). 
Oxfordshire  Branch,  RPSGB,  at  the 
Postgraduate  Medical  Centre,  John 
Radcliffe  Hospital,  8pm.  'The  Work  of 
an  Audit  Facilitator'.  Speaker:  Susan 
Lunec  from  Warwickshire  FHSA. 
West  Metropolitan  Branch,  RPSGB. 
joint  meeting  with  the  NPA  at  Royal 
Brompton  National  Heart  and  Lung 
Hospital,  Sydney  Street,  London 
SW3,  6.45  for  7.30pm.  'Pharmacy 
Inspectorate  Protection  or 
Prosecution'.  Speaker:  Susan  Sharpe, 
head  of  law  department  for  the 
RPSGB 

Thursday,  December  1 

Ayrshire  Branch,  RPSGB,  additional 
branch  meeting  at  Piersland  House 
Hotel,  Troon,  8pm.  'The  Society's 
recommendation  for  a  written 
protocol  for  the  sale  of  medicines  and 
suitable  staff  training  instituted'. 
Speaker:  Ian  Caldwell,  vice  president 
of  the  Society. 


Fundraising 
kicks  off 

Birmingham  pharmacist  Raj 
Samrai  has  come  up  with  a  novel 
way  of  raising  money  for  this 
year's  Children  in  Need  appeal. 

Staff  at  his  pharmacy  in 
Birmingham,  M  E  J  Hingley,  will 
be  decked  out  in  one  of  the  local 
football  team's  kits  —  probably 
West  Bromich  Albion,  says  Mr 
Samrai  —  and  the  shop  will  be 
decorated  to  match.  The  staff  will 
be  asking  customers  for  don- 
ations on  the  day  (November  24) 
and  selling  raffle  tickets.  Mr 
Samrai  anticipates  raising  £200- 
£300,  which  he  hopes  to  donate 
live  on  the  television  appeal. 
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Before 


After 


Whether  you're 
selling  it  or 

using  it,  it  works 
just  as  fast. 


The  last  time  Chloraseptic  was  advertised  on 
television,  sales  trebled.  Some  pharmacists  even  went 
out  of  stock. 

Now  we're  about  to  spend  over  one  million 
pounds  supporting  Ultra  Chloraseptic.  So  get  ready  for 
the  rush. 

A  £1,400,000*  TV  Campaign. 

With  this  kind  of  support  it's  bound  to  sell  as 
fast  as  it  works.  Ultra  Chloraseptic  works  fast  thanks  to 
the  pain-killing  ingredient  Benzocaine  which  is  delivered 
by  the  unique  direct  action  nozzle  straight  to  the 
source  of  the  pain. 

With  its  premium  price  and  high  POR  it  won't 
only  be  your  customers  who'll  be  smiling  this  winter 


Ultra 
Chloraseptic 

^E  THROAT  SPRAY 


sVICKS 

Ultra  Chloraseptic 


Ultra 
Chloraseptic 

PORTABLE 

SORE  THROAT  SPRAY 


tecommended 
sore  chroats 
Killed  with  colds 


MtaBrit 


GELATIN  FREE 


ONE-A-DAY 

SUPPLEMENTS 


"With  capsule  shell 
made  from 
ants  not  animals. 


Independent  Research  shows 
customers  welcome  an 
alternative  to  animal  gelatin 
in  supplements. 


Supported  by  heavyweight 
advertising  and  PR 
campaign  in  newspapers 
and  radio. 

High  Impact  in-store 
counter  top  merchandiser. 


Information  Service  Line 
0737  773304 


Distributed  by 

4  lagap 

Pharmaceuticals  Ltd, 
woolmer  way,  Bordon,  Hants  CU35  9QE. 

Telephone:  (0420)  478301  Fax:  (0420)  476325 

VltaBrit  is  a  registered  trade  mark 
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Cold  contenders  or  pretenders 
Link  up  to  profits  •  Children  in  nped 
Killer  rugs  &  sore  throats 


When  the  coughing 
needs  stoppin' 
try  full-strength 

Robitussin. 


Contains  Guaiphenesm  Ph  Eur. 


Loosens 
chesty  coughs 


FULL 
STRENGTH 


Further  information  is  available  from  Whitehall  Laboratories  Limited. 
Taplow.  Maidenhead.  Berkshire  SL6  OPH.  *Trade  Mark. 
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Coming  into  the  cold 

This  winter  .should  be  a 
hot-bed  of  activity  with  the 
arrival  of  several  new  cold 
contenders.  Manufacturers 
rate  their  propositions 


Medical  matters 

C&D  looks  at  all  the 
treatment  options  from 
topical  sympathomimetics  to 
potential  anti-virals 


t  _  * 


Cough  up  —  and  profit 

Cough  liquids  remain  the 
integral  profit  centre  ot  a 
pharmacy's  winter  remedies 
centre 


Opportunity  knocks 

When  customers  come 
a'calling  tor  their  winter 
remedies,  staff  should  get 
a'selling.  There's  money  to  be 
made  from  cross  or  link 
selling 


Baby  bother 

There's  nothing  worse  tor  a 
parent  than  when  an  infant 
falls  HI.  Sometimes  a  GP  w  ill 
be  needed,  hut  mostly  the 
wide  array  ot  OK  medicines 
will  suffice 


Sure  points 

When  is  a  son'  throat  not  a 
sore  throat1  W  hen  it's  caused 
a  flesh  eating  hug.  We  lake  a 
look  at  more  serious  throal 
1 1  implaints 


Sweet  or  sour? 

Medi(  .iled  confectioner) 
( onstitutCS  a  large  part  ol  the 
sori'  throat  remedies  fixture 
[3llf  is  the  one  stop  shop 

leaving  pharmac)  w  ith  a  sour 
taste  in  its  mouth 


Product  news 

We  take  our  annual  look  at 
what's  new  lor  the  winter 
[994-95  season 


time  to  separate  reahU  from 
some  fantasies. 

•  Take  lots  of  vitamin  C  and 
you  can  prevent  a  cold  a 

controversial  In  pothesis  this 
one.  Yes,  vitamin  C  levels  do 
drop  (.hiring  limes  ot  stress 
and  infection  and,  as  the  bod) 
can't  store  this  particular 
vitamin,  it  certainl)  does  no 
harm  to  increase  intake. 

•  You  can  catch  a  cold  by 
going  out  with  wet  hair 
no,  \  iruses  are  not 
transmitted  by  COnta(  t  w  ith 
cold  objects. 

•  Feed  a  cold  and  starve  a 
fever  —  a  popular  maxim, 
hut  not  the  case.  Appetites 
may  he  poor  when  \  i  hi  have 
a  cold,  and  there  generally 
isn't  much  enjoyment  in 
eating  when  you  can't  taste 
anything,  hut  if  you  want  to 
eat,  then  go  right  ahead. 

•  If  you  catch  one  cold  you'll 
soon  catch  another  —  a  gram 
of  truth  in  tins.  It's  impossible 
to  develop  an  immunity  to 
every  cold  virus  so  w  hen  you 
catch  one,  your  immune 
system  is  w  eakened,  making 
you  more  prone  to  catching 
another.  One  average,  most 
people  catch  three  colds  a 
year,  although  children  can 
manage  as  many  as  six  or 
eight!' 

Information  courtesy  ot 
Cro(  ikes  Healthcare 

3 


Did  you 
know? 


•  A  sneeze  can  be  expelled 
through  the  nasal  passage  at 
lOOmph 

•  There  are  over  2(10  different 
strains  of  cold  virus 

•  Over  20  per  cent  of  the 
population  are  suffering  from 
a  cold  in  any  one  week 

•  As  many  as  60  per  cent  ot 
people  will  have  a  cold 
during  a  12  month  period 

•  The  world  record  tor 
sneezing  belongs  to  an 
English  girl,  who  sneezed  for 
478  days,  clocking  up  over 
one  million  sneezes  in  the  first 
year 


Early 
treatment 

What  did  we  do  before 
medicated  confectionery  was 
invented1  Well... 

•  In  the  1500s,  a  w  arm 
poultice  of  onions  and  garlic 
w  as  often  applied  to  a 
patient's  throat  and  neck  to 
bring  out  a  cold  and  sweat 
and  reduce  temperature 

•  The  Elizabethans  reckoned 
that  inhaling  vapours  from  a 
heaped  teaspoonful  of  finely 
cut  fig  leaves  in  boiling  water 


was  a  way  to  reliev  e  cold  and 
flu  symptoms 

•  In  1774  Reverend  Edward 
Stone  discov  ered  systematic 
relief  using  dried  w  illow  bark, 
ground  and  mixed  with  water 

•  In  the  1890s,  inhalation 
therapy  w  ith  herbal  vapours 
w  as  popular,  especially  using 
Friars  Balsam  and  extract  ot 
Lupulinum,  both  of  w  hich 
were  believ  ed  to  allav 
irritability  of  the  respiratory 
organs 


Myth  or 
magic? 


Everyone  has  a  favourite 
home  remedy  that  'cures' 
colds  and  flu:  hot  milk,  honey 
and  lemon  or,  better  still,  a 
hot  toddy  laden  with  sugar. 

hut  w  ith  more  than  200 
cold  viruses  causing  illness 
which  loses  more  than  30 
million  w  in  king  hours  each 
year  in  the  UK,  perhaps  it  is 


The  belief  that  vitamin  C  is  vital  in  warding  ott  (.olds  and  tin 
is  not  new. 

Primitive  Physic's  third  edition,  dated  17S0,  offers  this  as  a 
handy  cure  for  head  colds:  "Pare  very  thin  the  yellow  rind 
of  an  orange,  roll  it  up  inside  out,  and  thrust  a  roll  into  each 
nostril."  It's  more  likely  this  could  lead  to  a  cough,  it  the 
patient  is  over  keen  w  ith  the  thrusting,  than  a  cure  a  cold. 

Another  cold  cure  is  to  drink  a  pint  of  cold  w  ater  K  ing 
down  in  bed.  It  may  be  messy  but  it  also  calms  coughs,  as 
does  chewing  the  peppercorn  of  a  Perm  ian  Bark  and 
roasting  a  honey-filled  lemon  and  drinking  its  juice. 

For  inveterate  coughs  why  not  try  bathing  in  cold  water 
(said  to  work  nearly  every  time)  or  drink  the  juice  of  sliced 
turnips  m  sugar,  or  better  still  drink  diluted  'elixir  of  \  itriol', 
although  where  you  would  find  tins  last  ingredient  is  a  bit 
of  a  mystery! 

Snuffing  honey  up  the  nose  will  cure  a  sore  throat,  as  w  ill  a 
diet  comprised  entirely  of  apples  and  apple  water,  it  is 
claimed.  Possibly  the  nicest  cure  of  all  is  to  lay  a  lump  of  sugar 
dipped  in  brandy  on  the  tongue,  and  who  cares  if  it  works? 
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Hotting  up  for  winter 


he  Beijing  flu 
epidemic  of  1993 
saw  cough  and  cold 
incidence  pushed  to 
a  level  higher  than 
any  seen  in  the  previous  six 
years. 

It  also  heralded  an  early 
start  to  the  season  with 
sniffling  customers  beginning 
to  filter  through  pharmacy's 
doors  as  early  as  October. 

However,  the  real  effect  ot 
the  epidemic  was  not  seen 
until  November,  during  which 
time,  one  fifth  of  consumers 
claimed  to  have  had  a  cough 
in  the  past  two  weeks  or  a 
sore  throat  and  over  one  third 
had  suffered  a  cold  or  flu. 

"These  incidence  levels 
were  30  per  cent  higher  than 
any  year  within  the  last  six. 
This  shows  that  it  is  essential 
to  be  prepared  for  incidence 
peaks  right  from  the  start  of 
the  traditional  coughs  and 
colds  season,"  says  Procter  & 
Gamble. 

Manufacturers  agree  that 
last  year  unusually  strong 
growth  was  seen  in  the  cough 
and  colds  market.  Says  Reckitt 
&  Colman  product  manager 
Justin  Lord:  "The  market  as  a 
whole  showed  24  per  cent 
growth  which  is  very  unusual. 
It's  not  every  yew  that  you  get 
that  sort  of  growth.  A  normal 
year  is  more  like  3-5  per  cent." 

According  to  Procter  & 
Gamble,  the  market  divides  47 
per  cent  cough  treatments,  24 
per  cent  multi-symptom 
products,  15  per  cent 
decongestants  and  14  per  cent 
sore  throat  remedies.  In  1993, 
it  was  worth  £274  million 
(Unichem  figures). 

Beijing  boom 

Reckitt  &  Colman  reckons 
that  both  grocery  and 
pharmacy  benefited  from  last 
year's  boom,  although 
pharmacy  increased  its  share 
by  nearly  a  third  to  take  60 
per  cent  of  sales  while  grocery 
increased  sales  by  just  one 
fifth  to  take  a  30  per  cent 
share  of  sales. 

According  to  Mr  Lord, 
growth  in  both  sectors  has 
come  as  a  direct  consequence 
of  the  cold  and  flu  epidemic. 
He  explains:  "This  market  is 
very  much  driven  by  the 
incidence  of  illness. 

"However,  the  higher 
growth  in  pharmacy  reflects 
the  move  towards  stronger 
pain  relieving  brands.  The 
sector  takes  greater  advantage 
of  the  move  to  more  severe 
symptoms.  If  you  are 
suffering  from  flu,  then  you 
tend  to  go  to  the  pharmacy 


Last  year  pharmacy  benefited  from  the  ill  winds 
that  blew  in  from  Beijing.  This  year,  the  industry 
is  not  as  optimistic  of  an  epidemic  but  hopes 
to  bring  in  new  custom  through  product 
innovation.  Ailsa  Colquhoun  reports 


where  you  can  buy  a  stronger 
product.  Where  there  are  high 
levels  of  illness,  pharmacies 
will  be  able  to  taKe  advantage, 
while  in  a  low  year,  grocers 
will  be  in  more  of  an 
advantageous  position,"  he 
says. 

According  to  Taylor 
Nelson,  cold  treatments  were 
a  clear  winner  in  consumer 
expenditure  growth  terms. 
This  market  alone  is  worth 
over  £40  million,  having 
grown  21  per  cent  during  the 
year  to  March  1994. 

The  key  product  types 
remain  powders  (particularly 
lemon  and  its  combinations) 
and  capsules,  which  between 
them  account  for  almost  two- 
thirds  of  consumer  spend. 
The  key  proprietary  brands 
are:  Day  Nurse,  Night  Nurse, 
Lemsip,  Medinite  and 
Beechams  Powders  which 
were  the  fastest  growing 
nationally,  as  well  as  within 
pharmacy. 

Currently,  Nielsen 
bi-monthly  data  for 
fanuary/ February  1994  sees 
Night  Nurse  take  a  12  per 
cent  share  of  sales  (up  one 
sixth  from  the  previous  year), 
Day  Nurse  a  slightlv 
improved  8.5  per  cent  share 
of  sales,  Lemsip  Flu  Strength 
a  static  2.2  per  cent  share  of 
sales  and  Lemsip  Night-Time 
less  than  1  per  cent. 

This  year,  however,  there 
has  been  stiff  competition 
from  liquids  which  have 


increased  share  by  almost  one 
third  to  10  per  cent  during  the 
1993-94  market. 

Undeterred  by  the 
unlikelihood  of  a  repeat  of 
last  year's  Beijing  sales 
bonanza,  manufacturers  have 
turned  their  attention  to 
product  innovation  to 
encourage  growth. 

"This  is  the  logic  behind 
the  recent  activity  behind 
Lemsip,"  says  Mr  Lord, 
initiatives  which  have  seen 
the  launch  of  Lemsip  Menthol 
Extra  and  the  recent  Lemsip 
Cool  Lemon. 

At  Smithkline  Beecham, 
this  policy  has  seen  the 
launch  ot  the  GSL  liquid 
AU-In-One,  a  multi-symptom 
cold  relief  treatment. 

Innovation 

However,  product  innovation 
has  not  just  come  from  those 
traditionally  associated  with 
the  coughs  and  colds  market. 

This  year  witnessed  the 
arrival  onto  the  market  of 
Nurofen  Cold  and  Flu,  a  cold 
and  flu  product  from 
Crookes,  Hedex  Headcold, 
Sterling  Health's  caplet  or 
powder  format  headcold 
product  and  Benylin's  second 
foray  from  coughs  into  colds 
—  Benylin  Four  Flu. 

Smithkline  Beecham,  a  long 
time  market  player  in  the 
colds  market,  claims  to  be 
aware  of,  but  not  overly 
concerned  by,  the  arrival  of 
these  brands.  Says  SB's 


marketing  manager  Giles 
Turrell:  "Following  the 
launches  of  Benvlin  Four  Flu 
and  Nurofen  Cold  &  Flu,  we 
can't  sit  down  and  do 
nothing. 

"But  we  believe  we  can 
beat  them  through  superior 
formulations.  Both  have 
analgesic  qualities,  both  have 
decongestants  but  the 
Nurofen  product  does  not 
have  a  cough  suppressant." 

Because  of  the  substantial 
marketing  muscle  behind  this 
year's  launches,  the  winter 
season,  say  manufacturers, 
promises  plenty  of  hot  news. 

Hot  enough  to  burn  the 
fingers  of  the  new  arrivals? 
Says  SB's  trade  marketing 
manager  Kieran  Doyle:  "The 
advent  of  the  analgesics 
brands  coming  into  the 
market  can  only  be  good 
news  for  cough  and  colds 
manufacturers.  A  lot  of 
people  suffering  from  coughs 
and  colds  in  the  past  just 
relied  on  an  analgesic  but 
hopefully  now  the  cross  over 


Crookes'  cold  contender 

of  analgesics  brands  will 
drive  people  into  the  market 
—  and  into  the  serious  cold 
remedies  sales  which,  with 
the  Nurses  range,  we  feel  we 
are  almost  synonymous  with. 

"The  question  is:  Can  they 
move  the  analgesic  mentality 
across?" 

The  same  applies  to 
Benylin,  he  says.  "This  has 
been  in  the  cough  market  for 
many  years.  I  wonder 
whether  they  can  move  across 
into  the  colds  market?" 

Reckitt  &  Colman  believes 
the  brands  may  indeed  pose  a 
threat.  Says  Mr  Lord: 
"Following  the  move  of 
analgesic  and  analgesic 
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ledex  relief  for  headcolds 

leritage  consumers  into  the 
rolds  and  flu  market,  we  can 
;xpect  stronger  competition. 

But  those  people  who  are 
malgesic  users  will  not  Inn 
nto  the  idea  ol  hot  lemon. 
\Jurofen  analgesic  users  will 
naintain  brand  loyalty  and 
.von't  steal  from,  or 
annibalise,  1  emsip. 

"What  we  think  w  ill 
lappen  is  market  growth. 
Murofen  and  I  ledex 
leadcold  w  ill  grow  the 
narket  by  appealing  to  users 
lot  currently  taking  a  cough 
md  cold  remedy.  The 
:hallenge  tor  us  is  how  to 
develop  brands  that  w  ill 
attract  these  new  users." 

Alternatively,  he  s.ivs,  the 
aunch  of  Nurofen  Cold  &  Flu 
:ould  simply  cannibalise  from 
:he  market  share  ot  Nurofen 
ilie  analgesic.  "Cold  and  llu 
sufferers  w  ho  w  ould 
normally  take  Nurofen  will 
now  take  Nurofen  tor  colds 
and  flu.  Therefore,  we  won't 
be  seeing  a  mass  exodus  from 
1  emsip  or  Beechams." 

Crookes  counters 

Responding,  Cordon  Smith, 
product  manager  at  Crookes 
Healthcare,  is  in  no  doubt  as 
to  the  logic  behind  the  launch 
of  Nurofen  Cold  &  l  lu. 
"Manufacturers  have  the 
right  to  their  own  opinions 
but  there's  a  very  natural 
progression  in  terms  of  taking 
Nurofen  and  brand  stretching 
it  into  the  cold  and  flu 
market. 

"The  vast  majority  of  cold 
and  flu  treatments  have  an 
analgesic  base,  so  in  this  case 
there's  very  little  difference." 

Mr  Smith  is  also  confident 
of  maintaining  sales  on  both 
sides  of  the  brand's  activities. 
1  [e  says:  "Nurofen  in  the 
market  place  is  seen  as  a 
medical  innovation  and  has 
tremendous  loyalty. 
Ibuprofen,  as  an  analgesic  is 
extremely  effective  and  some 
studies  have  shown  it  to  be 
more  effective  than 
paracetamol,  the  base  active 
of  most  compound  cold 
treatments. 

"People  will  have  their 
expectations  and  Nurofen 
Cold  &  Flu  will  deliver  what 
people  expect  of  it." 

lane  Lowrie,  group  product 


the  product  will  w  ork.  "E\  en 
after  10  years,  it  [ibuprofen]  is 
not  the  mam  analgesic  and 
there  have  been  problems 
with  ibuprofen  in 
asthmatics." 

Another  questionable  point, 
she  savs,  is  the  multi- 
symptomatic  positioning. 
'The  poly  pharmacological 
approach  is  not  ideal  lor 
everyone  bee  ause  not 
everyone  feels  th.it  need  to 
treat  everything  in  one  go," 
she  says. 

A  Sterling  move 

Sterling  I  lealth  ba(  ks  up 
I  ledex  1  leadcold,  its  venture 


year's  market  is  Benylin  Four 
I  lu,  sa\ s  Reckitt  &  Oilman's 
Mr  I  ord.  Alter  all,  he  says, 
W  arner  W  ellcome  have  tried 
this  path  before  w  ith  Ben)  lin 
I  )ay  &  Night. 

"Ben)  lin  is  a  very  strong 
brand  in  the  cough  market 
but  coughs  ha\  e  less  cross 
o\  er  w  ith  i  olds  than 
analgesics  do,"  s,i\s  Mr  1  ord. 

I  hat  a  cough  brand' 
cannot  mo\  e  over  into  i  olds, 
is  not  for  debate,  says  <  )liver 
I  odd,  group  produc  l 
manager  at  Warner 
Welle  ome.  "I'm  very 
surprised  thai  i ompetit< >i  -  a 1 1 1 
commenting  on  Four  l  lu 


Can  Benylin  move  the  cough  mentality  across? 


manager  at  Zyma,  question 
whether  the  ibuprofen  base  of 
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into  the  winter  remedies 
arena,  with  research  stating 
that  many  cold  sufferers 
switch  between  analgesics, 
cold  treatments  and 
decongestants  during  the 
course  of  their  illness. 

Its  research  also  shows  that 
75  per  cent  of  cold  sufferers 
use  an  analgesic  to  treat 
symptoms.  Although  I  ledex 
Headcold  is  targeted 
specifically  at  current 
analgesic  users,  it  is  also 
expected  to  appeal  to  users 
who  overlap  these  three 
separate  markets  and  should 
capitalise  on  the  reputation  ot 
I  ledex  analgesics  to  w  in  over 
consumers  and  ensure  brand 
loyalty  throughout  the 
duration  of  the  cold.  Wendy 
Faulkner,  I  ledex  brand 
manager  at  Sterling  Health, 
envisages  that  1  ledex 
Headcold  will  compete  in  the 
i ndication-spec ific  a na  Igesic 
sector  which  now  accounts 
for  ID  per  cent  ot  the  total 
analgesic  market. 

She  savs:  "We  did  some 
consumer  research  on  how 
people  responded  to  the 
product  compared  to  their 
current  products.  One  halt 
was  completely  new  business. 
The  tact  that  people  have  an 
analgesic  mentality  w  orks 
because  they  know  that 
Hedex  has  an  analgesic  in  it 
and  is  efficacious." 

One  of  the  most 
contentious  arriv  als  onto  this 


before  its  even  come  onto  the 
market.  We  are  all  trying  to 
grow  the  market  and  grow 
pharmacy's  profits.  We  are 
thoroughly  delighted  with  the 
performance  ol  Day  &  Night 
which  already  has  a  6.2  per 
cent  Sterling  share  (Nielsen, 
May/June  94)  which  tor  one 
sku  is  extremely  good." 

I  his  should,  he  says,  equate 
to  about  L 1 .5  million  at  rsp 
which  implies  that  Day  & 
Night  has  been  successful.  "It 
has  been  well  supported  by 
pharmacy  and  is  well 
recommended.  Io  critics  w  ho 
say  there  can  be  no  cross  over 
between  coughs  and  colds,  I 
would  say:  'We  are  already 
there'." 

Benylin  four  Flu  will 
succeed,  he  says,  because  the 
product  has  been  positioned 
as  a  complete  rebel  for  the 
s\  mptoms  of  flu. 

High  levels  of  consumer 
awareness  ol  the  Benylin 
name  plus  the  strong 
positioning  of  Benylin  Four 
Flu  will  harness  what  the 
company  perceives  is  an 
untapped  potential  in  the 
OTC  flu  market.  .According  to 
the  company  it  otters  a 
powerful  lour  way  action 
which  reduces  fever,  relieves 
body  aches  ami  pains,  clears 
congestion  and  soothes 
coughs.  The  market  is  also 
showing  considerable  growth, 
he  savs,  particularly  in  the 
areas  ol  stronger  produc  ts. 


Says  Mr  1  odd:  "Our 
research  show  s  th.it  current 
products  are  perceived  .is 
offering  rebel  from  specific 
symptoms  only.  I  here  is 
strong  consumer  interest  in  a 
product  which  oilers 
complete  llu  relief.  I  he  brand 
is  also  pen  ei\  ed  as  stronger 
and  more  effec  five  than  lis 
competitors  and  is  .i  'stay  at 
home'  prodlH  t,  ie,  one  thai 
treats  the  S)  mptoms  ol  flu." 

I  he  question  remains 
w  hether  or  not  the  market  can 
support  so  main  products. 
I  xplains  Ms  I  owrie:  "  I  here 
has  to  be  a  saturation  point  as 
there  are  onl)  so  many  people 
in  the  market  bill  I  don  I  think 
we  are  that  i  lose  as  there's 
still  growth.  I  lowever,  cough 
and  i  old  remedy  pure  hasers 
tend  to  be  very  brand  loyal 
which  ma\  lead  people  to 
question  why  thev  need  to 
take  another  produc  I 

I 'h.irm.K  y's  role  in  cough 
and  i  old  treatment  is 
indisputable,  Proc  ter  & 
Gamble  researc  h  states  thai 
adult  men  ha\  c  over  two 
colds  and  i  oughs  per  year 
and  thai  the  use  of  OTC 
remedies  versus  doc  tor 
prescription  is  well 
established. 

Only  It)  per  ^  ent  ol  adult 
males,  is  per  cent  ol  adult 
females  and  2S  per  tent  ol 
c  hildren  get  a  doctor's 
presc  ription  to  heat  cold  and 
flu  while  46  per  cent  of  adult 
mail's,  52  per  tent  ol  adult 
females  and  4(i  per  cent  ol 
children  will  use  specific  OTC 
remedies.  (.  )\  er  two  in  five 
men,  three  in  In  e  adult 
women  and  two  in  five 
children  w  ill  use  a  general 
OTC  remedv . 


LEMSIP 


FLU  STRENGTH 


I  emsip  C  ool  under  pressure 

"People  expect  to  go  into 
the  pharmac  v  il  they  have  got 
something  wrong  with  them," 
says  Ms  i  owrie. 

C )nlv  alter  the  winter 
season  has  finished,  will 
pharmac  \  be  able  t<  > 
determine  the  success  ol  the 
launches.  "But  one  thing  is 
certain,"  says  Crookes 
I  lealthcare  s  Mr  Smith. 

"Cold  and  flu  treatment 
usage  w  ill  continue  to 
increase  as  the  OTC  market 
and  awareness  of  sell 
medication  increases" . 


MEDICAL  DIGEST 


The  complexities  of  the  common  cold 


The  common  cold  is  a 
far  more  complex 
condition  than  we 
think,  but  research 
has  opened  up  a 
new  vista  of  potential 
treatments. 

Speaking  at  the  Procter  & 
Gamble  sponsored  common 
cold  seminar  at  this  year's  FIP 
Congress  in  Lisbon,  Professor 
Jack  Gwaltney  of  the 
University  of  Virginia  revealed 
that  mucociliary  clearance  of 
the  nose  appears  to  help  one 
of  the  cold  viruses,  the 
rhinovirus  family,  initiate 
infection. 

As  a  result,  viral  replication 
remains  unchecked.  '  Effective 
antiviral  drugs  will  probably 
be  required  as  part  of  common 
cold  treatment  in  order  to 
achieve  optimal  effectiveness," 
he  said. 

Another  nasal  downfall  is 
that  it  cannot  clear  the 
increased  viscosity  fluid  that 
occurs  during  a  cold.  This 
leads  to  sinus  cavity 
abnormalities  which  may 
contribute  to  the  persistent 
illnesses  seen  in  one-quarter  ot 
cold  sufferers.  Professor 
Gwaltney  believed: 
"Preventing,  or  modifying, 
sinus  cavity  abnormalities' 
development  is  an  important 
treatment  goal." 

The  third  therapy  option 
may  be  the  use  or 
a n ti -i n fl a m ma tories .  Research 
suggests  that  viral  infection 
triggers  inflammatory 
mechanisms  which  are  largely 
responsible  for  actual 
symptom  production. 

Rebound  anxiety 

Dr  Herbert  Reichelmarm  of 
the  University  of  Mainz, 
Germany,  pointed  out  that  the 
most  bothersome  cold 
symptom  experienced  is  nasal 
congestion. 


Sympathomimetics  are  the 
most  effective  means  to  treat 
this  complaint,  said  Dr 
Reichelmarm.  He  favours 
topical  applications  over 
systemic  methods.  But  use  of 
topical  sympathomimetics, 
such  as  xylometazoline  and 
oxymetazoline,  are  associated 
with  rebound  congestion, 
which  may  dissuade 
would-be  users. 

However,  Dr  Reichelmann 
revealed  new  research 
comparing  topical 
oxymetazoline  with  systemic 
pseudoephedrine.  The  latter 
was  discovered  to  take  almost 
an  hour  to  achieve  a  weak 
effect  on  nasal  congestion.  In 
contrast,  oxymetazoline  was 


faster  acting  and  did  not 
cause  rebound  congestion,  if 
used  for  seven  to  ten  days 
treatment. 

Dr  Reichelmann  advocates 
the  combination  of  topical 
sympathomimetics  with 
volatile  oils  such  as  menthol, 
which  interact  with  nasal  cold 
receptors  to  "give  an 
immediate  sensation  of 
improved  nasal  airflow." 

Menthol  magic 

The  menthol  benefit  was 
expounded  by  Dr  Ron  Eccles 
of  the  Common  Cold  and 
Nasal  Research  Centre  in 
Britain. 

The  cooling  effect  of 
menthol  has  been  well 


The  flu  fight  back 


Researchers  have  had  enough 
of  being  dictated  to  by  flu 
viruses,  and  are  looking  to 
attack  it  in  unconventional 

ways. 

The  traditional  method  has 
been  to  develop  a  new  flu 
vaccine  every  year  to  try  to 
counter  predominant  strains, 
but  the  problem  is  that  the 
viruses  undergo  antigenic 
shift  —  a  change  in  the  virus' 
surface  structure.  For 


Flu  and  meningococcal  infection 

Flu  incidence  may  also  prompt  an  increase  in  meningococcal  disease 
cases. 

Over  the  past  ten  years,  the  incidence  of  meningococcal  disease  in 
England  and  Wales  has  remained  stable,  aside  from  a  peak  in 
1989-90.  Last  November,  the  Meningococcal  Reference  Unit  (MRU)  in 
Manchester  logged  162  isolated  strains  of  Neisseria  meningitidis,  the 
Gram  negative  bacteria  that  causes  meningococcal  infections.  The 
previous  year  only  107  strains  had  been  noted. 

Both  these  increases  coincided  with  major  flu  outbreaks.  In  a  letter 
to  The  Lancet,  researchers  at  the  MRU  suggest  that  influenza  and 
other  respiratory  viruses  somehow  mediate  meningococcal 
occurrence  by  triggering  an  immune  response.  This  then  renders 
patients  more  susceptible  to  secondary  meningococcal  infection. 

This  can  result  in  a  range  of  symptoms:  from  a  mild  sore  throat  in 
nasopharyngeal  infections  through  to  fever,  malaise  and  headache  in 
acute  meningococcaemia. 

Unfortunately,  in  the  latter  case,  the  symptoms  correspond  to  all 
kinds  of  winter  ailments,  yet  the  disease  is  ratal  if  not  quickly 
diagnosed  —  patients  may  be  well  in  the  morning,  but  dead  by  the 
afternoon.  In  contrast,  the  related  condition  meningitis  is  slower  in 
onset. 


example,  antigenic  shifts  in 
influenza  A  viruses  are 
associated  with  virulent 
pandemic  infections. 

But  work  has  begun  on 
producing  an  anti-viral  agent, 
which  tackles  flu  in  a  different 
manner:  inhibiting  the 
neuraminidase  enzyme, 
common  to  all  flu  strains.  One 
such  inhibitor,  GG167,  has 
been  developed. 

Results  or  one  study  reveal 
that  administering  GG167 
nasal  drops  six  times  a  day, 
before  inoculating  with 
influenza  A,  is  92  per  cent 
effective  in  preventing  flu.  It 
GG167  is  given  post- 
inoculation  it  still  reduces  the 
amount  of  virus  particles  shed 
from  the  nose  100-fold  (an 
indicator  of  flu  infection). 
GG167  also  limited  suffering 
of  the  traditional  flu 
symptoms. 

Phase  II  clinical  trials  are 
underway,  conducted  by 
Glaxo  and  Biota  Holdings. 
Glaxo  estimate  the  product 
will  be  on  the  market  by  1996. 
•  Also  going  into  trial  is  an 
oral  adjuvant  to  be  taken  at 
the  same  time  as  flu 
vaccination  in  order  to  boost 
immunity. 

A  SUPPLEMENT  TO  CHEMIST 


documented,  as  has  its  ability 
to  reduce  'stuffiness'.  But 
several  studies  show  that 
menthol  does  not  actually 
cause  an  objective  increase  in 
nasal  air  flow,  rather  users 
claim  an  improvement  in 
subjective  air  flow. 

Dr  Eccles  suggested  this  is 
because  menthol  acts  on 
specific  receptors  in  the  naked 
trigeminal  nerve  endings  in 
the  nasal  mucosa,  affecting 
calcium  conductance  and 
causing  depolarisation  of  the 
menthol  receptor  and  an 
increase  in  sensory  nerve 
discharge.  "Therefore  we 
believe  there  is  more  air  going 
though  the  nose  than  there 
actually  is,"  he  explains. 

Menthol  also  has  a  specific 
pharmacological  action  on 
cough,  with  a  dose  dependent 
antitussive  action.  Dr  Eccles 
thought  this  may  be  due  to: 

•  inhibition  of  respiratory 
activity  via  stimulation  of  cold 
receptors 

•  influence  on  the  activity  of 
airway  irritant  receptors 
which  trigger  cough. 


Feeling  the  strain 

With  a  multitude  of  flu  strains, 
it's  easy  to  understand  why 
there  are  problems  with  vaccine 
development. 

In  the  UK  we  have  some  form 
of  warning:  the  southern 
hemisphere  experiences  its 
winter  earlier  than  us  and 
sounds  an  alert  to  what  strains 
are  in  circulation. 

Dr  Douglas  Fleming,  director 
of  the  research  unit  at  the  Royal 
College  of  General  Practitioners, 
estimates  that  10,000  people 
died  as  a  result  of  last  year's  flu 
epidemic.  This  is  considerably 
lower  than  1989  when  about 
25,000  perished,  and  nothing 
compared  to  1918's  pandemic 
which  killed  20  million. 

This  year  looks  to  be  a 
normal  year.  All  strains 
identified  in  the  southern 
hemisphere  are  included  in  the 
current  vaccine: 

•  A/Shangdong/9/93  (H3  N2), 

•  B/Panama/45/90  and 

•  A/Singapore/6/86  (HI  Nl). 
Nonetheless,  even  during  a 

normal  year,  3,000-4,000  people 
die  from  flu-related  deaths, 
which  tend  to  occur  in  the  more 
vulnerable  patients.  But  it  is 
estimated  that  only  one-third  of 
'at  risk'  patients  are  vaccinated, 
a  figure  the  Department  of 
Health  is  desperate  to  improve. 

However,  a  survey  conducted 
by  Dr  Jon  Van  Tarn,  lecturer  in 
public  health  medicine  and 
epidemiology  at  the  University 
of  Nottingham,  reveals  that 
most  'at-risk'  patients  remain 
unimmunised  simply  because 
they  are  unaware  that  they  are 
vulnerable. 
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Recommend 
them  until  you're  sore 
in  the  throat. 


Increased  profits  and  fast  relief 


Then  take  one. 


for  severe  sore  throats  come  from  Marion  Merrell  Dow 
Lozenges.  Their  active  ingredient,  CPC,  kills  99%  of  throat 
and  mouth  bacteria  within  5  minutes,'1'  giving  proven  rapid 
antibacterial  efficacy  tailored  to  your  customers'  needs. 
And  you  gain  a  minimum  of  50%  profit,  making  the 
best  use  of  your  display  space  and  shelf  space.       d/  J^j^ 

Make  them  your  No.  1  recommendation 
this  winter. 


\1  \RI<  >N  MtRRELI  DOW 


Merocaine  Merocets  Merothol  Merovit 

RAPIDLY  RELIEVES  PAINFUL  SORE  THROATS  RELIEVES  DRV  TICKLY  SORE  THROATS  RELIEVES  SORE  THROAT  I  RELIEVES  SORE  THROATS  CAUSED  BY  COLDS 

7i n«fiitin>mr^  t"i,i:H-!J if  I  'I Uil'-UiH  u  THBQAT  IQZENGCS  nTT3.V..:il7PrT7Jm  21  THgQAt lOJENGf s  j      WITH  ftlACKCUttHAMT  *  I  JSm^  vitamin  c 


INFORMATION  FOR  PHARMACISTS:  ACTIVE  INGREDIENTS:  Merocets:  Cetylpyridimum  I  inde  1.4mg.  Merothol:  Cetylpyridinium  Chloride  1.4mg.  Menthol 
Merovit:  Cetylpyridinium  Chloride  1.4mg.  Vitamin  C  (as  ascorbic  acid/sodium  ascorbate)  125mg.  Merocaine:  Cetylpyridinium  Chloride  1.4mg.  Benzocaine  lOmg.  USES  Merocets 
Symptomatic  relief  of  sore  throat.  Merothol:  Symptomatic  relief  of  sore  throat  and  nasal  congestion.  Merovit:  Symptomatic  relief  of  sore  throat  due  to  colds.  Merocaine:  Relief  of 
pain  and  discomfort  of  throat  infections.  DOSE:  Merocets.  Merothol.  Merovit:  Adults  and  children  over  6  years:  One  lozenge  every  3  hour.  Merocaine:  Adults  and  children  over 
12  years:  One  lozenge  every  2  hours  as  needed  but  not  more  than  8  in  24  hours  CONTRAINDICATIONS:  Hypersensitivity  to  ingredients.  USE  IN  PREGNANCY:  No  data  but 
cetylpyridinium  chloride  widely  used  without  apparent  ill-effects.  SIDE-EFFECTS:  Urticaria  or  other  allergic  reactions  very  rarely,  transient  burning  sensation  of  mouth  rarely. 
LICENCE  HOLDER:  Marion  Merrell  Dow  Ltd.  Lakeside  House.  Stockley  Park.  Uxbridge.  Middlesex.  UB11  1BE.  PL  NOS/LEGAL  STATUS/PRICE:  Merocets.  PL4425/0024.  GSL, 
£1.71;  Merothol.  PL4425  0082.  GSL.  £1.74.  Merovit.  PL4425/0094.  GSL.  £1.74.  Merocaine.  PL4425/0028.  R  £2.05  DATE  OF  PREPARATION:  August  1994. 
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COUGHS  &  DECONGESTANTS 


Cough  products  are  a  major  part  of  the  winter 

pharmacy  income,  as  A 


remedies  fixture  and  represent  a  major  part  of 
ilsa  Colquhoun  reports 


Coughing  up  those  profits 


Cough  products 
account  tor 
approximately  47 
per  cent  of  the 
winter  remedies 
market  and  represent  a  good 
money  earner  for  pharmacy. 

The  cough  market  has  risen 
in  value  from  £67  to  £74 
million  (PAGB  estimates)  of 
which  pharmacy  not  only 
takes  an  80  per  cent  share  of 
sales  but  is  also  seeing  a  small 
increase  in  share.  Drugstores 
take  just  6  per  cent  of  total 
sales,  grocers  (multiples  and 
others)  the  remainder. 

According  to  Sarah  Farnell, 
marketing  manager 
(pharmacy  division)  at  Seton 
Healthcare,  the  £54  million 
pharmacy  market  enjoys 
about  8-9  per  cent  year  on 
year  growth  and  its  four  top 
selling  brands  are,  in 
descending  order:  Benylin, 
Covonia,  Aetifed  and  Meltus. 

One  of  the  reasons 
pharmacy  enjoys  its  majority 
share  of  sales  in  this  area  is 
that  recommendation  is  an 
important  part  of  consumer 
purchase.  Says  Dr  Malcolm 
Phillips,  marketing  director  of 
Charwell  Health  Care: 
"People  only  shop  in  groceries 
once  they  have  got  used  to  the 
brands.  If  you  have  an 
epidemic,  then  you  have 
people  coming  into  the 
pharmacy  who  don't  normally 
buy,  but  they  will  go  into  the 
pharmacy  and  ask  the 
pharmacist's  opinion." 

In  grocery  and  pharmacy, 
brand  shares  for  the  year 
ending  January-February, 
1994,  (Nielsen)  are:  Benylin 
24.7  per  cent,  Veno's  9.2  per 
cent,  Vicks  7.1  per  cent, 
Covonia  6.7  per  cent,  Aetifed 
6.6  per  cent,  Buttercup  5.7  per 
cent,  Robitussin  2.3  per  cent 
and  Galloways  PI  per  cent. 

Warner  Wellcome  and 
Boots  remain  in  the  top  two 


mmm 

o\    WW  '  1 

1  cJL—a 

BnBBBBI 

Covonia,  now  the  fourth  best  seller 
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positions  for  sales,  with  PRC 
seeing  a  two  place  increase  in 
sales  share  to  third  position. 

Smithkline  Beecham 
remains  in  fourth  position 
while  Thornton  &  Ross  has 
risen  from  sixth  place  to  fifth. 
Rankings  by  brand  (in 
descending  order)  are:  Benylin 
Cough  liquid  and  Boots  cough 
liquid  (no  change)  Veno's 
cough  liquid  up  from  last 
year's  fourth  position  to  third 
place  and  Covonia  cough 
liquid  up  from  fifth  to  fourth 
and  Vicks  cough  liquid  down 
from  third  to  fifth 

First  choice 

Typically,  two  thirds  of 
consumers  present  with 
chesty  coughs,  the  remainder 
with  tickly  coughs.  Piquids 
remain  their  traditional  first 
choice,  thanks  to  their  throat 
coating  and  soothing  properties. 
"Dry  [presentations]  may  last 
for  a  long  time,"  says  Ms 
Farnell,  '  but  consumers  may 
not  believe  the  claims.  Piquids 
are  ingrained  in  them." 

The  traditional  bias  towards 
liquids  is  the  reason  behind 
this  season's  major  cough 
product  launch,  Seton's  new 
Meltus  chewable  cough  caps. 

The  idea  behind  the  launch, 
says  senior  product  manager 
Nick  Duffy,  was  to  combine 
all  the  positive  aspects  of  a 
liquid  in  a  convenient  format. 
He  says:  "Piquids  are  the 
favourite  way  of  treating  a  dry 
cough  but  sometimes  you 
don't  have  a  liquid  to  hand. 
This  is  liquid  relief  for  any 
situation." 

Apart  from  the  launch  of 
Meltus  Chewable  Cough 
Caps,  activity  within  the 
cough  market  has  been  quite 
limited.  However,  all  eyes  are 
on  the  newly-allianced 
Warner-Wellcome  and  what  it 
will  do  with  its  two  cough 
brands.  Following  the  link-up, 
Warner-Wellcome  now  has 
two  major  and  directly 
competitive  cough  brands  — 
Aetifed  and  Benylin.  The  word 
is  that  it  may  not  want  to 
support  both  equally. 
Certainly  Benylin,  rather  than 
Aetifed,  is  the  brand  making 
this  year's  headlines.  Says 
Seton's  Ms  Farnell:  "It  would 
not  surprise  us  if  Warner 
Wellcome  would  want  to 
rationalise  its  product  ranges." 

Clear  out  —  and  up 

Decongestants  take  about  15 
per  cent  of  the  total  winter 


remedies  market  of  which 
oral  decongestants  constitute 
the  biggest  seller  with  a  38 
per  cent  share  of  the  market 
and  a  21  per  cent  year  on  year 
value  growth  and  volume 
growth.  Inhalants  take  33  per 
cent  of  sales,  while  nasal 
sprays  and  drops  account  for 
about  20  per  cent  of  sales, 
three  quarters  of  which  go 
througn  pharmacy. 

Finally,  chesty  rubs  account 
for  about  2  per  cent. 

According  to  Jane  Powrie, 
group  brand  manager  at 
Zyma,  these  proportions 
remain  fairly  constant. 

The  decongestants  market 
currently  brings  in  £33.9 
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Easy  Breathers,  in  new  packaging 

million  (Taylor  Nelson,  year 
ending  August  e>4),  an 
increase  of  4  per  cent.  By 
volume,  2  per  cent  more  units 
were  sold  comparing  the  end 
of  August,  1993  with  the  same 
month  in  1994,  bringing  the 
volume  total  to  17.5m  units. 

Manufacturer  sales  order 
remains  unchanged  during 
the  last  12  months,  leaving 
Procter  &  Gamble  in  pole 
position,  followed  by 
Warner-Wellcome,  Zyma 
Healthcare,  GR  Pane's  and 
Crookes  Healthcare.  By 
brand,  Olbas  oil  has  moved 
into  the  top  selling  position, 
switching  places  with  Vicks 
Sinex  which  now  comes  in  as 
number  two,  Sudafed 
decongestant  moves  up  from 
the  fourth  to  third  best  selling 
brand,  changing  places  with 
Karvol  which  slips  to  fourth. 
Vicks  Vapo  Rub  moves  up 
from  sixth  to  fifth  position. 

Zyma  Healthcare  notes  a 
small  decline  in  sales  of  its 
expectorant  linctus  Do-Do. 
According  to  group  brand 
manager  Jane  Powrie,  the 
brand  is  slipping  about  2  per 
cent  in  turnover  to  £2  million 


due  to  the  fact  that  asthma 
sufferers  are  now  being 
picked  up  bv  GPs  and  are 
being  introduced  more 
quickly  to  asthma  specific 
products. 

In  this  market,  pharmacy 
takes  the  lion's  share  of  sales 
with  74.6  per  cent.  This  share 
has,  however,  shown  a  slight 
decline  over  the  past  12 
months.  Multiple  pharmacies 
saw  the  biggest  share 
increase,  rising  by  a  third  to 
14.9  per  cent.  Total  grocers 
also  saw  share  increase  by  a 
quarter  to  16.7  per  cent  of 
total  sales.  Drugstores, 
however,  lost  some  of  their 
grip  on  the  market,  falling  by 
just  over  a  tenth  to  5.8  per 
cent. 

According  to  Reckitt  & 
Colman,  the  future  bodes  well 
for  pharmacy  and  its  role  in 
the  winter  remedies  market. 
Says  product  manager  Mr 
Pord:  "The  future  will  see  an 
increase  in  the  number  of 
Pharmacy-only  ingredients 
coming  onto  the  market,  such 
as  ibuprofen  and  NSAIDs 
used  in  combination  with 
decongestants." 

The  POM  to  P  trend,  adds, 
Vicks  UK  brand  manager  Phil 
Roberts,  has  "has  made 
consumers  more  aware  of  the 
need  to  self  medicate. 

"The  finger  is  out  of  the 
dam." 


Brand  leadin'.  headline  makin' 
Benylin  —  from  Warner-Wellcome 


Brighter  bolder  colours  and  extra 
menthol  takes  Veno's  into  1995 
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MASTERPIECE 


FROM  THE 
POPULAR  MELTUS 
COLLECTION 


Scion  are  experts  in  (lie  art  ol  t  ough  <  onlrol.  I  hat's 
win  your  customers  can  now  pocket  eliective  cough 
reliel  loi  use  on  the  move  -  with  new  Melius  (  ough 
t  lontrol  ( !apsules. 

I  a<  li  easy-to-<  hew  Melius  (  ough  (  onlrol  <  apsule 
t  on  tains  l^nig  ol  Dextromethorphan  I  lydrohromide  in 
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COUGH  CONTROL  CAPSULES 


CONCENTRATED  UOUID 

V 
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a  cool,  pleasant  lasting  liquid. 

This  not  onk  reduc  es  the 
irritation  and  frequent  \  ol 
repeated  dtA  coughing,  but  its 
warming  vapours  also  help 
( lear  the  head. 

Available  in  pa<  Us  ol  10 
onh  (rom  pharma(  ies,  this 
(  on<  entrated  liquid  <  ough 
medi<  ine  pro\ ides  reliel  when 
and  when'  it's  needed.  H^Hl 

In  other  won  Is,  effei  the  Melt  us  cough  control  in  .1 
uniqueh  convenient  capsule. 

\sk  your  Seton  representative  about  special 
introdiK  tory  deals. 


10  CHEWABIE  CAPSUtES 
FOR  DRY  TOfi 


fM  Seton 

mmm  Healthcare  Group  pic 

TL'BITON  HOUSE.  OLDHAM  0L1  3HS.  ENGLAND. 
TELEPHONE:  061-652  2222. 
Melius  is  .i  Trade  \l.irk  ol  Scion. 


Presentation:  Chewable  soft  gelalin  capsule  containing  Dextromethorphan  Hydrobromide  USP  Uses:  For  the  relie' ol  dry  irritating  coughs  Dosage  and  Administration  Adults,  the  Elderly  and  Children  aged  1 2  Vears  and  over  Oni  i|  lie 
to  be  chewed  every  4  to  6  hours  as  required  up  to  a  maximum  ol  6  capsules  in  any  24  hour  period  Not  to  be  given  to  children  under  12  years  ot  age,  except  on  medical  advice  Contra-indications.  Warnings  etc  Contra-indications  tt  :• 
is  contra-indicated  in  patients  concomitantly  beinq  treated  with  Mono-Ammo  Oxidase  Inhibitors  (MAOisi.  those  with  severe  obstructive  airways  disease,  or  Ihose  hypersensitive  to  any  ot  the-  ingredients  Interaction  with  other  medicaments  and 
other  forms  ot  interaction:  Dextromethorphan  Hydrobromide  is  known  to  interact  with  MAOts  Effects  on  ability  to  drive  and  use  machines:  On  rare  occasions,  this  product  may  cause  drowsiness  Other  undesirable  effects:  In  rare  exceptions 
drowsiness,  dizziness  and  gastrointestinal  upsets  have  also  been  reported  Use  in  Pregnancy  and  Lactation:  There  is  no,  or  inadequate  evidence  o!  the  satety  ol  Dextromethorphan  in  human  pregnancy  Dextromethorphan  can  be  transmitted  in 
human  breast  milk  and  it  is  recommended  that  this  product  should  not  be  taken  by  moihers  who  are  breast  feeding  Other  special  warnings  and  precautions:  Do  no:  exceed  the  stated  dose  Patients  should  avoid  alcoholic  drinks  and  beverages 
whilst  taking  this  medicine  II  symptoms  persist,  consult  a  Doctor  Overdosage-  Overdosage  is  unlikely  to  occur  unless  large  numbers  ol  capsules  are  taken  Symptoms  include  nausea  vomiting  ccnlusion  excitability,  respiratory  depression  and 
cardiovascular  impairment  Treatment  should  include  gastric  lavage  Supportive  treatment  such  as  intravenous  fluids  and  mechanical  ventilation  may  Be  necessary  it  respiratory  failure  occu's  Pharmaceutical  Precautions:  Store  at  or  below  2SC 
in  a  dry  place  Further  Information:  Dextromethorphan  is  a  cough  suppressant  which  has  a  central  action  on  the  cough  centre  m  the  medulla  Legal  Status:  P.  Packs:  Blisters  ol  10  capsules  Price:  P  S  P  £2  Product  Licence:  PL  11314  00: 
Product  Licence  Holder:  Selon  Products  Limited   Distributor:  Seton  Healthcare  Group  pic.  Tubiton  House  Oldham  OL1  3HS  Lancashire  061  652  2222  Date  of  Revision  iptembi 


LINK  SELLING 


Lateral  linking 


Most  pharmacists 
link  sell 
without 
realising  it. 
Selling  suitable 
remedies  to  a  cold-laden 
customer  who  has  just  popped 
in  to  buy  some  tissues  is  the 
obvious  example 

But  with  65  per  cent  of 
sufferers  seeking  cold  advice 
from  pharmacists,  there  is  an 
unparalleled  potential  for 
spin-off  sales. 

For  example,  pharmacists 
may  not  be  aware  that  winter 
is  the  peak  selling  time  for 
vitamins  and  tonics.  Seven 
Seas  says  its  Vitamin  and 
Mineral  Tonic  sells  best 
between  October  and  March, 
especially  among  elderly 
consumers. 

In  fact,  the  company  claims 
the  past  two  years  have  seen 
an  increase  in  the  value  of  the 
tonic  market,  partly  due  to  a 
higher  incidence  of  winter 
ailments.  And  Ferrosan 
Healthcare,  which 
manufactures  Healthcrafts, 
says  30  per  cent  of  its  total 
consumer  sales  occur  in  the 
winter  quarter. 


Seasonal  corner 

Steve  Kiss,  head  of  Larkhall's 
sales  department,  believes 
pharmacists  should  create  a 
seasonal  area  — possibly 
merchandised  adjacent  to  the 
point  of  sale. 

"If  someone  is  buying  a 
cold/cough  remedy,  then  the 
pharmacist  would 
recommend  that,  as  an  added 
insurance,  they  should 
consider  products  which  give 
them  extra  vitamins  and 
minerals,"  he  advises. 

His  recommendations  for  a 
seasonal  corner  include: 
Larkhall's  Cantamega 
One-A-Day  multivitamins  (in 
particular  the  Cold/Winter 
formula),  a  medium  to  high 
dose  vitamin  C  tablet,  zinc 
tablets  to  prevent  colds  and 
zinc  lozenges  for  sore  throats 
and  head  colds.  Bear  in  mind 
that  mega-supplement  sales, 
especially,  rise  dramatically 
during  this  period. 

Other  winter-associated 
items,  such  as  hot  water 
bottles  and  health  drinks,  are 
best  left  in  their  normal  place, 
he  advises. 


AIUTHROPOSOPHIC 
MEDICINES 

A  comprehensive  rangi 
of  ( )T( '.  indicated  natural 
medicines. 


HOM0EOPRTHIC 
MEDICINES 

The  widest  range 
of  <  >T( !  homoeopatr 
available  in  the  UK. 


DODy  THERRPy 

A  complementary  new 
range  of  Anthroposophic 
bodycare  products. 


IMo-one  puts  it  together  better 

Weleda  (UK)  Ltd,  Heanor  Road,  Ilkeston,  Derbyshire  DE7  8DR 
Telephone  (0602)  309319  Fax  (0602)  440349 


To  communicate  the  significance  of  UV  light  as  a  trigger  factor  for  cold 
sores,  Warner-Wellcome  Consumer  Healthcare  is  running  a  series  of 
consumer  giveaways  centring  around  ski  accessories.  The  campaign  aims 
to  remind  would-be  'piste  artistes'  to  pack  Zovirax  cold  sore  cream 


Ferrosan  Healthcare  goes 
one  better  in  encouraging 
pharmacists  to  look  further 
afield  with  its  themed 
promotions  series.  The  winter 
care  programme  takes  an 
overall  staying  healthy  view: 
from  eating  well  and 
wrapping  up,  to  vitamin 
intake  and  skincare. 

This  allows  pharmacists  to 
remind  consumers  of  the 
benefits  of  a  good  diet,  while 
encouraging  other  lifestyle 
changes:  altering  skincare 
regimes  to  cope  with  harsher 
weather,  warning  them  that 
cold  sores  are  very  common 
at  this  time  of  year. 

Ferrosan  is  offering 
consumer  leaflets,  posters  and 
shelf-talkers  so  pharmacists 
can  turn  part  of  their  shop 
into  a  winter  education 
centre.  "We  feel  there  is  a 
huge  information  gap  out 
there  which  none  of  our 
conventional  marketing  has 
managed  to  bridge,"  admits 
Paul  Latimer,  group  product 
manager  at  Healthcrafts. 
Typically  this  has  been  price 
or  advertising-led,  which  fails 
to  address  the  ignorance 
many  consumers  feel  about 
supplements,  he  adds. 

Ferrosan  sees  these  themed 
promotions  as  a  solution  for 
consumers.  As  Mr  Latimer 
explains:  "Rather  than  coming 
in  to  buy  a  product  they  come 
in  to  buy  a  solution  for  a 
health  problem." 

Like  Mr  Kiss,  Mr  Latimer 
also  believes  in  the  seasonal 


advice.  For  those  who  cannot 
manage  this,  or  devote  a 
section  of  the  shop  to  seasonal 
displays,  the  company  is 
working  on  other  options 
which  should  be  available 
later  this  month. 

Promotions 

•  Seven  Seas  is  spending 
£150,000  on  its  tonic  through 
women's,  specialist  and 
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corner,  but,  unlike  Mr  Kiss,  he 
feels  that  all  winter-related 
items  should  be  grouped 
together.  How  this  can  be 
achieved,  without  the 
pharmacy  looking  muddled 
and  inconsistent  is  a  problem 
that  Ferrosan  is  tackling.  "If 
you  can,  do  it  purely  in  the 
window,"  is  Mr  Latimer's 

A  SUPPLEMENT  TO  CHEMIST  &  DRUGGIST  5  November  1994 


Old  favourite:  Seven  Seas  Tonic 

general  interest  press. 
Promotional  material  is 
planned  for  the  national 
press. 

•  Ferrosan's  themed 
promotions  also  include 
stress,  mobility,  dieting, 
circulation  and  women's 
health. 


ADVERTISEMENT 

Lemsip  relieves 
consumer 
confusion 
about  flu, 

When  the  flu  season  hits,  pharmacies  all 
over  the  country  are  likely  to  be  inundated 
with  queries  from  customers  confused 
about  the  severity  of  their  symptoms  - 
is  it  a  cold  or  flu  and  what 
should  they  buy  to  help  bring  relief? 


Indeed,  pharmacists  and 
pharmacy  assistants  are 
regularly  faced  with 
consumers  who  believe  they 
are  suffering  from  flu  when 
in  fact  their  symptoms  reflect 
an  illness  much  more  in  line 
with  a  severe  cold 

Many  consumers  do  not 
realise  that  flu  and  colds  arc- 
very  different  illnesses  and 
require  significantly  different 
treatments  and  that  flu  also 
has  a  more  profound  effect 
on  the  body's  systems. 
Pharmacists  will  recognise 
genuine  flu  sufferers  from 
their  severe  headaches, 
pronounced  fever  and 
sweating,  general  weakness 
and  joint  pain.  It  is  normally 
recommended  that  flu 
sufferers  spend  at  least  two 
days  in  bed  and  overall,  it 
will  be  seve  n  to  ten  days 
before  the  sufferer  begins  to 
feel  better  Cold  symptoms 
on  the  other  hand,  although 
of  concern  in  their  own  way, 
are  less  serious  It  is  the 
familiar  stuffy  or  runny  nose, 
sneezing,  headache,  sore- 
throat,  cough,  watery  eyes 
and  muscular  aches  and 
pains  that  many  sufferers 
mistake  for  flu.  In  both  cases 
a  loss  of  appetite  may  also  be 
experienced. 

Whether  you  have  a  cold 
or  flu,  one  thing  is  certain, 
the  many  symptoms  that 
accompany  these  illnesses 
will  always  be  unpleasant 
and  unwelcome  and  advice 
from  the  pharmacist  will  be 
welcome. 

Reckitt  &  Colman  produce 
a  flu  specific  regime, 
formulated  to  combat  the 
more  extreme  symptoms  of 
heavy  colds  and  flu  -  the 
Lemsip  Flu  Strength  range. 


Lemsip  Flu  Strength. 
Pseudoephedrine  formula, 
is  a  hot  lemon  drink  that 
contains  extra  paracetamol, 
extra. vitamin  C  and  a  clinically 
proven  decongestant; 
pseudoephedrine.  Taken 
orally,  pseudoephedrine 
relieves  one  of  the  major 
symptoms  of  a  heavy  cold,  a 
blocked  or  runny  nose. 

By  reducing  the  swelling  of 
the  inflamed  blood  vessels 
inside  the  nasal  cavity,  it  helps 
relieve  stuffiness  and  reduces 
mucus  secretion.  The  effects 
are  long  lasting  so  that  three 
doses  can  give  day  long  relief, 
without  drowsiness.  Each 
sachet  contains  lOOOmg 
paracetamol,  60mg  pseudo- 
ephedrine hydrochloride  and 
lOOmg  of  vitamin  C. 

lemsip  I'lu  Strength,  Night- 
Time  formula  is  an  effective, 
soothing  liquid  containing 
paracetamol,  decongestant. 


antihistamine  and  a  cough 
suppressant,  which  works  to 
relieve  the  symptoms  of  flu 
or  a  heavy  cold  and  so  aid 
restful  sleep  with  minimal 
"morning  after"  side  effects 
lemsip  Flu  Strength,  /Wight- 
lime  formula  can  be  taken 
neat  or  with  hot  water  as  a 
soothing  bed-time  drink 

The  consistent  message- 
offered  by  the  Lemsip  f  lu 
Strength  range  both  in  terms 
of  packaging  and  name, 
strengthens  the  link  between 
the  products  and  creates  a 
coherent  and  consumer 
friendly  24  hour  flu  relief 
regime.  Lemsip  Flu  Strength 
complements  the  GSL  cold 
products  and  adds  value  to 
the  overall  Lemsip  brand 
image.  The  distinctive  red 
and  silver  "Flu  Strength  bar 
across  the  packaging  also 
makes  the  products  easily 
recognisable  on  shelf  behind 


tin-  counter  as  we  ll  as  clcarh 
communicating  the  product 
message 

For  winter  1994  5,  the 
Lemsip  f  lu  Strength  range 
will  again  be  supported  In  a 
national  television  advertising 
campaign  as  we  ll  as  a  high 
profile  press  relations  cam- 
paign Point  ol  sale  material 
and  consumer  education  will 
also  be  available  direct  from 
Reckitt  &  <  olman  Produc  is 
Limited,  I  )ansom  Lane  Hull 
HI  S  7DS 

Lemsip  flu  Strength, 
Pseud<  icphedrine  forumla 
(10  sachets)  and  Lemsip  f  lu 
Strength,  Night-Time  formula 
(1  iOml  -  eight  doses)  both 
re  tail  at  £3  ('2 

flu-  Lemsip  family  of  i  old 
relief  products  inc  luck  s 
Lemsip  hot  lemon  and  hoi 
blackcurrant  drinks  (£1.57 
for  S  sachets  and  .Y2  54  for 
1()  sachets),  NEW  Cool 
Lemon  l  emsip.  a  slightly 
sparkling  cold  relie  f  drink 
made  with  cold  water  (£1.65 
lor  5  sachets),  Lemsip 
Menthol  Extra,  a  hoi  lemon 
drink  with  added  menthol 
vapours  (.VI  8a  for  5  sachets 
and  £2.98  lor  10  sac  hets), 
and  Lemsip  (  old  Relief 
Capsules  (.11  i"  for  10  and 
£2.45  for  20). 

For  further  information 
on  the  Lemsip  Flu  Strength 
range,  please  contac  t 
Reckitt  &  (.olman  Products 
on  0482  2(i  1 5  I  or  write  to 
the  Medical  Information  Unit, 
Reckitt  &  Colman  Products 
l  imited   I  hinsom  Lane.  I  lull 
HU8  7DS. 

LEMSIP 


ESSENTIAL  INFORMATION:  Lemsip  Flu  Strength  Products:  Contents:  Each  Sachet:  Paracetamol  EP  lOOOmg  and  Pseudoephedrine  hydrochloride  BP  60mg,  also 
contains  Vitamin  C  lOOmg;  sugar  (approx  2.1g)  and  aspartame.  Each  30ml  dose  of  Syrup:  Paracetamol  EP  600mg;  Dextromethorphan  Hydrobromide  BP  15mg. 
Chlorpheniramine  Maleate  BP  4mg.  Phenylpropanolamine  Hydrochloride  BP  25mg  and  Alcohol  (96%)  BP  5.92ml.  Uses:  Relief  of  the  symptoms  of  flu  and  heavy  colds. 
Dosage  and  Directions:  Adults  and  children  over  12  years:  one  sachet  dissolved  in  hot  water  or  30ml  taken  at  bedtime.  Allow  4  hours  betw  <  ......... 

3  sachets  of  Pseudoephedrine  formula  and  one  30ml  dose  of  Night-Time  formula  m  24  hours;  Children  under  13:  not  recommended  Contra-indications,  warnings  etc: 
For  both  products:  Paracetamol  is  normally  well  tolerated  with  only  rare  allergic  reactions  such  as  skin  rashes,  urticaria  (hives)  or  itching.  It  should  be  used  with  caution 
by  patients  with  renal  disease  or  liver  dysfunction.  Including  other  medicines,  the  total  daily  dose  of  paracetamol  should  not  exceed  4  grammes.  Not  to  be  used 
by  patients  recently  taking  MA0I  drugs.  Lemsip  Flu  Strength,  Pseudoephedrine  formula:  Pseudoephedrine  may  interact  with  antihypertc,  ..  <: 
sympathomimetics.  Use  with  caution  in  glaucoma.  It  should  not  be  used  by  patients  suffering  from  severe  coronary  heart  disease  or  hyperteiM  •  In  pregnancy; 
only  on  doctor's  advice.  Reactions  such  as  dry  mouth  or  restlessness  may  occur  Lemsip  Flu  Strength.  Night-Time  formula:  Chlorpheniramine  may  cause  drowsiness, 
blurred  vision  or  gastro-mtestinal  disturbance.  Avoid  alcoholic  drinks,  driving  or  operating  machinery.  In  pregnancy;  do  not  use.  RSP  prices,  at  September  1994: 
Lemsip  Flu  Strength,  Pseudoephedrine  formula  (PL44/0155)  10  sachets,  £3.62  (P)  and  Lemsip  Flu  Strength,  Night-Time  formula  (PL44/0062)  240ml,  £3.62  (P).  Lemsip, 
Flu  Strength  and  sword  &  circle  are  trademarks.  Further  information  from  the  licence  holder,  Reckitt  &  Colman  Products  Ltd.  HU8  7DS.  Date  drawn  up:  (19/09/94). 


Kucoipn  tne  ueinaeer. 


Foraet  vour  cold  -  aet  on  with  life! 


Rudolph  the  Reindeer. 
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Forget  your  cold  ■  get  on  with  life! 


Rudolph  the  Reindeer. 
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Forget  your  cold  -  get  on  with  life! 


Rudolph  the  Reindeer. 


Forget  your  cold  -  get  on  with  life! 


Adcock  Ingram  presents  Lemplus. 
An  effective  new  treatment  for  colds, 
flu  and  depressed  profits. 

For  customers  who  would  prefer  to  forget  the 
stuffy,  red  noses  associated  with  colds  and  get 
on  with  life,  there  is  now  new  Lemplus. 

New  packaging  means  Lemplus  capsules  and 
powders  stand  out  on  your  shelves. 

A  complete,  free  promotional  pack  means 
they  stand  out  in  your  pharmacy. 

Nationwide  advertising  in  the  Sun  and  Daily 
Mail  means  they  stand  out  in  your  customers' 
imaginations. 

And  outstanding  introductory  trade  offers 
mean  Lemplus  will  do  outstanding  things  for 
your  profits. 

If  you'd  like  to  know  more,  please  return 
the  coupon. 

Please  ask  a  Representative  to  call. 

Name  

Position  

Company   

Address  

Telephone  

Return  to:  Jim  Ritchie,  Adcock  Ingram  UK, 
FREEPOST  (LE6362),  Leicester  LE  I  7ZA. 

CD/5/11 


Legal  status:  GSL  Active  ingredients  (powders):  Paracetamol  BP 
650mg,  Ascorbic  Acid  BP  50mg.  Active  ingredients  (capsules): 
Paracetamol  BP  300mg,  Caffeine  BP  25mg, 
Phenylephrine  Hydrochloride  BP  5mg 
Further  information  available  from:  Adcock  Ingram  UK,  Premier 
House,  29  Rutland  Street,  Leicester  LE  1  I  RE. 


CHILDREN'S  AILMENTS 


W 


inter  is 

coming,  a  new 
school  year 
has  started 
and  the 
immune  system  ot  children 
and  the  patience  of  their 
parents  are  once  again  being 
put  to  the  test.  After  the  child 
care  books,  granny  and  the 
women's  magazines  have 
been  consulted,  the  next  step 
is  the  friendly  local 
pharmacist. 

Common  things  commonly 
occur;  very  few  sore  throats 
herald  the  onset  of  acute 
lymphatic  leukaemia.  Most 
upper  respiratory  infections  in 
children  get  better  without,  or 
in  spite  of,  treatments, 
especially  in  socially 
advantaged  western  children. 
The  dreaded  complications  — 
mastoiditis,  deafness, 
bronchiectasis  —  are  found 
only  in  the  poorest  homes. 

Age  concern 

When  giving  advice  always 
take  into  account  the  child's 
age.  Before  six  weeks  of  age, 
babies  will  only  suffer 
infections  to  which  their 
mother  is  also  susceptible,  ie 
not  many.  They  are  protected 
by  passively  acquired 
tra  nsp  lacen  ta  1  an  tibod  ies . 
Between  six  weeks  and  six 
months  this  immunity  fades. 

With  the  exception  of  flu, 
the  younger  the  child,  the 
more  severe  symptoms  are 
likely  to  be: 


Colds  —  Refer  to 
doctor 

•  Difficulty  in  breathing  in 
children  aged  under  three 
months 

Poor  feeding  and 
significant  weight  loss  in 
children  under  six  months 

•  Discharging  ears 

•  Red  tender  enlarged 
lymph  nodes.  (Ordinary 
lymph  node  enlargement  is 
normal) 

•  Peri-orbital  cellulitis 

•  Secondary  lung 
involvement  manifested  by 
painful  cough, 
breathlessness  and  failure  to 
improve  by  the  fourth  day. 
Note,  many  mothers  say  the 
cold  has  gone  to  the  baby's 
chest  because  they  can  feel 
the  rattle  of  pharyngeal 
secretions  transmitted  to  the 
chest  wall 

•  Failure  to  get  better 
within  one  week.  A 
persisting  discharge  could 
be  hayfever  or  more  rarely 
atrophic  rhinitis.  Persisting 
fever  could  be  due  to 
sinusitis  in  an  older  child. 


I  I- 


Little  winter 
miseries 

All  parents  worry  that  their  child's  common 
complaint  is  the  harbinger  of  something  more 
serious.  Consultant  paediatrician  Dr  Joseph 
Meyer  outlines  how  pharmacists  can  placate 
these  fears  during  the  winter  months 


•  the  airways  are  smaller  and 
more  likely  to  become 
blocked 

•  young  children  get  higher 
fever  and  febrile  fits  more 
easily 

•  babies  who  refuse  feeds  are 
more  likely  to  get  dehydrated. 

There  follows  some  notes 
on  an  appropriate  response  to 
a  parent  who  brings  a  child  to 
the  pharmacy  with  one  of 
these  four  complaints: 
"My  child  has  a 
cold  /  cough  /  crou  p  /  flu". 

In  answer  to  these 
complaints  I  would  suggest 
one  asks  oneself  four 
questions: 

•  What  is  the  proper  common 
diagnosis? 

•  What  are  the  rare 
alternatives?  (not  to  be 
overlooked ) 

•  What  simple  treatment  and 
advice  is  appropriate? 

•  What  are  the  indications  for 
medical  intervention? 

Cold  care 

Diagnosis: 

•  At  onset  there  is  fever, 
irritability,  restlessness  and 
dry  throat 


•  By  three  hours  there  is  clear 
nasal  discharge,  red  mucosa 
and  painful  pharynx 

•  By  six  hours  there  is 
sneezing,  rigors,  aches,  cough, 
headache  and  more  fever 

•  By  24  hours  the  secretions 
are  thick  and  turn  to  pus 

•  Symptoms  slowly  subside 
in  four  days. 

The  child  may  also  have 
red,  sticky  eyes,  earache  (this 
does  NOT  mean  otitis),  face 
pain,  diarrhoea,  vomiting  and 
anorexia. 

The  proper  name  for  a  cold 
is  acute  viral  naso-pharyngitis 
and  the  cause  is  one  of  several 
hundred  viruses:  rhinoviruses 
account  for  30  per  cent  of 
cases,  coronoviruses  for  10 
per  cent.  What  it  is  not  is  flu. 
Alternatives  are  all  much 
rarer: 

•  Early  onset  of  measles, 
whooping  or  polio 

•  Foreign  body  (eg  bead)  in 
the  nostril.  The  discharge  is 
from  one  side  only  and  does 
not  subside 

•  Hayfever.  There  is  no  fever, 
the  illness  lasts  longer  and 
there  is  usually  a  family 
history  of  allergy 
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•  Cocaine  or  marijuana  abuse 
in  older  children. 

Advice: 

1.  Be  firm  and  reassuring 
about  the  diagnosis 

2.  Paracetamol  or  ibuprofen 
for  fever 

3.  Soothing  drinks  in 
abundance:  warm  chocolate, 
milk  and  honey,  or  indeed  ice 
to  suck 

4.  Avoid  antihistamines  as 
they  dry  the  reactions 

5.  Bicarbonate  nose  drops  (or 
saline)  before  feeds  and  at 
bedtime 

6.  Non-irritant  vaporisers  or 
warm  mist 

8.  Small  frequent  feeds. 

Calming  coughs 

Diagnosis: 

Cough  is  a  symptom  not  a 
diagnosis.  It  represents  a 
physiological  response  to 
obstruction  of  the  airway  (or 
what  the  brain  thinks  is 
obstruction)  and  can  arise 
from  the  larynx  to  the  alveoli, 
from  the  pleural  space  or  the 
diaphragm,  or  indeed  from 
the  brain. 
Common  causes: 

•  Acute  viral 

naso-pharyngitis  —  a  cold. 
Note:  in  young  children  much 
of  the  nasal  discharge  is 
posterior  and,  especially 
when  the  baby  is  asleep,  it 
drips  onto  the  larynx  giving 
nocturnal  spasms  of 
coughing,  often  with  vomiting 
that  may  mimic  pertussis. 

Occasionally  the  post-nasal 
infection,  often  with  large 
adenoids,  persists  for  weeks. 
Secretions  may  even  be 
inhaled  and  give  rise  to  a 
lung  infection:  the  post  nasal 
drip  syndrome.  Babies  with  a 
flat  bridge  of  nose  and  wide 
apart  eyes  are  especially 
prone  to  this  because  they 
have  an  anatomically  small 
post-nasal  space 

•  Asthma.  In  young  children 
persisting  cough  may  be  a 
more  prominent  symptom  of 
asthma  than  wheezing 

Coughs  —  Refer  to 
doctor 

•  Cough  for  more  than 
three  days 

•  Difficulty  in  breathing 

•  Child  is  dehydrated,  ill  or 
losing  weight 

•  There  is  pus  in  the 
sputum. 


•  Croup.  Here  the  barking 
cough  is  accompanied  by  an 
inspiratory  stridor  (as 
opposed  to  the  expiratory 
wheeze  of  asthma). 
Alternatives: 

•  Acute  bronchitis.  Fever, 
chest  pain,  difficulty  in 
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breathing 

•  Influenza.  Much  more  ill 

•  Acute  bronchiolitis,  l  ine, 
hissing  wheeze  and  high 
pitched  dry  cough  (below 
three  years)  and  difficulty  in 
breathing 

•  Foreign  body  inhalation. 
Age  one  to  four  years,  sudden 
onset,  not  ill  .it  first 

•  Pneumonia.  (  hild  ill 

•  I  ots  ol  others  eg  cystic 
fibrosis,  1 15. 

Advice: 
Explain  that: 

I.  Cough  is  not  a  diagnosis,  so 
attempt  to  find  out  the  cause. 
Never  treat  an  undiagnosed 
cough 

2  1  real  the  i  ause. 

The  bark  of  croup 

Diagnosis: 

This  term  is  variably  used  and 
one  should  ask  exactly  what 
the  symptoms  are.  Croup  is 
manifested  by  a  harsh  barking 
non-productiv  e  cough  and  an 
intermittent  low  pitched 
inspiratory  stridor,  clearly 
coming  from  the  upper 
airway. 


Croup  —  Refer  to 
doctor 

•  All  children  with  croup 
below  two  years  old 

•  Croup  plus  high  fever, 
especially  with  drooling 

•  Most  important  -  any 
persisting  difficulty  in 
breathing. 


Common  causes: 

•  Acute  laryngitis  (w  ith  or 
w  ithout  trac  heitis  and 
bronchitis)  which  is  usually 
viral.  The  child  may  be 
feverish,  but  not  often 
seriously  ill 

•  Acute  epiglottitis.  Here 
bacteria  are  usually 
implicated  and  the  child  is 
feverish,  has  severe  throat 
pain,  can't  sw  allow  (drools) 
and  is  at  serious  risk  ot 
airway  obstruction 

•  Recurrent  spasmodic  croup. 
These  attacks  probably  have 
an  immune  basis,  are  milder 
and  there  is  no  fever,  unless 
they  are  precipitated  by  a  cold 

•  1  aryngomalacia.  Some 
infants  have  an  intermittent 
cough  and  stridor  from  birth 
due  to  a  floppy  epiglottis 
partially  obstructing  the 
larynx.  It  gets  worse  with  a 
cold  and  disappears  within  a 
year  or  two. 

Alternatives  are  all  rare: 

•  Inhaled  foreign  body  or 
irritant  toxin 

•  Retropharyngeal  abcess 

•  Laryngeal  poh  ps 

•  Compression  of  trachea 
from  without  by  abberrant 
large  blood  vessels,  thyroid 
cysts,  etc. 

Advice: 

1 .  The  stridor  gets  much 


worse  when  the  child  cries 
These  children  must  be 
temporarily  spoiled  and 
should  spend  the  night  with 
their  parents  lor  comfort  and 
obsen  ation 

2  I  lumid  environment  -  mist 
from  a  hot  shower,  w  et 
tow  els  over  radiators,  etc . 

3.  Adequate  thuds 

4.  Paracetamol,  etc ,  lor  lexer 

5.  Simple  line  tus  lor  older 
child  ren. 

Cue  flu 

Diagnosis: 

Epidemic  s  of  influenza  A  or  B 
are  usually  well  publicised.  In 
the  absence  ol  a  recognised 
outbreak  most  'home' 
diagnoses  ol  tin  are  incorrect 
and  the  i  hild  probably  has  a 
cold,  parainfluenza  or  a 
respiratory  syncitial  virus 
infection. 

I  rue  flu  occurs  in  outbreaks 
where  older  children  and 
adults  are  usually  more 
severely  affected  with  high 
fever,  rigors,  headache, 
muscle  pain,  cough,  sore 
throat  and  maybe  sore  eyes 
and  diarrhoea.  They  an' 
unlikel)  to  struggle  to  the 
pharmacy. The  illness  Lists 
three  to  ten  days  unless  there 
are  lung  complications. 

Younger  children  have  cold 
symptoms  plus  croup 
s\  mptoms  due  to  bronchitis 
and  sometimes  pneumonia.  A 
pink  rash  may  occur. 
Alternatives: 

•  Pneumonia  may  be  difficult 
to  distinguish 

•  Malaria  and,  more  rarely, 
other  tropical  diseases  such  as 
dengue  fever  —  ask  about 
foreign  trav  el 

•  Any  other  serious  infection 
such  as  pylonephritis. 


Flu  —  Refer  to 
doctor 

•  Difficulty  in  breathing 

•  Deterioration  rather  than 
slow  improvement  after 
fourth  day  or  so 

•  Significant  weight  loss 
below  one  year,  especially 
with  a  poor  urinary  output. 


Advice: 

1.  Rest  in  bed  for  one  or  two 
weeks  really  seems  to  reduce 
complications 

2.  Analgesics  and 
anti-pyretics,  but  NOT 
ASPIRIN  as  it  increases  the 
risk  of  Revo's  syndrome, 
especially  w  ith  influenza  B 

3.  Tepid  sponging  for  fever 

4.  For  one  or  two  nights  only 

a  sedating  antihistamine  gives 
welcome  relict 

5.  Codeine  linctus  in  rather 
large  doses  suppresses  the 
painful  cough.  Lactulose 
should  be  dispensed  as  well, 
as  these  children  easily  get 
very  constipated  by  codeine. 


It's  a  family 
affair 

Parents  mm/  be  right  when  liny  say  that  junior 
eems  to  have  a  permanent  cold,  as  the  children's 
cough  and  cold  season  is  /ess  of  n  reality  tlitiu  n 
manufacturing  myth 

Think  ol  the  miser)  ol  brand  manager.  Intorcare 

a  told,  and  be  agrees.  It  believes  il  the  (  hild 

consoled  that  adults  is  young  or  the  parent  a  firsl 

sutler,  on  average,  time  mum,  then  the  pharmacist's 

onlv  two  colds  per  recommendation  becomes 


link  of  the  miser)  of 
i  (old,  and  be 
consoled  that  adults 
sutler,  on  average, 
onlv  two  colds  per 
year.  In  contrast,  ( hildren  tall 
prey  to  up  to  eight  colds  per 
year,  according  to  Crookes 
i  lealthcare. 

Unlike  adults,  these  (olds 
are  not  confined  to  the  winter 
months      onlv  60  per  cent  ol 
Crookes'  Karvol  business 
occurs  at  this  time. 
"Manufacturers  make  some  ol 
the  seasonality,"  admits  I  )r 
Malcolm  Phillips,  Charwell 
I  lealth  Care's  marketing 
manager. 

I  ixylix  manufacturer, 
Intercare,  alerts  pharmacists  to 
the  fac  t  that  the  real  boom 
lime  lor  children's  cold 
remedies  occurs  earlier  than 
we  expect  —  when  the  (  hild 
goes  back  to  school. 

Despite  parents  being,  in 
theory,  used  to  dealing  with 
these  many  cold  ailments,  they 
still  turn  to  pharmacists  tor 
advice  and  reassurance.  A 
recent  Gallup  surv  ey  revealed 
that  SI)  per  cent  of  parents  see 
pharmacists  as  their  first  port 
of  call  when  their  child  is 
unwell.  And  this  is  echoed  by 
manufacturers. 

"C  Generally  in  children, 
pharmacist  recommendation  is 
still  paramount.  People  still 
need  the  reassurance  that 
pharmacists  can  giv  e,"  says 
Claire  Robinson,  Karvol 's 


ev  en  more  sought  .liter. 

Rub  it  bettor 

The  market  lor  (  hildren's 
coldcare  items  is  dominated 
by  inhalants  and  (  best  rubs, 
or  non-invasive  products  (33 
per  cent  and  2  per  (  cut, 
respec  tively,  ol  the  total 
decongestant  market). 
(_  rookes  I  leallln  are 


Karvol  Karvol 

M   (o<U--»  NttuiBt  vapours  to  &e*r 


bfot  fccrf  up  no  vo 


80  per  cent  of  Karvol  sales  are 
through  pharmacies 

estimates  this  market  to  be 
worth  around  £  1 2m,  w  ith 
pharmacy  capturing  the  lion's 
share  with  SI)  per  (  ent 
Crookes  claims  karvol  sales 
account  for  29.2  per  cent  of  all 
inhalant  s.ik's.  I  ast  year's 
growth  through  pharmacies 

( '.ontinued  on  plT 


EXPULIN  EXPULIN 

a,,ldren'*0>u9h    I        Dry  Cough 
Undui         ^  Ijnaus 


EXPUUN 

cough  u"** 


EXPULIN 


Expulin  is  wrapped  up  in  new  packaging  for  its  winter  relaunch. 
Complementary'  point  of  sale  material  is  availahle  for  pharmacists,  along 
with  pharmacy  assistant  training  packs  and  competitions,  from  Monmouth 
Pharmaceuticals  representatives.  A  trade  press  promotion  offers  special 
deals  on  Expulin  ordered 
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Starve  a  fever  but 
feed  a  cold 


Win  a  Marks  &  Spencer  Christmas  Hamper  with  the  Wright's  Vaporizer  prize  draw 


The  Wright's  Vaporizer  Kit  is  a  unique 
vapour  therapy  device  which  uses  Wright's 
Vaporizing  Fluid  to  relieve  the  symptoms  of 
common  colds  and  coughs. 
The  Wright's  Vaporizer  Kit  is  unique 
because  it  is  the  only  vapour  therapy  device 
that  provides  continuous  night-lime  relief  of 
the  symptoms  of  coughs,  colds  and  other 
upper  respiratory  tract  infections. 
Wright's  Vaporizing  Fluid  contains  the 
active  ingredient  chlorocresol.  The  fluid  is 
added  to  an  absorbent  block  in  the  electrical 
unit.  Once  the  unit  is  switched  on,  the  block 
heats  up,  releasing  soothing  vapours  for  up 
to  eight  hours  during  the  night. 
This  continuous  night-time  treatment  helps 
the  cold-sufferer  to  enjoy  a  night  of 
uninterrupted  sleep  free  from  irritating 
coughs  and  general  whee/iness,  and 
consequently  allows  an  undisturbed  night  for 
the  rest  of  the  family. 
The  Wright's  Vaporizer  Kit  gives 
pharmacists  the  opportunity  to  offer  their 
customers  a  modern,  clean,  easy  to  use  night 
time  treatment  for  the  relief  of  coughs  and^ 
colds. 


Wright's  are  offering  you  the  chance  to  complement  this  year's  Christmas  festivities 
with: 

Marks  &  Spencer  Celebration  and  Luxury  Hampers 

The  first  three  entries  from  the  prize  draw  will  receive  a  Celebration  Hamper,  packed  with  £150 
worth  of  goods.  A  further  five  will  receive  a  Luxury  Hamper  worth  £100.  All  you  have  to  do  to 
enter  is  answer  the  following  questions  correctly  and  send  your  entries,  together  with  your 
name,  address,  pharmacy  name  and  telephone  number,  to  Wright's  Comp.  C&D,  Benn 
Publications  Ltd,  Sovereign  Way,  Tollbridge,  Kent  TN  9  1RW.  The  answers  can  all  be  found 
on  this  page. 

I .  Wright's  Vaporizer  is  the  only  continuous  night-time  vapour  therapy  to  relieve  the  symptoms 
of  coughs  and  colds.  What  is  the  active  ingredient  in  Wright's  Vaporizing  Fluid? 


2.  How  long  does  one  application  of  the  Wright's  Vaporizing  Fluid  last  for? 

a)  2  hours  h)  5  hours  c)  8  hours  

3.  How  is  the  Wright's  Vaporizer  powered? 

a)  candle  b)  electricity  c)  solar  

4.  What  time  of  the  day  is  the  Wright's  Vaporizer  especially  useful  for  giving  continuous  relief 
from  the  symptoms  of  common  coughs  and  colds  .' 

a)  mid-morning  b)  evening  c)  all  night  

Rules 

/.  All  entries  must  be  made  on  a  form  cut  from  Chemist  &  Druggist.  No  purchase  is  necessary.  2.  The 
competition  is  not  open  to  employees  of  Benn  Publications.  LRCP  or  their  suppliers.  3.  Entries  become  the 
property  of  LRCP.  Entries  must  be  received  by  Tuesday.  November  30  for  delivery  by  Christmas.  Entries 
arriving  after  this  date  will  not  be  accepted.  4.  Competition  open  only  to  UK  residents.  5.  The  judges' 
decision  is  final  and  no  correspondence  will  be  entered  into.  There  is  no  cash  alternative  to  the  prizes 
offered.  6.  Winners  will  be  notified  within  si.x  weeks  of  the  closing  date.  Results  will  be  available  on  receipt 
oj  a  stamped-addressed-envelope  after  this  period.  7.  LRCP  can  accept  no  responsibility  for  entries  lost  or 
damaged  in  the  post.     Illegible  entries,  in  the  view  of  the  judges,  will  be  disqualified. 


MARKETING  CHILDREN'S  MEDICINES 


Continued  from  pl5 

vas  2  per  cent  sterling, 
naking  it  fourth  in  the  overall 
lecongestant  market  (AGB 
luperpanel). 

Intercare  noted  the  inhalant 
ictivity  two  years  ago  and 
aunched  Tixylix  Inhalant 
lapsules,  aimed  at  rounding 
>ut  the  Tixylix  cold  care 
lortfolio.  Despite  a  GSL 
itatus,  the  hulk  of  its  sales  go 
hrough  pharmacies.  "It's 
>ecause  Tixylix  is  a  pharmacy 
)rand  and  we  look  to  support 
md  promote  it  through 
pharmacy,"  says  the  company. 

While  Procter  &  Gamble's 
/icks  brand  has  only  a  \^  per 
cut  share  of  the  inhalants 
;ector,  its  Vaporub  captures  a 
nassive  83  per  cent  ot  the 
:hest  rub  sector  —  and  snares 
lfth  place  in  the  total 
decongestant  market 
Vaporub  also  works  for  P&G 
n  other  wavs.  "  We  are  very 
rusted  and  its  because  ot 
v'aporub's  mother-love 
ispect,"  says  Vicks'  brand 
nanager  Phil  Roberts. 

Offering  a  different  take  on 
:he  non-invasive  sector  is 
Wright's  Electrical  Vaporizer 
which  builds  on  the  product's 
Heritage  but  "in  a  more 
modern,  cleaner  format,"  savs 
the  manufacturer  LRC. 


Soothing  talk 

The  children's  sore  throat 
sector  is  a  bit  of  a  misnomer. 
"There  is  nothing  marketed 
direct  to  children  which  is  a 
licensed  product,"  points  out 


s  Mentho-Lyptus  has  a  22  per 
cent  share  of  medicated 
confectionary 

Crookes'  coughs  and  colds 
marketing  manger  Andy 
Portsmouth. 

Most  product^  are  tor  use 
in  the  over  fix  es.  And  some 
products,  said  to  be  tor  use  in 
any  age,  are  marketed  solely 
at  adults,  leaving  only 
unlicensed  products  and 
medicated  confectionary. 

And,  according  to 
Warner-Lamberts'  medicated 
confectionary  report,  SI  per 
cent  of  schoolchildren  said 
they  liked  medicated 
confectionary  because  they 
were  allowed  to  eat  it  in 
school! 


Benylin  is  being  supported  with  a  specia 

Cough  centre 

According  to  P&G  research, 
children  are  more  likely  to  be 
given  cough  remedies:  66  per 
cent  of  children  receive 
treatment,  compared  with  41 
per  cent  ol  adult  men  and  52 
per  cent  ot  adult  females. 
Warner-Wellcome  says  thai 
40  per  cent  ot  all  sales  ol 
cough  remedies  are  for 
treating  children's  coughs. 

Recognising  this  potential, 
P&G  added  a  children's  dry 
cough  variant  to  its 
Vaposyrup  range  in  1992, 
which  reported  its  highest 
recorded  share  in 
July/August  this  year  — 
further  proof  that  children 
don't  follow  our  cold 
conventions. 

Tixylix  remains  the  brand 
leader  (AGB  Superpanel),  and 
intends  to  keep  that  position 
with  the  launch  of  Tixylix 
Chesty  Cough.  Expectorants 
account  for  over  35  per  cent 
of  sales  of  adult  cough 
remedies,  but  less  than  1(1  per 
cent  of  children's  treatments. 
"When  presented  with  a 
child's  chesty  cough,  a 
pharmacist  currently  often 
recommends  an  adult  brand," 
savs  Intercare. 

Dr  Phillips  at  Charwell 
agrees  that  dry/ticklv  coughs 
are  the  focus  of  the  children's 
cough  spectrum.  "For 
Buttercup  Cough  Syrup  our 
use  is  mainly  in  dry/tickly 
coughs.  Consumers  know 
they  can  sort  out  a  dry/tickly 
cough,  but  once  it  goes  into 
the  chest  they  know  they 
should  see  a  pharmacist  or 
doctor,"  he  savs. 

Despite  being  a  GSP  line, 
around  60  per  cent  of 
Buttercup's  sales  go  through 
pharmacies,  with  the  honey 
and  lemon  and  blackcurrant 
variants  proving  the  most 
popular  with  kids.  With  a  big 
promotional  push  behind  it, 
Dr  Phillips  is  hoping  growth 
will  double  from  last  year's 
5-6  per  cent,  boosting  sales  to 
£5m. 

Another  Charwell  brand, 
Galloways,  is  also  suitable  for 
use  in  children,  however,  it's 
adult  use  that  accounts  for  the 


I  TV  advertising  campaign 

hulk  ol  its  £800,000  sales. 

Warner-Wellcome  claims 
the  Benylin  range  accounts  for 
a  third  ol  the  total  children's 
market,  with  Benylin  ( )riginal 
lor  C  hildren  the  top  selling 
remedy  in  terms  ol  cash  rate 
ol  sale. 

I  he  Benylin  lor  children 
range  has  a  27. h  per  cent 
share  ol  the  pharmacy  market 
(excluding  Boots),  and 
reported  a  spectacular  25.7 
percent  increase  over  1993 
sales. 

Curing  all  ills 

The  adult  market  has  seen  a 
major  shift  towards 
multi-symptom  products 
(MSP),  hut  there  is  less 
likelihood  of  this  happening 
to  the  same  degree  in  the 
children's  sector.  To  begin 
with,  MSPs  are  perceived  as 
'getting  on  with  things' 
products,  which  is  a  less 
important  factor  tor  children. 

Their  systemic  action  also 
hinders  parental  acceptance, 
as  svstemics  tend  not  to  be 
used  in  children  under  lour  or 
five  years,  says  Crookes' 
coughs  and  colds  marketing 
manager  Andy  Portsmouth. 
I  le  believes  it  arises  from  a 
fear  of  over-treating  the  child 
and  cites  Karvol's  experience 
as  an  example:  85-90  per  cent 
of  sales  are  lor  under-fives. 

However,  once  the  child 
reaches  school  age,  this 
attitude  appears  to  <.  hange. 
Certainly  Tixylix  Cough  and 
Cold,  has  caught  on  "very 
well,  it's  found  a  nic  he  in  the 
market  very  0,1111  klv,"  says 
Intercare. 

With  Buttercup's  strong 
family  heritage,  I  )r  Phillips 


Top  five  cough  remedies 

Aug  93:  £9.4  million 
Aug  94:  £9.35  million 

1.  Tixylix 

2.  Boots  Children 

3.  Benylin  (  hild  1  inctus 

4.  Robitussin 

-   Nirolex  Child 
Sonne: .  U  Ul  Supcrpjncl 

concludes  that,  for  mums, 
MSPs  may  not  be  su<  h  .1  had 
thing,  bul  senses  they  will 
choose  adult  \  ariants.  "It's  a 
good  thing  to  have  a 
paediatri<  brand  but  main 
adult  brands  are  suitable  for 
use  in  (  hildren.  It  saves  them 
using  lour  or  five  different 
products,  and  allows  mum  to 
stock  less  products  in  her 
medicine  cabinet." 

I  he  next  obvious  step  is  the 
inclusion  ol  analgesics  in  cold 
remedies,  mimicking  the 
adult  trend.  At  the  moment, 
prospects  look  poor.  Intercare 
believes:  "People  would  led 
uncomfortable  |  with  an 
analgesic-containing  MSP| 
because  of  the  problems  ol 


Seton  Healthcare  say  Baby  Meltus 
has  grown  by  62  per  cent  making  it 
brand  leader  in  cough  remedies  for 
babies  under  one 

overdose  or  giv  ing 
ingredients  that  are  not 
necessary." 

Bul  with  Crookes  laun<  fling 
an  ibuprofen-decongestant 
combination  (Nuroren  Cold  & 
Flu)  and  the  first  OR 
ibuprofen  s\  rup  for  use  in 
children  (Junifen),  maybe  it's 
the  one  to  make  this  step1 


Merchandising  tips 

•  Develop  a  children's  medicines  section,  says  Intercare.  It 
offers  children's  coughs  and  cold  planograms  and  POS 

•  Make  sure  children's  medicines  are  visible  and  accessible, 
says  Andy  Portsmouth,  group  product  manager  at  Crookes 
Healthcare.  As  mums  get  more  confident  about  medication 
thev  will  self-select.  Display  should  be  year-round 

•  Rationalise  ranges  to  help  customers  self-select,  advises  Dr 
Malcolm  Phillips',  Charwell  Health  Care's  marketing 
manager 
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THE  MAJOR  NEW  FLU  LAUNCH  FROM  BENYLIN 
THAT'S  DEFINITELY  NOT  TO  BE  SNIFFED  AT. 


Introducing  a  new  remedy  specifically  formulated  to  combat  all  four  major  symptoms  of  flu.  New  Benylin  Four  Flu 
(Paracetamol,  Diphenhydramine.  Pseudoephedrine).  Its  powerful  four  way  action  is  everything  you'd  expect  from  Britain's 
number  one  pharmacy  cough/cold  brand! 

Olt  reduces  g"|   It  relieves  £|    It  clears  It  stops 

fever.  w   body  aches  and  pains.  ^  congestion.  w  coughing. 

And  therefore  aids  restful  sleep  to  speed  recovery. 

New  Benylin  Four  Flu  contains  the  full  combination  of  ingredients  necessary  to  fight  the  main  symptoms  of  flu.  And  it 
will  be  sold  through  pharmacies  only. 

It  will  also  be  a  popular  remedy.  Four  million  pounds  is  being  invested  in  national  TV  advertising  behind  the  Benylin 
name  this  winter. 

New  Benylin  Four  Flu.  Four  way  action.  Four  million  pounds.  Fortunately  coming  your  way. 


Source:  Nielsen 


Abbreviated  product  Information.  Presentation:  Orange  liquid  and  orange  lilm  coaled  tablets  Active  ingredients:  Liquid  Each  20ml  contains  Diphenhydramine  hydrochloride  Ph  Eur  Wsmer  WellCOme 

25mg.  Paracetamol  Ph  Eur  1000mg,  Pseudoephedrine  hydrochloride  BP  45mg   Tablets  Each  tablet  contains  Diphenhydramine  hydrochloride  Ph  Eur  12  5mg.  Paracetamol  Ph  Eur 

500mg,  Pseudoephedrine  hydrochloride  BP  22  5mg  Indications:  For  the  relief  ol  symptoms  associated  with  colds  and  flu.  including  coughing,  (ever,  headaches,  muscular  aches  and  pains  CONSUMEn  Ht«LTMC*ne 
and  congestion  Recommended  dosage:  The  following  doses  are  given  four  times  a  day  Liquid  Adults,  the  elderly  and  children  over  12  years:  one  20ml  dose  Children  6-12  years  one  10ml  dose  Children  under  6 
years  not  recommended  Tablets  Adults,  the  elderly  and  children  over  12  years  Two  tablets  Children  6-12  years  one  tablet  Children  under  6  years  nol  recommended  Warnings:  Not  to  be  taken  by  patients  suffering 
Irom  severe  hypertension  or  severe  hyperthyroidism  or  in  patients  with  known  hypersensitivity  to  any  ol  the  active  ingredients  Use  with  caution  in  pregnancy  and  lactation,  cardiovascular  disease,  hypertension,  liver  disease, 
prostatic  hypertrophy,  renal  disease,  glaucoma  or  diabetes  Contains  paracetamol  -  do  not  exceed  the  maximum  stated  dose  Patients  should  avoid  any  other  product  containing  paracetamol  whilst  taking  these  medi- 
cines  The  products  may  cause  drowsiness  It  affected  do  not  drive  or  operate  machinery  Avoid  alcoholic  drinks  Patients  on  MAOI  therapy  should  avoid  these  products  Side  effects  are  uncommon  but  may  include  skin 
rash,  nausea,  headache,  dizziness,  sedation,  tachycardia  and  insomnia  Product  Licence  Numbers:  Liquid  0018/0210  Tablets  0018/0209  PL  Holder:  Parke.  Davis  S  Company  Distributed  by  Warner  Wellcome 
 i  Healthcare.  Lamberl  Court.  Chestnut  Avenue,  Eastleigh.  Hampshire.  S053  3ZO  RSP  (Exc  VAT):  Liquid  200ml  £3  23  Tablets  24  £2  89  Legal  Category:  P  -  Pharmacy  Only  Date  of  preparation:  12,8.94. 


SORE  THROATS 


W 


hat  if  that 
niggling  pain 
in  your  throat 
is  the  first  sign 
of  a  fatal 
ganism  which  can  devour  a 
iot  of  flesh  an  hour? 

I  he  hysteria  tli.it 
xompanied  each  'flesh- 
iting  hue,'  attack  tins  year, 
rid  to  begin  with  a  sore 
iroat,  ignored  the  fact  that 
ises  of  neerotising  fasciitis  (to 
ve  the  condition  its  proper 
line)  are  rare.  In  fact, 
cidence  has  not  risen  over 
if  past  three  years.  So  why 
1  the  fear? 

Maybe  it  was  just  media 
enzy,  or  maybe  the 
iscovery  that  the  bacteria 
■sponsible  for  neerotising 
sciitis  also  causes  throat 
fections  —  Streptococcus 
vogenes  (group  A 
■haemolytic  streptococci).  It 
so  causes  wound  and  skin 
ifections,  with  effects  ranging 
om  a  mild  local 
iflammation  to  septicaemia 
id  streptococcal  gangrene  — 
scrotising  fasciitis.  It's  not 
lown  why  the  organism 
lutates  from  being  relatively 
armless  to  the  stuff  of 
ightmares,  though  it  may  be 
tie  to  a  synergistic  link  with 
taphylococcus  aureus. 
There  was  one  bonus  of  the 
ledia  hype,  as  streptococcus 
(pert  Professor  Hugh 
ennington  of  Aberdeen 
Diversity  pointed  out  during 
BBC   (_'//'  programme     I  lie 
iller  bug  did  its  duty  and  did 
well.  Its  raised  public 
msciousness  about 
ifection". 

So  what  else  is  out  tl  .ere? 

lack  to  basics 

are  throats  (pharyngitis) 
:fect  12  per  cent  of  the 
opulation  at  any  given  time, 
rcording  to  GP  magazine, 
ulse.  Around  70  per  cent  of 
>re  throats  are  caused  by 
iral  infections  such  as 
ifluenza,  adenovirus  and 
?spiratory  syncytial  viruses, 
he  remainder  are  due  to 
acterial  infections,  mainlv 
treptococcus  pyogenes  but 
ossibly  also  Streptococcus 
neumoniae  and 
hemophilus  influenzae. 

Pharyngitis  is  characterised 
y  a  slight  sore  throat  lasting 

few  days,  malaise  and  mild 
yrexia.  It  is  often  difficult  to 
ifferentiate  between 
harvngitis  and  tonsillitis,  but 
ie  latter  is  more  commonly 
sen  in  children  where  it  can 
e  accompanied  by  earache, 
tonsillitis  is  also  more  likely 
.1  recur. 

The  treatment  for  viral 
omplaints  is  to  allow  nature 
.1  run  its  course,  take 
oothing  hot  drinks  and 


i  tV".  *. J : 

t>  •  r.  y. 
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Oh  no!  It's  the 
killer  bug 

The  so-called  'flesh-eating  hug'  furore  put  sore 
throats  under  the  spotlight. 
Marianne  Mac  Donald  reports 


analgesics  and  suck 
pastilles/lozenges  or  use 
throat  sprays. 

In  bacterial  sore  throats, 
penicillin  is  the  drug  of 
choice.  Amoycillin  and 
ampicillin  are  generally 
avoided  as  the  sore  throat 
may  be  due  to  infectious 
mononucleosis  (glandular 
fever),  and  both  antibiotics 
produce  a  rash  in  those 
affected. 

Worst  scenario 

Aside  from  the  'killer  bug', 
there  are  other  equally 
frighten  i  ng  com  pi  a  i  n  t s 
associated  with  sore  throats, 
although  none  as  dramatic  or 
media  friendly. 
•  Acute  epiglottitis  is  caused 
by  Haemophilus  influenzae 
type  B  and  occurs  in  children 
aged  two  to  three  years  old. 
The  signs  are  sore  throat, 
dysphagia,  fever,  excessh  e 
drooling  and  a  muffled  voice. 
Diagnosis  is  crucial  as  the 
epiglottis  swells  up  to  ten 
times  Us  normal  size,  causing 
fatal  airway  obstruction 
within  a  few  hours. 


Treatment  relies  on 
reliev  ing  the  airway  pressure, 
via  tracheostomy,  air 
humidification  and 
application  of  local 
decongestants.  The  1 1  IB 
\  accine  which  prevents 
haemophilus  meningitis  also 
protects  against  this 
condition. 

•  Diphtheria  has  reappeared 
in  Eastern  Europe  and  may  be 
on  the  rise  here.  In  1990  the 
Communicable  Disease 
Surveillance  Centre  recorded 
14  isolates  of  non-toxigenic 
Corvnebacterium  diphthenae 
in  England  and  Wales,  last 
vear  they  noted  42. 

Although  non-toxigenic 
strains  only  result  in 
penicillin-resistant 
pharyngitis,  toxigenic  strains 
are  more  problematic,  i  he 
fear  is  a  toxigenic  strain  in  the 
community  could  convert 
non-toxigenic  variants,  in 
carriers'  throats,  into 
potentially  lethal  strains. 
However,  the  number  of 
toxigenic  strains  noted 
remains  stable  at  one  per 
vear. 
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Toxigenic  strains  give  rise 
to  sore  throats,  dysphagia, 
mild  fever  and  tachycardia. 
I  he  toxin  produces  a 
diphtheria  membrane.  In 
naso-pharyngeal  diphtheria 
the  membrane  moves  across 
the  tonsils  into  the  mouth 
with  the  toxin  entering  the 
blood  system,  leaving  little 
hope  lor  recovery.  In 
laryngeal  cases,  the  larj  nx 
narrows  1  ausing  airway 
obstruction,  w  ith  asphyxiation 
likely  unless  ,i  tracheostomy 
is  performed.  Anti-toxin 
should  be  given  early. 

•  Meningococcal  disease 
occurs  mainly  in  children 
under  five  years  and  is 
caused  by  Neisseria 
meningitidis.  Meningococci 
can  cause  a  range  of 
syndromes,  from  sore  throats 
to  acute  meningococcaemia. 
The  latter  0(  1  urs  in  10  per 
cent  ot  patients  with 
meningococcal  disease  and 
can  kill  w  ithin  hours  through 
peripheral  1  in  ulatory 
collapse,  haemorrhage  or 
cardiac  arrhythmia. 

In  bacterial  meningitis,  a 
prodromal  sore  throat  can 
precede  the  fever,  headache, 
stiff  neck  and  vomiting  that 
characterise  the  condition 

•  Rheumatic  fever  is  thoughl 
to  be  an  excessive  immune 
response  to  C  iroup  A 
|J-haemolytic  streptococcus 
infection  and  is  the  major 
cause  of  acquired  heart 
disease  in  children.  Most 
cases  occur  in  six  to  1^  year 
olds,  and  around  two-thirds 
complain  ot  a  sore  throat 
about  one  to  three  weeks 
before  developing  symptoms. 

These  include  fever, 
arthritis,  chorea  (jerky 
movements,  unclear  speech), 
carditis  and  sometimes  a 
transient  rash.  I  lowever, 
rheumatic  fever  can  be 
prev  ented  by  early  treatment 
of  the  primary  streptococcal 
infection. 

•  Cancer  ot  the  nasopharynx 
is  not  related  to  smoking  and 
alcohol  consumption,  unlike 
cancers  of  the  larynx. 

But  be  consoled,  all  of  these 
conditions  .ire  relatively  rare, 
so  if  a  patient  suspects  a  killer 
bug,  hypochondria  is  more 
likely!' 


Referral 

Any  of  the  following  could 
be  an  indication  of  more 
serious  disease: 

•  localised  pain  in  a 
constant  site 

•  pain  worsens  on 
swallowing 

•  referred  earache 

•  voice  change 

•  a  hard  lump  in  the  neck 


Meltus  sales  are  set  to  rocket  again 


Last  year,  Meltus  sales 
grew  at  four  times  the 
market  rate*  -  thanks  to  your 
recommendation  and 
Seton's  first-time  use  of  TV 
and  women's  press. 

Th  is  year  we  II  be 
spending  three  times  as 
much  on  TV  and  continuing 
women's  press  advertising  - 
and  without  compromising 
your  existing  margins. 

So,  with  your  valued  help, 
we  can  all  look  forward  to 
another  highly  successful 
season  for  Meltus. 


□□□□□□ 

melts  away  the  misery 
of  coughs  fast 


'Source:  Independent  Pharmacy  Audit. 


SORE  THROAT  REMEDIES 


Keeping  those  customers  sweet 


Medicated 

confectionery  has  long 
been  part  of  the 
pharmacy  fixture,  hut 
increasingly  it  has 
become  a  target 
purchase  for  the  one 
stop  shop.  Should 
pharmacy  turn  its 
attentions  to  'ethical' 
products,  asks  Ailsa 
Colquhoun? 

One  of  the  strongest 
performances 
seen  in  the 
pharmacy  market 
last  season  came 
from  soil'  throat  remedies. 

Certainly,  the  market  has 
been  dynamic.  Sales  of 
medicated  confectionery 
suddenly  jumped  1 1  per  cent 
Dverall,  savs  Warner  Lambert 
Confectionery,  after  having 
been  almost  static  for  20  years. 
Currently,  sore  throat 
remedies  are  thought  to 
account  for  14  per  cent  of  all 
winter  remedies  sold 

The  reasons  for  this  growth 
ire  mam  :  leading 
manufacturers  have  invested 
heavily  in  high  profile 
promotions  and  TV 
campaigns  and,  during  the 
1993-94  season,  no  loss  than 
six  products  were  advertised 
an  TV,  some  extensively. 

Moreover,  in  the  last  few 
years,  the  level  of  innov  ation 
and  product  development  has 
been  high. 
Medica  ted  confectionery 


^lerocaine 


tends  to  be  thought  of  as  a 
seasonal  product  line,  during 
the  w  inter,  almost  one  third  of 
people  questioned  will  buy 
medicated  confectionery  once 
a  week  or  more.  But  40  per 
cent  of  medicated 
confectionery  sales  occur 
during  the  summer  months  of 
April  to  September  and  almost 
h4  per  cent  of  people  claim  to 
purchase  mediated 
confectionery  all  year  round, 
says  Warner  I  ambert 
Confectionery's  1994 
Medicated  Confectionery 
market  report. 

According  to  Andy 
Portsmouth,  head  of  coldcare 
at  Crookes,  there  are  three 
distinct  sets  of  sore  throat 
remedy  consumers.  These  are: 
•  traditional  users,  who  take  a 
very  matter  of  fact  approach 


Stock  Pharmacy  brands  and 
reap  the  profits,  says  MMD, 
which  offers  GSL  and  P  lines 


Pro-medicators  would  choose 
Vicks  Ultrachoraseptic 

to  a  sore  throat  and  don't 
want  their  symptoms  to 
hinder  their  lifestyle,  but  don't 
want  to  medicate.  They  start 
with  medicated  confectionery, 
move  onto  a  more  serious 
product  or  a  local  anaesthetic 
and  then  will  go  to  the  doctor 

•  the  well  versed,  who  are  in 
the  minority  but  suffer  most 
frequently.  These  consumers 
will  go  straight  into  the 
'serious'  stage 

•  the  pro-medicators  who  are 
young,  under  25  and  will  go 
straight  for  the  anaesthetic,  or 
failing  almost  immediate 
success,  will  go  straight  to  the 
doctor. 

The  bad  news  for  pharmacy 
is  that  the  advertising  muscle 
being  placed  behind  C  .St 
brands  is  sending  consumers 
headlong  into  the 
supermarkets.  Says  Warner 
Lambert's  confectionery 
report:  "Medicated 
confectionery  products  are 


now  being  bought  by 
consumers  as  part  of  their 
weekly  shop." 

Taking  pharmacy  and 
grocery  as  one  market,  Taylor 
Nelson  sees  the  £51.13  million 
market,  for  the  year  ending 
.August  1994,  dominated  by 
c  ,SI  lines.  Manufacturer  sales 
ranked:  C  rookes,  Mars 
Confectionery,  Warner 
I  ambert,  I  mesl  |a<  kson  and 
boots;  C  rookes,  Mars  and 
Warner-I  ambert  maintaining 
then  respective  number  one, 
two  and  three  slots  from  the 
previous  year.  And  by  brand, 
in  descending  order:  Strepsils, 
I  ockets,  Mentho-I  yptus,  I  [alls 
Soothers,  and  I  unes;  Strepsils 
and  I  ockets  maintaining  their 
respective  one  and  two 
positions,  I  unes  slipping  bac  k 
from  third  to  fifth  positions 
and  Mentho  l  yptus  gaining 
one  position,  and  I  kills 
Soothers  two. 

Naturally,  pharmacy  lias 
also  benefitted  from  GSL 
advertising  and  the  sector  saw 
an  I  I  per  cent  increase  in 
medicated  confectionery  sales. 
Pharmacy,  says  Taylor  Nelson, 
has  also  held  its  own  against 
other  retailing  sectors. 

Pharmacy's  share  of  sales 
increased  by  almost  one  third 
m  1993  and  now  takes  almost 
halt  of  total  sales,  I  [owever, 
grocers  and  multiples  also  saw 

sales  share  improve  about 

lh  per  cent  each  to  reach  27 
per  cent  and  20.8  per  cent 
respectively. 

In  contrast  to  the  'sweetie' 
type  throat  products, 
pharmacy  brands  in  the  throat 
lozenge  market  had  a  fairly 
tough  year. 

(  )ne  reasi >n  foi  this  is, 
perhaps,  that  ethical  throat 
to/enge  manufacturers  remain 
reluctant  to  copy  the  big  TV 
adv  ertising  spends  of  their 
medicated  'sweetie' 
counterparts. 

Howev  er,  national  kev 
account  manager  for  Marion 
Merrell  Dow,  David  Hill, 
remains  convinced  about 
ethical  lozenges'  position  in 
the  pharmacy.  "  The  ethical 
lozenge  market  in  pharmacy  is 
worth  almost  two  times  as 
much  as  'sweeties',"  he  savs, 
putting  the  value  of  both 
markets  at  114  million  and  £7 
million  respectiv  eh 

In  pharmacy,  ethical  brands 
are  seeing  an  18.6  per  cent 
year  on  year  rise  and  are 
currently  ranked  (by  brand 
share):  Strepsils  40.3  per  cent. 
Merocame  lh.7  per  cent,  Mero 
GSL  lines  12.9  per  cent, 
Dequacaine  12.3  per  cent, 
Bradosol  7.1  per  cent  and 


Decuiadin  3.1  per  cent 

'The  benefit  of  stocking  these 
types  of  products,  he  sav  s,  is 
that  there  are  real  profits  to  be 
made  from  the  serious  lozenge 
sector.  "We  recognise  that  the 
pharmacist  is  a  professional 
and  therefore,  make  it  worth 
then  while  to  take  the  time 
and  advise."  Therefore,  ethical 
products  tend  to  offer  better 
profit  margins. 

Moreover,  savs  Mi-  I  [ill, 
pharmacy  brand  lozenges' 
encourage  consistent  sales 
"People  swap  around  from 
brand  to  brand  within  the 
sweetie  market  but  you  have  a 
stronger  consumer  loyalty 
within  the  medicated  lozenges 
market  " 

I  [owever,  one  thing  should 
remain  foremost  in  the 
pharmacist's  stocking  plans. 
Savs  Mr  Hill:  "People 
consulting  their  ( IP  about  a 
sore  throat  —  which  many 
people  still  do  —  are  likely  to 
he  recommended  .m  OIL 
purchase"  —  a  fact  which  is 
likely  to  benefit  the  P  side  of  a 
pharmacy's  business. 


Strepsils 

-------- 


Strepsils 

Strepsils 

Strepsils  take  a  40.5  per  cent 
share  of  pharmacy  lozenge  sales 
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..WITH  THE  TOP  2  MEDICATED  BRANDS 

HOW  WITH  VITAMIN  C. 


Sales  of  TUNES®  and  LOCKETS1  are  set  to  grow  even  further 
with  the  exciting  new  addition  of  Vitamin  C. 

#  First  medicated  brands  to  introduce  Vitamin  C  due  to  strong 
consumer  demand 

t  Massive  £3.5  million*  National  TV  advertising  campaign  for  this  season, 

introducing  Vitamin  C,  starting  in  October 
1  Top  2  brands  with  over  50%  of  the  medicated  confectionery  market 
®  All  6  varieties  are  in  the  Top  10  best  sellers 


70%  of  all  sales  occur  from 
October  to  March  so  don't 
miss  out  on  this  opportunity. 


I    Confectionery  1994     1  Meal  equivalent    ®  TUNES  and  LOCKETS  are  registered  trade  marks  of  Mars  UK  Limited     Source:  NMRA 


PROMOTIONAL  ROUND-UP 


Sell  it! 

Maximise  medicated 
confectionery  sales  with  the 
following  Mars  Confectionery 
tips: 

Site  in  high  traffic  flow 

areas:  Medicated 
confectionery  is  highly 
impulse  driven 
Select  the  right  range:  The 
top  10  varieties  are  worth  7^ 
per  cent  of  total  sales 
Allocate  space  according  to 
sales:  Medicated 
confectionery  should  have 
similar  amounts  of  footage  to 
vitamins  and  cough  and  cold 
remedies 

Best  sellers  in  best  sites: 

These  brands  encourage 
impulse  sales.  Position  them 
on  the  middle  shell  and 
closest  to  the  point  ol  sale 
Multiface  the  best  sellers:  A 
second  facing  ot  a  best  seller 
can  bung  in  more  s.iles  than  a 
first  facing  ol  a  less  popular 
brand. 

Cough  and  chew 

Seton  Healthcare  extends  its 
winter  remedies  profile  with 
the  launch  of  a  range  ot 
liquid-filled  cough  capsules. 

"Strawberries  and 
cream-flavoured",  sugar-free 
Meltus  Cough  Control 
Capsules  offer  an  accurate, 
dosage  tor  the  relief  of  dry, 
irritating  coughs,  says  the 
company. 

Unlike  solid  dose  dry 
cough  preparations,  Meltus 
Cough  Control  Capsules  start 
soothing  the  throat  as  soon  as 
the  gelatine  capsules  dissolve. 
The  active  ingredient  in  this  I1 
line  is  dextromethorphan 
hydrobromide  and  each 
capsule  provides  four-hour 
cough  control. 

Free  POS  material  are 
available. 

•  Seton  Healthcare  is 
supporting  its  Meltus  cough 
mixtures  range  with  a  £1 
million  spend. 

The  TV  and  consumer  press 
campaign  will  run  throughout 
the  key  sales  period.  New 
POS  materials  and  trade 
promotions  are  available. 


Tunes  and  Lockets  have  been 
relaunched  with  added 
vitamin  C.  In  support,  a  £3.5 
million  advertising  campaign 
will  run. 

•  Aliens  Chesty  Cough  and  Dry 
Tickly  Cough  are  the  first 
launches  from  Aliens  &  Co  in 
over  20  years.  New  GSL 
variants  incorporate  natural 
and  traditional  ingredients 
such  as  horehound  extract  and 
capsicum  tincture. 

•  Charwell  Health  Care  aims  to 
ensure  that  Buttercup  and 
Galloway's  cough  medicine 
brands  hit  home  this  winter 
with  a  £1  million  overall  press 
spend. 

•  All  five  Fisherman's  Friend 
variants  will  be  promoted  with 
extra  value  packs,  purchase 
promotions  and  free  stock 
offers.  European  Satellite  TV 
advertising  runs  in  support. 

•  Thornton  &  Ross  aims  to 
build  on  last  year's  record 
Covonia  sales  with  £500,000  of 
support,  including  national 
press  advertising  and  trade 
merchandising. 

•  The  year  long  campaign  for 

Dimotapp's  new  look 

Following  thi'  repackaging  ot 
the  Robitussin  range, 
Whitehall  Laboratories  is 
revamping  its  Dimotapp 
range. 

Dimotapp  LA  1  ablets, 
I  lixir  and  Elixir  Paediatric  for 
i olds,  hay  fever,  catarrh  and 
nasal  congestion  will  now  be 
repackaged  in  a  colourful 
bold  livery,  in  new-size  12-, 
24-  and  1 0l)-packs. 


Warner  Wellcome 
supports 

To  support  its  winter 
remedies  portfolio,  Warner 
Wellcome  has  allocated  £5 
million  for  adv  ertising. 

On  Benylin  adults  and 
children's  ranges,  the 
company  has  put  aside  £3 
milium  in  addition  to 
providing  new  POS  material. 

While 'for  Sudafed  Cold  & 
Flu  the  company  is  spending 
Elm  in  national  advertising, 
plus  a  further  £  I  m  on 
Sinutab. 

Finally,  the  'Winter 
Windows'  promotion  w  ill 
also  run.  including  all  the 
Warner  Wellcome  winter 
brands  \\  inter  windows  have 
been  show  n  to  increase  s^k's 
by  as  much  a  17  per  cent  in 
shops  carrying  the  displaj  s. 


Karvol  is  to  peak  in  pharmacy 
during  winter.  In  addition,  a 
new  TV  commercial  for 
Strepsils  breaks  this  month  as 
part  of  a  £2.5  million  support 
package  while  £750,000  will 
back  Dequacaine. 

•  Brunei  Care  is  marketing  two 
Zubes  cough  mixtures;  one  for 
dry/tickly,  the  other  for  chesty 
coughs.  Medicines  are  suitable 
for  children  over  three. 

•  AAH  has  added  a  Children's 
Cherry  Cough  Syrup  to  its 
Family  Health  range.  This 
contains  ipecacuanha,  squill 
oxymel  and  ammonium 
acetate,  but  is  free  from 
artificial  colouring.  AAH  has 
also  launched  Flu-Strength  Hot 
Lemon  Drink,  containing  77mg 
ascorbic  acid  and  1,000mg 
paracetamol  per  sachet. 

•  Pulmo  Bailly  is  set  to  benefit 
from  an  increased  advertising 
spend,  targeting  the  regional 
press  in  Glasgow,  Liverpool, 
Manchester,  Birmingham  and 
London  and  running  until 
February.  National  advertising 
continues  in  the  women's 
press  and  TV  Times. 


Inhale  and  win 

To  support  its  Olbas  range,  C 
R  l  ane  has  si  heduled  I  V 
advertising  and  trade 
competitions. 

Starting  m  lanuary,  a 
£500,000  promotional 
campaign  takes  in  twice  daily 
TV  adverts  based  on  the 
'Power  to  Breathe'  message  of 
the  brand.  This  will  be 
endorsed  by  actor  Richard 
briers. 

.Also,  the  company  has  12 
weekends  for  two  in  Paris  up 
tor  grabs. 

Smithkline 

Beecham's  scoop 

The  first  multi-symptom  ( ISL 
liquid  cold  remedy  has  come 
onto  the  market  from 
Smithkline  Beecham. 

New  Beechams  .All  in  (. )ne 
combines  500mg  paracetamol, 
200mg  guaiphenesin  and 
lOmg  phenylephrine.  One 
20ml  dose,  says  the  company, 
offers  three  active  ingredients 


to  tat  kle  head  at  hes  and 
shivering,  clear  blot  ked  noses 
and  relieve  i  hesty,  produt  five 
coughs  during  bonis  ol  <  old 
and  flu. 

I  his,  it  is  i  laimed,  w  ill 
naturally  enhant  e  the  SB 
range,  i  urrenth  t  onsisting  ol 
powders,  i  apsules  and  hoi 

drinks. 

Attack  on  four  fronts! 

Wamer-Wellcome  has  just  the 
thing  lor  those  so  badl) 
afflicted  with  their  i  old  or  flu 
th.it  they  t an't  possibh  make 
it  into  work:  Benylin  I  our  I  In 

C  out, lining  the  maximum 
permissible  OT( 
concentrations  ot 
pa  raceta  mol, 
pseudoephedrine  and 
diphenhydramine,  lour  flu  is 
Warner- Wei Icome's  thrust 
into  the  1 1 li  sector.  Already 
well  established  in  the  coughs 
arena      Benylin  is  s.iul  to 
have  a  "52  per  i  ent  share 
the  compam  aims  to  otter  a 
product  tor  all  those  w  inter 
woes. 

Although  the  company 
produces  Benylin  Day  & 
Night,  I  our  Flu  is  being 
targeted  at  llu  sufferers  as  a 
'stay-at-home'  product. 

The  launch  w  ill  also  be  well 
supported  with  one-quarter  of 

the  total  Benylin  spend  in  the 
form  ot  a  national  I  V 
campaign  kicking  off  next 
month,  and  pharmacy  point 
ol  sale.  I  he  cough  range  will 
benefit  from  a  £3m  spend, 
w  ith  separate  support  tor  the 
adult  and  children's  ranges. 

TV  advertising  runs  until 
Februa  ry. 


HEHiHor      tnorfibin;  tmirrt; 

Windsor  Healthcare's  Hill's  Balsam 
Menthol  &  Eucalyptus  pastilles 
have  been  formulated  to  relieve 
blocked  noses  and  to  soothe  painful 
sinus  catarrh 
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Cold  comfort 

Following  the  March  launch, 
Wrafton  Laboratories'  Barum 
range  now  includes  analgesics 
and  cold  remedies,  all  of 
which  offer  20-40  per  cent 
savings  on  the  brand  leaders. 

Winter  remedies  offered  by 
the  Barum  range  comprise: 
cold  relief  capsules  (300mg 
paracetamol,  25mg  caffeine 
and  5mg  phenylephrine 
hydrochloride)  in  packs  of  12 
and  24.  Aspirin  300mg  tablets 
in  4s  and  24s,  paracetamol 
500mg  tablets  and 
paracetamol  plus  containing 
500mg  paracetamol  and  65mg 
caffeine  are  also  available. 

Revamped  Veno's 

To  support  Veno's  number 
two  slot  in  the  cough  market, 
Smithkline  Beecham  has 
relaunched  its  Veno's  cough 
remedy  with  added  menthol 
and  a  bold  new  look. 

To  Veno's  Cough  Mixture 
and  Expectorant  variants,  SB 
has  added  menthol,  while  the 
menthol  content  of  the  Honey 
&  Lemon  variant  has  been 
increased. 

The  new  formulations  have 
been  reflected  in  the  up  to 
date  packaging  which  lias  a 
bold  new  logo.  To  further 
communicate  the  changes, 
Veno's  will  be  appearing  on 
TV  in  a  three-month,  £1.5 
million  execution  starting  next 
month,  and  consumer  press 
promotions. 


Hill's  hot  stuff 

Hill's  Balsam  aims  at  the  hot 
drink  market  with  the  launch 
of  Flu  Strength  Hot  Lemon 
Powders. 

The  hot  drink  variant 
contains  LOOOmg  paracetamol 
and  77mg  vitamin  C  in  each 
sachet  and  is  aimed  at  busy 
people  seeking  daytime  relief 
from  the  symptoms  of  cold 
and  flu. 


Shelf  edgers  and  a  new 
year  advertising  campaign 
have  been  produced  in 
support. 

Nurofen  goes  cold 

Crookes  Healthcare  burst  into 
the  cold  care  sector  this  year 
with  the  £4.5  million  launch 
of  Nurofen  Cold  &  Flu. 

Unique  in  offering  an 
ibuprofen-decongestant 
combination,  concern  has 
been  raised  over  the  validity 
of  its  patent. 

A  recent  edition  of 
Marketing  magazine  claimed 
Crookes  had  reached  a 
royalty  or  licensing  agreement 
with  Procter  &  Gamble- 
owned  Richardson  Vicks.  The 
article  stated  that  Richardson 
Vicks  hold  a  patent  for  an 
ibuprofen-decongestant 
combination.  However, 
Crookes  says  it  is  legally 
covered  to  have  the  product. 

Meanwhile,  the  support 
campaign  continues:  a  £3m 
national  TV  burst,  consumer 
booklets  on  combating  colds 
and  flu  and  pharmacist  and 
pharmacy  assistant  training 
modules. 


Aiming  to  cash  in  on  the  seasonal  upwards  blip  in  analgesic  sales, 
Unichem  is  launching  own  brand  75nig  effervescent  soluble  aspirin 
100s  and  120mg  junior  paracetamol  capsules.  Soluble  aspirin  will 
retail  at  69p  (outers  of  12,  £4.32)  while  paracetamol  capsules  rsp  at 
89p  (outers  of  12,  £6.12).  Unichem.  Tel:  081  391  2323 


Hedex  muscle  in 

The  gradual  leakage  of 
analgesics  into  the  cold  sector 
is  this  year's  most  notable 
trend. 

Leading  analgesic  brands 
are  at  the  forefront  of  this 
new  onslaught,  none  more  so 
than  Hedex,  which  has 
brought  two  cold 
formulations  to  the  market. 

Hedex  Headcold  is 
available  in  easy-swallow, 
non-drowsy  caplets  or  as  a 
cherry  menthol  hot  drink.  The 
product  contains  LOOOmg 
paracetamol,  lOmg 
phenylephrine  and  60mg  of 
vitamin  C  (one  sachet  or  two 
caplets).  The  caplet  also 
contains  50mg  of  caffeine. 

The  sachet  introduces  a 
new  flavour  into  the  hot 
drinks  cannon,  with  81  per 
cent  of  consumers  rating  the 
taste  over  all  other  medicinal 
hot  drinks. 

The  launch  will  be 
supported  with  a  £300,000 
advertising  campaign, 
running  from  November. 

Nurse  aid 

Smithkline  Beecham  is 
placing  £1.5  million  of  its 
overall  £10  million  support 
package  behind  its  Nurses 
range. 

The  advertising  will 
support  both  brands  within 
the  range  and  will  focus  on 
the  core  messages  of  'Night 
Nurse  aids  restful  sleep'  and 
'Day  Nurse  helps  you  get  on 
with  your  day'. 


~  i  day 

1  nurse 


day  nurse 

#S8I"'. 

iaynurseh  J 


SB  is  also  investing  £4. 5m 
in  support  of  Beechams 
powders,  lemon  tablets, 
capsules  and  hot  remedies, 
and  the  new  All-In-One 
liquid,  via  a  national  TV 
campaign  featuring  Mr 
Beechams. 

Finally,  £800,000  has  been 
allocated  for  the  national 
radio  campaign  for  Contac 
400  and  Contac  CoughCaps 
(formerly  known  as  Beechams 
CoughCaps). 

Radio  was  chosen,  says  the 
company,  to  target  busy 
working  people  who  do  not 
tend  to  watch  TV. 


Display  matters 

Not  content  with  a  total  £10 
million  package  of  consumer 
support,  Smithkline  Beecham 
has  produced  a  3-D  winter 
window  display  unit, 
highlighting  the  full  range  of 
coughs  and  colds  products. 
Relevant  consumer  leaflet  and 
branding  materials  will  also 
be  provided. 

This  will  be  supplemented 
with  a  free  Cough  &  Cold 
Information  report,  giving 
information  on  trends, 
ingredients  and  advice  on 
when  to  recommend  and 
when  to  refer. 


•  New  Era's  winter  advertising 
in  women's  interest  magazines 
highlights  cold  remedies: 
Combination  J  for 

coughs /colds /chestiness  and 
Combination  Q  for  catarrh  and 
sinus  disorders. 

•  Weleda  is  offering 
pharmacists  a  winter  cough 
shelf/counter  display  unit 
specifically  for  its  licensed 
herbal  cough  remedies. 
Normally  the  pack  would  cost 
retailers  £36.30,  but  the  winter 
deal  is  just  £29.04,  giving  a  PGR 
of  44  per  cent. 

•  Potter's  has  a  special  low-cost 
starter  pack  comprising  ten 
bottles  of  its  top  five  licensed 
winter  medicines  for  £23.68. 

•  Nelson  &  Russell  has 
produced  a  list  of  oils  which 
are  useful  in  the  winter: 
eucalyptus,  tea  tree,  cypress, 
chamomile,  lavender  oil, 
lemon,  sandalwood  and  mint. 
Consumer  leaflets  are  available. 

•  Nelsons  has  a  homoeopathic 
winter  survival  kit  to  help 
consumers  overcome  all  of  the 
season's  rigours.  It  is  offering 
discounts,  POS  material  and  its 
guide  to  Prescribing 
Homoeopathic  Medicines. 


24 


A  SUPPLEMENT  TO  CHEMIST  &  DRUGGIST  5  November  1994 


FOR  LITTLE  PEOPLE 


M 


For  1 

B!SBBB8k 

V  ^  [  1 1  LLJiN.  LI  N  o 

fcffectivt      f  ,\ 

'•/>-  ^ 

WARAER^ 

healthqM  jk 

WARJ\ER 
LAMBERT 

HEALTH  CARE 

ajor  brands  for  many 
children's  conditions 
are  from  Warner  Wellcome 
brands  such  as  Benyhn. 
Calpol,  Abidec,  Drapolene 
and  Lyclear.  All  brands 
that  mums  trust  and  can 
be  recommended  with 
confidence. 

Thus,  Warner  Wellcome 
is  committed  to  providing 
continued  and  comprehensive 
support  and  information 
on  these  brands  to  all  health 
professionals  in  direct 
contact  with  mothers  and 
their  children  yourselves, 
doctors,  health  visitors  and 
midwives. 

At  the  same  time,  Warner 
Wellcome  will  be  advertising 
to  consumers  through 
national  media  and  specialist 
baby  publications  -  to  ensure 
they  are  aware  of  these 
brands,  their  reputation  and 
the  conditions  they  treat. 

And  where  to  obtain  them. 
In  the  pharmacy.  Because, 
as  you  know,  mothers  with 
children  are  central  to  your 
business     forming  80%  of 
customers  in  the  pharmacy. 
The  more  they  come  to  you, 
the  greater  your  business 
opportunities. 

Warner  Wellcome,  together 
with  you. 


Warner  Wellcome 


CONSUMER  HEALTHCARE 

Strength  and  commitment  together 

Warner  Wellcome  Consumer  Healthcare.  Lambert  Court.  Chestnut  Avenue.  Eastleigh.  Hampshire.  S053  3ZO 


PROMOTIONAL  ROUND-UP 
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For  the  throat 

Ernest  |ackson  aims  to  keep 
Throaties  at  the  forefront  of 
its  market  by  repackaging  the 
whole  range  to  present  a 
more  modern  image  and 
softer  lines. 

Basic  colours  remain 
unchanged:  blackcurrant 
remains  blue  /purple; 
Original,  red  and  Lemon, 
Honey  and  Menthol  flavour, 
orange.  Catarrh,  available 
only  in  a  carton,  keeps  its  soft 
lemon  livery.  Ernest  Jackson 
&  Co.  Tel:  0363  772251. 

Slick  campaign 

The  main  thrust  of  Procter  & 
Gamble's  support  this  year  is 
for  Ultra  Chloraseptic,  at  the 
behest  of  UK  pharmacists. 

As  P&G  is  strengthening  its 
pharmacy  relations,  this  was  a 
chance  to  prove  promotional 
efforts  will  concentrate  on 
Pharmacy  lines. 

The  £1.2  million  Ultra 
Chloraseptic  campaign 
includes  a  reprise  of  the  'Mrs 
Thomas'  commercial  for  the 
prod  net's  p  red  ecessor, 
Chloraseptic;  a  pharmacy 
counter  unit;  a  strong  element 
of  Vicks'  winter  deal,  backed 
with  professional  detailing. 

The  company  also  wants  to 
increase  its  presence  in  the 


(.(High  sector  from  4  per  cent 
to  20  per  cent,  with  a  £0.9m 
spend  on  the  Vicks 
Vaposyrup  range. 

Pharmacists  need  to  explain 
the  product's  'technical  edge' 
savs  Vicks'  UK  brand 
manager  Phil  Roberts.  The 
P&G  salesforce  will  detail  the 
product's  thixotropic 
properties  before  the 
advertising  campaign  breaks. 

GSL  lines  have  not  been 
ignored.  There  is  a  £0.2m 
parenting  press  campaign  for 
Vaporub. 


Fever  pitch 

Fever  and  aches  are  the  usual 
villains  which  accompany  flu, 
and  this  year,  manufacturers 
have  decided  children  suffer 
too  and  have  expanded  their 
analgesic  armamentarium. 

Warner  Wellcome  added 
Calpol  Six  Plus  to  its  fever 
range.  It  offers  a  sugar-  and 
colou r-free  form ula Hon . 

The  strawberry  flavour 
makes  it  more  palatable  to 
children  and  may  also  signify 
to  the  child  that  it  is  growing 

up- 
Sampling  via  health  visitors 
and  GPs  is  planned,  alongside 


Grether's  Blackcurrant  Pastilles 
made  in  Switzerland 
using  an  original  English  Formula 


Regular  Pastils  now 
available  again 
plus  new  sugar  free  pastilles 


Telephone 
David  Hart 
0992-522123 


a  POS  package  for  pharmacies 
and  an  advertising  campaign. 

Crookes  Healthcare's 
Junifen  is  unique  in  the 
childhood  analgesic  market  in 
offering  ibuprofen  in 
suspension  rather  than 
paracetamol,  as  it  offers  relief 
from  aches  and  pains  as  well 
as  fever  and  cold-  and 
flu-related  sore  throats. 

Research,  cited  by  Crookes, 
concludes  that  ibuprofen 
suspension  acts  faster  and 
gives  longer-lasting  fever 
control  in  children  with  oral 
temperatures  above  102.5. 


Gargling  pretty 

TCP  has  scheduled  National 
Gargling  Week  1995  for 
January  30  to  February  5. 

TCP  has  commissioned 
new  consumer  research, 
leaflets  on  how  to  gargle  and 
gargle  beakers. 

Research  shows  21  per  cent 
of  people  request  antibiotic 
treatment  from  doctors  when 
developing  a  sore  throat 
compared  with  16  per  cent 
who  ask  their  pharmacist. 
Some  26  per  cent  claim  to 
gargle  as  a  first  action  while 
58  per  cent  suck  a  pastille  or  a 
lozenge.  Chemist  Brokers.  Tel: 
0705  219900 

Hotting  up 

Zyma  Healthcare  is  planning 
a  package  of  consumer  and 
trade  support  for  its  portfolio 
of  cold  remedies. 

For  its  expectorant  linctus, 
Do-Do,  Zyma  has  scheduled 
approximately  £250,000  of 
national  consumer  advertising 
for  the  first  quarter  of  1994. 
New  POS  materials  will  also 
be  produced  "to  encourage 
self  selection". 

To  strengthen  its  position  in 
the  oral  decongestant  market, 
Mucron  is  to  see  £500,000  of 


TV  advertising  during 
February  and  March.  The 
brand  will  also  see  a  new 
pack  design,  taking  in  new 
stronger  colours  and  a 
stronger  image.  Indications 
will  be  more  clearlv 
portrayed. 

For  Bradosol  sugar  free, 
sales  of  which  grew  44  per 
cent  in  volume  and  56  per 
cent  sterling  in  1993,  and 
Bradosol  Plus,  sales  of  which 
grew  41  per  cent  in  volume 
and  44  per  cent  in  value,  new 
POS  materials  are  scheduled. 
Zyma  Healthcare.  Tel:  0306 
742800. 
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Sip  around  the  clock 

Reckitt  &  Colman  celebrated 
25  years  of  Lemsip  by 
subverting  its  traditional  hot 
drinks  base,  and  introducing 
a  cold  variant. 

With  the  same  ingredients 
as  regular  Lemsip,  Cool 
Lemsip  for  consumers  who 
don't  need  the  reassurance  of 
a  hot  drink  as  much  as  they 
need  to  be  able  to  get  on  with 
their  lives.  Its  addition  means 
Lemsip  now  has  a  range  to 
see  consumers  all  the  way 
through  the  day  and  to  help 
them  sleep  at  night.  A  pack  of 
five  sachets  retails  for  £1.65. 

Reckitt  &  Colman  is 
backing  the  launch,  alongside 
the  rest  of  the  Lemsip  range, 
with  a  £1  million  national  TV 
and  press  campaign. 

Lemsip  Menthol  Extra, 
launched  last  September,  will 
benefit  from  a  continued  'Flat 
hunter'  campaign  started  last 
year,  along  with  product 
sampling  in  the  Press. 
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uite  simply  where  ever  your  customers  go  this  winter  Olbas  goes  too. 


Our  biggest  ever  £300,000 
levision  campaign  in  the  London 
ea,  backed  by  another  £400,000  in 
itional  press  throughout  the  UK, 
us  a  point  of  sale  package  will  bring 
e  sales  rattling  through  your  till. 
There'll  be  no  getting  away  from 
e  power  of  Olbas  this  winter. 


So  get  stocked  up  through 
Dendron  (Tel:  01923  229251)  or 
your  local  wholesaler. 


the  POWER  to  BREATHE 
the  POWER  to  SELL 


LEADERS  IN  NATURAL  HEALTHCARE 


6  OIL  Registered  trademark  and  product  li     ■  held  By  G  R  Lane  H  .  Active  Ingredients: 

Jilholised  Mint  Oil  BP  -  35  45%  «Av;  Winlergreen  Oil  BPC  A9  3  70".  wAv  Directions:  1  By  application  to  the  shin  Apply  lightly  lo  the  painful  area  3  limes  daily  By  inhalation  2  Adullsand  children  over  2  years  old  Sprinkle  2  or  3  drops  on  a  h=nd<erchi5l  or  add  10  ho;  water  and  inhale  the  vapour: 
bn  3  monlhs  lo  2  years  one  drop  on  a  tissue  placed  out  ol  the  child's  reach  Indications:  1  By  application  lo  the  skin  Symptomatic  relief  ot  muscular  pam  and  stittiv»»  including  backache,  sciali  a  umbag  '  r ;  Wis  and  rl  e  imal  pain  2  B;   •  • 

(■lion  caused  bv  colds,  catarrh,  mlluenza  and  haytever.  rhinitis  and  minor  infection  ot  Ihe  respiratory  trad  Route  ol  administration  By  inhalation  and  peraitaneously  Precautions:  For  inhalation  or  external  use  on  unbroken  skin  only  1,'ot  tor  use  m  babies  under  3  months  old  Keep  all  medioi 
:h  of  children  Do  nol  use  it  sensitive  lo  any  ol  the  ingredif  Legal  Category:  i  Packs:    I  nl(PL1074/5029fl  Price: 

6  PASTILLE ;  -  iik  and  product  licence  held  bv  G  R  Lane  Health  P  .    Active  ingredients:     ,',  ■■■ 

iO.0025%.  Menthol  BP  0 10%.  Directions:  Dissolve  one  pastille  slowly  in  then  Indications:  Precautions: 

,nes  ouint  the  reach  ol  children  No  more  than  8  pastilles  should  be  taken  in  any  2J  hour  period  Not  suitable  for  cf  ••  se  it  sensitive  I       Ithi  Legal  Category:  Packs:;  Price:-  •■  I 


GOING 

FROM  STRENGTH 

TO  STRENGTH.  ^  rf 


Since  the  Robitussin*  range 
was  relaunched  last  year,  it  has 
become  one  of  the  fastest 
growing  cough  medicines  in  the 
!  IK.  During  the  winter  season, 
sterling  market  share  increased 
by  32 ^o1  and  year  on  year  sales 
were  up  by  38%2. 

Growth  hasn't  stopped  there 
either.  To  date,  sales  are  up  52 %2 
on  1993  -  almost  three  times  the 
rate  of  the  market. 

To  ensure  this  trend  continues, 
we  are  supporting  Robitussin 
again  this  season  with 
heavyweight  advertising  and  a 
strong  point  of  sale  package. 

Ask  your  Whitehall  pharmacy 
representative  for  further  details. 
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Guaiphenesin  Ph  Eur 
Pseudoephedrine  Dextromethorphan 
Hydrochloride  BP.      Hydrobromide  Ph  Eur. 
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Guaiphenesin  Ph  Eur. 


ROBITUSSIN*  FOR  CHESTY  COUGHS  WITH  CONGESTION  Indications:  For 

relief  of  chesty  coughs  coupled  with  nasal  congestion  Recommended 
Dosage:  Using  the  measuring  cup  provided,  the  following  doses  are  given  3 
times  a  day  Adults  10ml  Children  612  years  5ml  Children  2  6  years  2.5ml 
Under  2  years,  not  recommended  Contraindications:  Hypersensitivity  to  the 
active  ingredients  Use  in  patients  with  acute  Ischaemic  Heart  Disease, 
(hyrotoxicosis,  Glaucoma,  or  Urinary  Retention  Patients  currently  receiving,  or 
who  have  within  two  weeks  received  Monoamine  Oxidase  inhibitors  or 
Tricyclic  Antidepressants  Patients  receiving  other  sympathomimetic  drugs 
Interactions:  May  act  as  a  cerebral  stimulant  in  children  and  occasionally  in 
adults  Should  be  used  with  caution  in  patients  receiving  Digitalis,  Adrenergic 
Blockers  or  Antihypertensive  agents  or  non-steroidal  anti-inflammatory  drugs 
Use  in  pregnancy  and  lactation:  This  product  should  not  be  used  during 
pregnancy  unless  considered  essential  by  a  physician  Legal  status  P 
Price  U  26  Product  Licence  Number:  PL0165/0098 


ROBITUSSIN*  FOR  DRY  COUGHS  Indications:  For  relief  of  dry,  irritant 
coughs  Recommended  Dosage:  Using  the  measuring  cup  provided,  the 
following  doses  are  given  3  to  4  times  a  day.  Adults  10ml  Children  6-12  years 
5ml  Under  6  years,  not  recommended  Contraindications:  Known 
hypersensitivity  to  the  active  constituent  Other  undesirable  effects 
Dextromethorphan  hydrobromide  occasionally  causes  dizziness  and 
gastrointestinal  upset  Use  in  pregnancy  and  lactation:  Although 
dextromethorphan  has  been  in  widespread  use  for  many  years  without 
apparent  ill-consequence,  there  are  no  specific  data  on  its  use  during 
pregnancy  Caution  should  therefore  be  exercised  by  balancing  the  potential 
benefit  of  treatment  against  any  possible  hazards.  It  is  not  known  whether 
dextromethorphan  or  its  metabolites  are  excreted  in  human  milk  Other 
special  warnings  and  precautions:  Use  with  caution  in  patients  with 
hepatic  dysfunction  Legal  status  P  Price:  £2  26  Product  Licence  Number 
PL01 65/01 00 


ROBITUSSIN*  FOR  CHESTY  COUGHS  Indications:  Provides  symptoma 
relief  of  chesty  coughs  Recommended  dosage:  Using  the  measuring  ci 
provided,  the  following  doses  are  given  4  times  a  day  Adults  10ml  Childn 
6-12  years  5ml.  Children  16  years  2.5ml.  Under  1  year,  not  recommende 
Contraindications:  Evidence  of  safety  of  guaiphenesin  products  in  pregnan 
and  lactation  is  at  present  incomplete  However,  wide  usage  for  many  yea 
has  shown  no  apparent  ill  consequence  Legal  status:  GSL  Price:  £2  2 
Product  Licence  Number:  PL01 65/0097 

1  Nielsen  S/0  1993  v  J/F  1994 

2  Ex  factory  sales 
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urther  information  is  available  on  request.  Whitehall  Laboratories  Limited,  Taplow,  Maidenhead,  Berkshire,  SL6  0PH.  Telephone:  0628  669011.    *Trade  Mark 


